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Stormy Friday
JUST two years after a tornado roared
through parts of the Wentworth Shire,
came another, more devastating natural
disaster. Soon after 7 pm on Remembrance
Day, Friday, November 11, what has been
described as a ‘supercell thunderstorm’
smashed vineyards in an area stretching
from Lake Cullulleraine to Merbein, Red
Cliffs, Cardross, and across the river, landing
on properties in Pomona and Paringi.
Over the weekend, growers started picking
up the pieces and MVW set about trying
to establish the extent of the damage. You
were asked to provide us with damage
estimates; as of late, November 12, reports
to MVW suggested that wine grapes in an
area of around 1200 hectares had sustained
a severe battering. This could equate to the
loss of more than 20,000 tonnes.
Damage estimates provided to MVW were
forwarded to Agriculture Victoria’s incident
assessment team, with growers’ contact
details.
If you haven’t received a visit from
assessors, or have any questions
regarding the process, please contact
MVW or ring the Agriculture Victoria
Customer Service Centre 136 186.

Madden Avenue, or just call 5021 3911
and ask for it to be emailed or mailed. The
website www.mvwi.com.au also features
an article that was prepared after the 2014
event.

After the storm

Disaster relief

MVW has worked hard to get information
to growers, emailing a hail fact-sheet on
November 14 and organising a growers’
meeting in Red Cliffs on November 15, which
was attended by around 120. Importantly,
this meeting was attended by Agriculture
Victoria Incident Agency Commander Rob
O’Shannessy, who explained the process of
damage assessment and met with growers.
Rob and his team are responsible for
preparing a damage assessment report for
the Victorian government.
Information on how to best manage vines,
shredded to varying degrees by hail, is hard
to come by. However, MVW has put together
a portfolio of material that was available at
the meeting on November 15 and can still
be obtained from the office. Drop in to 62

Before governments make the decision to
provide a level of support only applicable
to ‘severe impact events’, they ask for
evidence of the extent of destruction and
damage. It was for this reason that MVW
urged winegrape growers to lodge damage
reports. Under Natural Disaster Relief and
Recovery Arrangements (NDRRA), a state
government can ask the Commonwealth to
invoke Category C assistance, which delivers
clean-up and recovery grants for primary
producers. Category C is for severe impact
events only.
“It’s clear to all that the Remembrance Day
storm was a ‘severe impact event’, but the onthe-ground evidence had to be generated,”
MVW Executive Officer Mike Stone said.
More information is available at

www.emergency.vic.gov.au/relief, or on
the Australian Government’s Disaster Assist
website
at
www.disasterassist.gov.au.
Sunraysia Rural Financial Counselling via
1300 769 489 is also available to help.
At the time of printing, MVW was still
waiting to hear whether Commonwealth/
State disaster relief payments had been
authorised.
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Contract checking
crucial
THE importance of winegrape supply
contracts cannot be over-stated. A
contract is the framework that underpins
your livelihood. While the ups and
downs of grape prices depend largely on
market conditions, a contract that’s wellwritten in plain English, contains fair and
realistic fruit specifications, a method for
setting price, terms of payment and a
dispute resolution procedure maximises
the opportunity of benefiting from an
improvement in industry performance.
For much of the past decade, many
contracts
have
been
one-sided
arrangements without much room for
negotiation. A grower had little power
to insist on certain amendments. Often
the response was, take it or leave it.
However, over the past few months we’ve
seen more contracts being offered. Even
growers with small holdings have been
approached by several wineries looking
to secure fruit for 2017.
If you’re offered a new contract, it’s
advisable to seek help in making sure
that your rights are protected, that it
includes everything it should and is
understood. Murray Valley Winegrowers
(MVW) is available to provide that help.
Income from voluntary levies funds a
service through which legal advice is
obtained on growers’ behalf. A contract is
reviewed by a lawyer and any issues are
highlighted and explained.

Common faults
MVW has long complained about contracts
being offered without sufficient reference
to price. This issue has been raised with
the ACCC, which in a report released
in late October (see story p. 5) noted…
this arrangement, where prices are
not known at the time of signing the
agreement, requires growers to carry
almost all of the risk, without having
any certainty on price…the reported
instances of growers being locked into
contracts approximately three months
before they receive any indicative price
information is concerning…
Too often, MVW is made aware of
contracts that most people would have
difficulty in understanding. Lawyerspeak is rife and requires another trained
lawyer to translate. Plain, simple English
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that most people understand would be
refreshing. Bamboozling growers is not
smart, and could be seen as a deliberate
attempt to confuse and disguise
provisions that aren’t necessarily in their
best interests.
Vague references to how prices will be
determined is another source of irritation.
How is a ‘fair market price’ determined?
How can prices be determined on a
district’s weighted average price when
no such thing is published? (The MurrayDarling Wine Grape Crush Survey reports
an ‘average purchase price’, which is
different from a weighted average price.)
If price is based on a regional average
price, calculated after harvest, how are
initial payments determined?
Many years ago MVW published a
contracts checklist for growers on the
things that should be included in a
contract and this is still available. The
Australian Wine Industry Code of Conduct
is another useful tool. Even if the contract
is from a winery that’s not signed-up to
the code, it still serves as a checklist for
provisions that should be covered. The
code is available on the MVW website
www.mvwi.com.au. There’s also nothing
to prevent a winery from taking ideas
from the code when preparing contracts
even if the winery is not a signatory.
For example, it could adopt the same
or similar dispute resolution procedure
that’s in the code.

through the PPSR means that you are
claiming an interest in the wine grapes
you are selling on ROT terms, protecting
your interests should the buyer default or
go broke. Registering as early as possible
is essential to provide the best chance
of being first in line over other creditors.
Registration should happen as soon as a
contract is signed; it’s pointless waiting
until delivery.
While the actual process of registration is
not difficult, the contract for the sale of
your grapes could present difficulties in
that it may not include an effective ROT
provision, and this is where appropriate
legal advice is essential. Again, MVW can
obtain that advice on a grower’s behalf.
For information on how the PPSR works,
go to www.ppsr.gov.au and/or contact
MVW on 5021 3911, mvw@mvwi.com.au
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Winegrape Industry
Development Committee
www.mvwi.com.au
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PPSR adds protection

DECEMBER 2016

In 2012 the Australian Government
introduced the Personal Property
Securities Register (PPSR). This enables
growers to register as a supplier of goods
(wine grapes) to a particular buyer. If
the buyer doesn’t pay or goes broke the
registered supplier is in the best position
to receive payment. It’s a form of risk
protection that costs very little. The
register can also be used to check the
details of any other secured parties.

Published by: Murray Valley Winegrowers Inc
Editor: Mike Stone
Email: mike@mvwi.com.au
Website: www.mvwi.com.au

Few winegrape supply contracts contain
a retention of title (ROT) clause; most will
explain when title in the grapes passes
from producer to processor (usually on
the winery’s acceptance of fruit at the
weighbridge), but rarely is the grower
given the right to retain ownership until
fully paid. For the PPSR to be effective,
it MUST work in association with an
effective ROT clause. On its own, i.e.
without registration, ROT is unlikely to
rank above other claims. Registration
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Price Watch

Strong export result

ONE of the most frequently asked
questions by growers relates to
money - how much are wineries
paying for this or that variety? In
other words, growers want and
need an understanding of the grape
marketplace. It’s logical for growers
to ask MVW, and we often have the
answers. But the information we
provide is only as good as that given
to us.

FOR the year to the end of September,
cent to $1.6 billion. Of the reds, Shiraz
Australian wine exports achieved an increase
grew 20 per cent to $488 million and
of 10 per cent in value, reaching $2.17 billion.
Cabernet Sauvignon grew 17 per cent to
Northeast Asia is now our top export region,
$276 million
growing by $177 million (35 per cent) to $678
• Exports to Europe declined 3 per cent to
million. North America was up by $21 million
$570 million, offset by a big increase in
(3 per cent) to $639 million, while Southeast
the value of wine sold to Northeast Asia.
Asia grew by $15 million (11 per cent) to $152
Exceptional sales growth in mainland
million.
FOR the year to the end of September, Australian wine exports achieved an increase of 10 per cent
China continued, with the value of
in value, reaching $2.17 billion. Northeast Asia is now our top export region, growing by $177
exports up 51 per cent to $474 million (a
Mainland
China
has
taken
over
from
the
million (35 per cent) to $678 million. North America was up by $21 million (3 per cent) to $639
ago,
United
States
Australia’s
export
million,
while as
Southeast
Asia main
grew by
$15 million (11decade
per cent)
to wine
$152 exports
million. to China were
valued
at $27 million)
destination
by value,
growing
Mainland China
has taken
over by
from51theper
United States
as Australia’s
main export destination by
cent
to $474
million.
than
thirdmillion.
of More than a third of Australian wine exports priced
value,
growing
by 51More
per cent
to a$474
Australian
and more
$10 andwine
moreexports
per litrepriced
were $10
destined
for China. • Just behind China came the United
features
of theforSeptember
perMajor
litre were
destined
China. report included: States, paying $448 million for Australian
• Bottled exports grew by 14 per cent to $1.8 wine
billion, while bulk wine exports fell by 3 per cent
to $392ofmillion
Major features
the September report
• Average value of bottled exports increased
9 perfrom
cent mainland
to $5.47/litre.
Growth
• by
Apart
China
and was
Hong
included:
recorded in all price points but was strongest
at
the
higher
end
Kong, Australian wine was exported
• Bottled
exports
by 14
per cent
• Red
wine grew
is driving
growth,
with to
a 72 per cent
of export
up 14 perincent
to $1.6
to share
another
23 value,
destinations
Asia,
$1.8 billion,
while
bulk
wine
exports
billion.
Of the
reds,
Shiraz
grew fell
20 per cent to $488 million and Cabernet Sauvignon grew 17
increasing by 11 per cent to $237 million
cent
$276
million
by 3 perper
cent
to to
$392
million
• Exports to Europe declined 3 per cent to $570 million, offset by a big increase in the value of
sold toofNortheast
As the following table shows, the value
• Averagewine
value
bottledAsiaexports
• Exceptional
growth
in mainland China
with in
theall
value
of exports
51 per
of continued,
bottled wine
price
points up
rose,
increased
by 9 persales
cent
to $5.47/litre.
cent
to
$474
million
(a
decade
ago,
wine
exports
to
China
were
valued
at
$27
million)
particularly in the categories above $10.00/
Growth was recorded in all price points
behindat
China
came the
United States,litre.
paying
for Australian
Of $448
mostmillion
relevance
to the wine
Murraybut •wasJust
strongest
the higher
end
• Apart from mainland China and Hong Kong,
Australian
wasHill
exported
to another
Darling
andwine
Swan
regions
are the23
destinations in Asia, increasing by 11 per cent to $237 million
price categories of sub $2.49/litre and
• Red wine is driving growth, with a 72
As the following table shows, the value of bottled wine in all price points rose, particularly in the
$2.50/litre to $4.99/litre.
per cent share of export value, up 14 per
categories above $10.00/litre. Of most relevance to the Murray-Darling and Swan Hill regions are the
			
Cont p.4
price categories of sub $2.49/litre and $2.50/litre to $4.99/litre.

Before and during harvest, MVW
strives to keep growers informed of
grape prices and trends. Price Watch
averages the price reports that we
receive and is provided to growers
as a guide. Individual winery prices
are NOT disclosed.
It’s a frustrating time, with wineries
offering to contract next year’s crop,
but few willing to finalise prices until
December/January when wineries
that operate under the terms of the
voluntary Code of Conduct announce
indicative prices. Often, wineries
which have not signed-up to the code
(the majority) delay announcing their
prices until after the so-called code
compliant companies have revealed
theirs. This, of course, means that
many growers don’t get the news on
prices until the eve of harvest or after
it has started. In this environment, it’s
important for growers to be able to
get whatever information there is, and
MVW can be the filter for that.

Strong export result

Price segment
(A$/litre)

Value

Added Value

Growth rate

Keep MVW informed as best you’re
able. Confidentiality is assured. To
keep Price Watch working, tell MVW.
Contact the office on 5021 3911 or
mvw@mvwi.com.au

Register unsold grapes
THE Wine Grapes for Sale Register is
available again to help connect growers
with buyers for next year’s harvest. All
growers should have received a 2017
fruit registration form, but tell us if you
want another one. It’s a simple process to
give MVW the details of fruit that remains
unsold. Tell us which varieties are available
and estimate tonnes, using this year’s
production as a guide.

A condensed version of the September report starts on page ?? and the full 50-page report can be
found at the MVW web site www.mvwi.com.au

We maintain contact with around 30
wineries known to buy fruit from the
Murray-Darling and Swan Hill regions
– they tell us what they require and we
alert registered growers of their interest.
The onus is on growers to follow-up the
potential buyer. MVW does not disclose
to wineries information on total available
tonnes.

For the 2016 vintage, more than 100
growers listed around 25,000 tonnes with
the register. Twelve wineries used the
service. Growers and wineries agreed that
it was useful, hence the reason why it’s
operating again.
If you have any questions or comments
regarding this service, please contact
Mike Stone or Helen Hynes on 5021 3911
and/or mvw@mvwi.com.au.
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Strong export result cont from p.4
A condensed version of the September
export report starts on page 15 and
the full 50-page report can be found
at the MVW web site
www.mvwi.com.au

Wine Australia

South Eastern Australia
Year ended September 2016
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Ciatti confirms upswing
THE GLOBAL market update issued in
October by wine and grape brokers Ciatti
concludes that there isn’t an excess of
wine “anywhere in the world right now”.
Starting with California, Ciatti says the
2016 vintage will come in “good-sized
but not bumper”, with prices remaining
stable.

“The Coalition Government remains firmly
committed to minimising the amount of
water recovery needed to deliver the triple
bottom line outcomes of the Basin Plan,” he
said.

“The US consumer market for wine
is currently very dynamic, enough to
move some bulk exporters towards
selling domestically instead,” the report
suggests.

“There are smarter ways to achieve
the plan’s triple-bottom line outcomes
than by simply buying back water from
communities that depend on that water
for their livelihoods. That’s what the SDL
Adjustment Mechanism is about, being
smarter and more adaptive.”

Of other major northern hemisphere
markets, Italy will be the world’s largest
producer this year, even though harvest
is down on initial expectations. Its
prices remain stable. France, hit hard
by drought, is experiencing significant
crop reductions. In southern France, the
world’s largest wine region, Languedoc,
is expecting yield to drop by 20 per
cent, according to the Ciatti report.
Accounting for about one-third of
France’s production, this decline in
production is expected to result in stable
pricing. Drought has also hit wine regions
in Spain, and prices rose as winemakers
moved to secure grape supplies. Ciatti
expects prices in Spain to remain “firm”
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Top 5
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China

The Sustainable Diversion Limit (SDL)
Adjustment Bill was passed with bipartisan
support on November 9, which, according
to Agriculture and Water Resources
Minister Barnaby Joyce, will eliminate the
need for further water recovery in the
Southern Basin.

Rather than buy-back programs, other
measures could be used to reduce
consumption and provide more water for
the environment. Such measures include
the installation of regulators and levee
banks, changes to river operating rules and
re-configuring lakes or storage systems to
reduce evaporative losses.

4%

Total exports

No more water
buyback
LEGISLATION has been passed that
will reduce the need to buy back more
irrigation water as a means of meeting
environmental obligations.

27%

based on regional label claims on packaged wine

Regions invisible
One of the frustrations in trying to
identify our contribution to wine
exports is that most of it is not identified
as coming from the Murray-Darling or
Swan Hill regions. As these graphics
show, very little is designated as coming
from the Murray Valley (Murray-Darling
and Swan Hill). Not that you’d know it,
but vastly more is included in the SE
Australia classification.

Exports by
price point

Export report

due to a smaller-than-expected crop and
a “balanced” carry-over stock situation.

Southern
hemisphere outlook
Meanwhile, the southern hemisphere is
preparing for 2017 vintages and Ciatti
reports that Argentina has suffered severe
frosts, which could limit supply. The
global broker’s key takeaway message
regarding Argentina is that “supply is
tight and prices are high”. In neighbouring
Chile, winegrape demand has come “very
early and active, with prices on the rise”.
Demand has intensified as buyers from
Argentina cross the border to seek to
bolster supplies. Ciatti expects grape
prices to be similar to this year’s.
The weather in South Africa has been
“good in all growing areas”, reports Ciatti.
It expects prices to remain stable. Wine
exports from South Africa to the UK and
Germany have declined but a rise in
domestic consumption has offset the fall
in export volumes.
Contact MVW on 5021 3911 or
mvw@mvwi.com.au if you would like to
receive the full Ciatti report.
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ACCC action
THE wine industry has been put on notice by
the Australian Competition and Consumer
Commission that further examination of
contracting practices are required. This
has been confirmed in a report issued by
the ACCC, following a series of workshops
and consultation sessions with viticulture
and horticulture representatives over the
past four months. The report Perspectives
in Horticulture and Viticulture summarises
the issues raised with the ACCC and
provides the agency’s responses.
Murray Valley Winegrowers (MVW)
Executive Officer Mike Stone attended one
of the workshops and hosted a meeting of
two ACCC senior managers with winegrape
growers in Mildura in August. He says the
ACCC has clearly listened and its formal
response to the complaints and issues
aired at forums across Australia provides
encouragement that more will be done to
improve trading practices.
The issues raised by MVW included:
• Grape supply contracts being offered
months’ before harvest without
reference to price
• Terms of payment being extended to up
to eight months’ after harvest

• Insufficient sign-up to the Australian
Wine Industry Code of Conduct (code)
• Price provisions in the code that left
growers’ ignorant of grape prices until
the start of harvest or after

Code hinders
negotiations
Mike Stone says pricing provisions of the
Australian Wine Industry Code of Conduct
have inadvertently hindered the process of
growers’ being able to engage in genuine
price negotiations and should be scrapped.
“As signatories to the code, several of
Australia’s largest wine companies release
indicative prices in December. Other
companies hold-off on releasing their
prices until they know what the bigger
companies are paying, meaning that the
majority of growers don’t receive formal
price advice until harvest arrives or just
before. This year, contracts for 2017 fruit
were being offered from July onwards
without any negotiation on price,” he said.
In its “perspectives report”, the ACCC
commented that ‘growers are required to
commit to contracts, often for multiple
years, without having critical information
about likely returns…if they had an upfront

indicative price in July/August, they might
choose not to go through the full growing
process if it would be unprofitable for that
year…’

New law
On the issue of extended payment terms,
the ACCC concluded in its report that the
payment structure used in many contracts
in the wine industry had “unquestionably”
spread the financial burden of delays in the
winemaking process on to the grower.
The competition and consumer agency
reminded grape growers and buyers of
the introduction on November 12 of a new
law to provide small businesses with more
protection again unfair contract terms,
such as those that don’t allow negotiation
and are one-sided.
The ACCC has indicated that it intends to
involve itself more in the wine industry.
“In responding to grower concerns over late
notification of prices, the ACCC noted that
‘further examination of competition issues
in the industry, including those relating
to contracting practices, is required’,” Mike
Stone said.

Tax uncertainty back
IN LATE September the Federal
Government moved to scrap the idea of
taxing backpackers at the rate of 32.5 per
cent, instead reducing it to 19 per cent,
but at the same time imposing a 95 per
cent tax on superannuation earnings.
In announcing the change after months’
of agitation by horticulture and tourism
industries, Agriculture and Water Resources
Assistant Minister Anne Ruston said the
19 per cent rate would “go a long way”
in continuing to attract the seasonal
workforce that was necessary to cope with
peak labour demands.
"A 19 per cent tax rate will help maintain
Australia’s status as a competitive
destination for working holiday-makers
while ensuring that they pay their fair level
of tax,” she said.
At the time (September 27), Senator
Ruston said her announcement would
“provide certainty, and confidence to our

producers in the lead up to harvest, getting
their product from the paddock, the ocean
and the orchard into the marketplace”.
Her boss, Deputy Prime Minister and
Agriculture Minister Barnaby Joyce was
even more effusive, describing the changeof-heart as a “win for our farmers who can
get their fruit off the tree, off the vine and
off to market.”
However, two weeks’ after the backslapping and hearty congratulations
all round, the Opposition succeeded in
getting the whole drawn-out mess referred
to a Senate committee for investigation.
The Senate Economics committee took a
look at the government’s proposed revised
arrangements, promising to report by
November 7. But that became November
10. The Senate investigation backed the 19
per cent rate and suggested that legislation
to this effect be passed as soon as possible.
However, just the day before, the Labor
Party, One Nation and Independent
Senator Lambie said they wanted to see

the rate fixed at 10.5 per cent, at a cost to
the Federal budget of around $500 million.
If Labor and the Coalition remain at
loggerheads on this issue, backpackers
will find themselves taxed at the full rate of
32.5 percent from January 1. Welcome to
Australia!

Agriculture and Water Resources Assistant
Minister Anne Ruston
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Regions on show
NERO d’Avola was the big winner at the
Australian Alternative Varieties Wine
Show in Mildura on the first Saturday in
November. The Sicilian variety was awarded
Best Wine of Show for the McLaren Vale SA
winemaker Coriole. Coriole’s Nero d’Avola,
which, coming from Sicily, loves the sun,
also collected trophies for Best Red Wine
and Best Red Italian Variety.
Two wines could not be separated by
judges when deciding the award for Best
Murray-Darling Region Wine, eventually
giving the trophy to two winemakers
- Chalmers Montevecchio for its Rosso
Mildura blend and Trentham Estate for its
La Famiglia Sangiovese Rose. By the way,
Rosso Mildura is a blend of 70 per cent Nero
d’Avola, with the rest comprising Sagratino,
Lambrusco Maestri, Dolcetto and a few
others. The Murray-Darling trophy was
jointly sponsored by MVW and Sunraysia
Cellar Door.

There were almost 800 entries for the
alternative varieties wine show, making it
the biggest of its type in Australia.
The Swan Hill region has also been in the
spotlight, hosting the Australian Inland
Wine Show in October. The most successful
exhibitor was Calabria Family Wines, taking
out top honours for the Best Dry Red, (2015
Montepulciano), and Best Dry White (2016
Vermentino). Another Riverina-based
winery, De Bortoli, won Best Wine of Show
for its 2013 Noble One. The best-performing
Swan Hill region wine was the Brown
Brothers Innocent Bystander Moscato,
while the best from the Murray-Darling
region was Deakin Estate’s Sparkling
Moscato. Incidentally, this particular wine
recently also won two trophies at the Japan
Wine Challenge and a silver medal at the
UK Champagne & Sparkling Wine World
Championships.

Deakin Estate winemaker Frank Newman
received the award for Best Sparkling Wine at
the Swan Hill Australian Inland Wine Show.

Owning Up
JUST who owns what in Australia has
become somewhat of a political hot potato,
so the government decided to get some
facts to either back-up of reject stories
of a foreign takeover of the Australian
landscape. In September, Deputy Prime
Minister and Agriculture Minister Barnaby
Joyce released the first report of the Register
of Foreign Ownership of Agricultural Land.
In brief, it showed:
• Of Australia’s total agricultural land
of 384.6 million hectares, 52.1 million
hectares (13.6 per cent), more than two
times the size of Victoria, is foreignowned, and

• United Kingdom, United States,
Netherlands, Singapore and China are
the largest investor countries
“This is the first comprehensive data on
the actual level of foreign ownership of
agricultural land in Australia, Senator Joyce
said.
“Previous estimates by ABS surveys found
at June 2013, 12.4 per cent or 49.6 million
hectares was foreign-owned, increasing
by just over 1 per cent on the 2010 ABS
estimate of almost 45 million hectares.”

ATO administered
The ATO administers the Agricultural Land
Register and receives information directly
from foreign investors. All foreign investors
with an interest in agricultural land are
required to register that interest, regardless
of the value of the land.
Since July, foreign investors have been
required to register their interests in
residential property purchased from that
date as a condition of their approval.

Greg Christensen from Sunraysia Cellar
Door and MVW Executive Officer Mike Stone
presented the award for Best Murray-Darling
Region Wine to joint winners Kim Chalmers and
Anthony Murphy of Trentham Estate
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Agriculture Minister Barnaby Joyce

The ATO matches land titles, immigration
and other third party data sources to
identify foreign investors who may not
have recorded their land on the Agricultural
Land Register.

Strong grower support
THE POLL in the first two weeks of September to decide whether the Murray Valley Wine Grape
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Project
2016-17
2017-18

Strong Grower Support
THE POLL in the first two weeks of
September to decide whether the Murray
Valley Wine Grape Industry Development
Order would be renewed comprehensively
backed another four-year term for the
statutory provision that underpins the
collection of grower levies. Sixty-four per
cent of growers (241) voted in the poll, a
higher participation rate than in the polls
of 2008 and 2012. Eighty-nine per cent
(214) voted yes while 27 opposed.
The vote meant that a new Murray Valley
Wine Grape Industry Development
Committee (IDC), which oversees the
collection and spending of levies, would
be established, with the approval of
Victorian Agriculture Minister Jaala
Pullford.
The Development Order applies to the
Murray-Darling and Swan Hill wine
regions on both sides of the border, and
the Victorian and NSW governments
agreed many years ago that responsibility
for oversight of the Order would rest with
Victoria.
Murray Valley Winegrowers (MVW) is
responsible for nominating growers and

Levy projects

Project
Grower communications

2016-1757,187

2017-18 56,916

Grower communications
Industry
Development Officer

57,187
121,974

56,916
*53,156

121,974
34,250

*53,156
33,737

34,250

33,737

Industry Development
Information
collection;Officer
database management
Informationsupport
collection;
management
Production
(inc.database
biosecurity
management,
spray diary, wine grapes for sale register)
Production support (inc. biosecurity management,
spray diary, wine grapes for sale register)
Murray-Darling/Swan Hill Winegrape Crush Report
Murray-Darling/Swan
Hill Winegrape Crush Report
Weather
station network

17,152

14,366

17,152
2,240

14,366
2,145

2,240
11,346

2,145
9,680

Weather station network

11,346
All IDC projects

9,680

TOTAL

All IDC projects
317,865

170,000

TOTAL Valley Winegrowers has drawn on its reserve funds to contribute
317,865
170,000
* Murray
to IDO project costs as
a result of
income from grower levies declining significantly in recent years.
* Murray Valley Winegrowers has drawn on its reserve funds to contribute to IDO project costs as a result of
income from grower levies declining significantly in recent years.

Get a PIC
The Victorian Viticulture Biosecurity
Committee (VVBC) is urging Victorian
grape growers to register for a Property
Identification Code (PIC). The VVBC
championed the introduction of PICs in
viticulture and is keen for growers from all
sectors to have access to the system.
Growers who are registered for a PIC are
automatically included in early-warning
notifications in the event of a biosecurity
event.
In the event of a natural disaster, such as
the November 11 storm, a PIC register
provides agencies with growers’ contact
information.
VVBC Chair Damien Sheehan says that
only 713 out of a possible 2500 wine, table
and dried fruit grape growers in Victoria
have registered for a PIC.

“It is the responsibility of each individual
grower to maintain or improve biosecurity
management on their own property, and
ensure their business is not left exposed
to the damaging effects associated with
an incursion of an exotic pest or disease.
Registering for a PIC is a critical part of that
responsibility,” Mr Sheehan said.
“With the new season upon us, I urge all
grape growers to apply for a PIC prior to
vintage”.
Register for a PIC by contacting the PIC
helpline on 1800 678 779, or visit www.
agriculture.vic.gov.au/plantPIC
A PIC is compulsory under the Plant
Biosecurity Act 2010 for plantings
exceeding 0.5 hectares. Registration is
free.
Damien Sheehan, VVBC chair
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Spray application: doing it better
By MVW Industry Development Officer, Julian
Connellan
A COLLABORATION of Murray Valley
Winegrowers, Wine Australia and Australian
Wine Research Institute in October resulted
in more than 20 growers attending a spray
application workshop. The half-day event
was held at the Agriculture Victoria Irymple
facility.
Presenters for the day were Mildura-based
agricultural scientist Alison MacGregor,
who has extensive experience in spray
application research, and Dr Andrew
Landers, who is the leader of a pesticide
application technology team at Cornell
University in the United States. Dr Landers
aims to use engineering methods to
optimise pesticide use by improving
deposition, reducing drift and developing
safer pesticide handling methods.

capability

Alison
MacGregor
spoke
about
management of grapevine diseases,
new products and those that had been
withdrawn, labels, weather and drift risk.
She highlighted the importance of timing
of spray applications, products chosen,
target area and coverage achieved. Alison
stressed the importance of keeping good
records, following label directions and
utilising the Dog Book. An overview of
weather and its effects on spraying was
also given.
In the vineyard, Alison demonstrated the
use of poles with water sensitive paper
placed throughout a vineyard to assess the
effectiveness of spray coverage.

m.au should you want copies of the presentations

Dr Landers spoke about the physics of
droplets and how they react when they
come into contact with plant material.
He also spoke about the importance
of selecting the right spray nozzle and
provided tips for calibrating vineyard spray
equipment. Considerable time was devoted
to explaining the importance of air, its
direction, its speed and the volume of the
air applied. A practical demonstration was
given using an Interlink ‘Batwing Vineyard’
airblast sprayer, showing the audience how
air moves between the fans.
Key messages were that air:
• Transports droplets from the sprayer to
the target,
• Protects droplets from wind effects,

FMR recycle
sprayer demonstrating
its recycling
capability
FMR
recycle
sprayer
demonstrating
its recycling capability
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Contact MVW on 5021 3911 or mvw@
mvwi.com.au should you want copies of
the presentations given on the day.

messages were that air:
• Transports droplets from the sprayer to the target,
• Protects droplets from wind effects,
• Is required for droplet production for pneumatic sprayers,
• Shakes leaves in the canopy, and
• Provides good coverage of the target.

ever, if the air is not moving correctly it will:
• Transport droplets through and past the target, and
• Cause excessive shaking of the canopy, which will result in the removal of existing droplets in
the target area.

of Dr Landers’ work includes looking for new innovations, one being the use of ultrasound
nology to sense vine canopy to trigger the application of sprays only when plant material is
ent. The other technology currently in development by his team is the use of electronic sensors
ne canopies to monitor spray coverage.
e United States there is considerable pressure to reduce the amount of drift from spraying;
wers in some areas are using recycle sprayers, which capture spays that move past the vine. The
d is filtered and returned to the tank for use. Savings of up to 30 per cent of chemical use over
duration of a season have been reported.
Demonstrating the use of poles and papers to assess the effectiveness of coverage

9

Demonstrating the use of poles and papers to assess the effectiveness of coverag

Murray Valley Winegrowers Inc. MVW News & Views

Targeting spray drift
SPRAY drift can be lethal to grape vines and
has caused significant damage in a number
of well-known wine regions across Australia.
The Murray-Darling and Swan Hill regions
haven’t been immune, which over recent
weeks’ has prompted Industry Development
Officer Julian Connellan to work with
Agriculture Victoria to spread the word
that summer weed control on broadacre
properties can endanger vineyards.
Broadacre producers and contractors
are reminded that the greatest risk of
spray drift damage to grapevines from
Group 1 herbicides (such as 2,4-D, MCPA,
Dicamba, Triclopyr, Picloram, Clorpralid
and Fluroxypyr) is between September and
April. Spraying in unsuitable weather is the
single greatest factor contributing to spray
drift.

Vines sensitive
Grape vines are highly sensitive to Group 1
herbicides. Spray drift can injure foliage and
fruit, reduce yield, fruit quality, and in severe
cases results in the eventual death of vines.
Recovery from non-lethal levels of exposure
can take years. Spray drift from herbicides
can also result in chemical residues within
the fruit which may result in the fruit being
unsaleable if Maximum Residue Limits
(MRL’s) are exceeded.

“That’s why we are working very closely
with the Murray Valley Winegrape Growers
network to address the problem,” she said.
“Spray drift can cost dryland farmers too,
with cases of criminal and civil action being
brought against them.”

Penalties
Spraying in unsuitable weather is the
single-greatest factor contributing to
drift, particularly Group 1 herbicides (2,4D, MCPA, Dicamba, Triclopyr, Picloram,
Clorpralid and Fluroxypyr).
It is an offence under the Agricultural and
Veterinary Chemicals (Control of Use)
Act 1992 to cause damage to plants or
contamination to agricultural produce from
spray drift, and can incur penalties of more
than $31,000 for an individual, and even
more in the case of a corporation.
Civil action by affected parties can also
occur if the source of the spray drift is
identified.
For more information on Agricultural
Chemical Control Area restrictions, legal
obligations and spraying tips, visit http://
agriculture.vic.gov.au/agriculture/farmmanagement/chemical-use or call 136
186.

Agriculture Victoria Chemical Standards
Leading Officer Alex Perera says agriculture
and viticulture production coexist in the
region and both are important contributors
to the local economy.

Agriculture Victoria Chemical Standards Leading Officer Alex Perera
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Vine suffering spray-drift damage

THIS season’s spray diary is now available
from Murray Valley Winegrowers. Pick up
one from the MVW office at 62 Madden
Avenue, Mildura.
If you would like one mailed, contact
MVW on 5021 3911 or
mvwi@mvw.com.au
Should you have any questions about
spray applications, please contact
Industry Development Officer Julian
Connellan on 0428 213 911 or
julian@mvwi.com.au
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Calculate costs
Wine Australia has launched an updated
Gross Margin Ready Reckoner that allows
wineries to run different production and
market scenario simulations to determine
the most relevant price point for their wine
in a specific export market. Growers, too,
could use the model to discover where
grape prices sit in the mix.
Wine Australia Chief Executive Officer
Andreas Clark said the Gross Margin
Ready Reckoner would help to improve
the competitiveness of Australian wine
internationally and support the success of
Australian wine businesses.
“Exports have always been critical to the
success of the Australian wine sector.
Currently, 60 per cent of wine produced in
Australia is destined for export and in the
last financial year, the value of our exports
reached $2.11 billion,” he said.
“The tool calculates profitability under
different business scenarios across

production and the supply chain, using
information from the individual winery, as
well as benchmark and tax data generated
from a number of sources.”
Working with Deloitte, Wine Australia has
completely updated the Gross Margin
Ready Reckoner to include the latest grape
pricing, tax regimes, general cost updates
and changes to tariff rates arising from
Australia’s free trade agreements.
To create an individual benchmark report,
the Gross Margin Ready Reckoner poses
specific questions over three steps:
• Winegrape origin and variety
• Destination market, and
• Wine production and storage costs
The Gross Margin Ready Reckoner can
be accessed at www.wineaustralia.com

Wine Australia Chief Executive Andreas Clark

Chairman’s report
MURRAY Valley Winegrowers held its
Annual General Meeting for 2015-16
on October 6, followed by a general
meeting. Following is the report that
Chairman Brian Englefield delivered to
the AGM:

Promising signs
We started the 2015-16 year having just
emerged from one of the most challenging
vintages ever - damage from wind and
hail had destroyed around 20,000 tonnes
and grape prices were among the lowest
in 10 years for key varieties. However, as
the year progressed there were signs that
the Australian wine industry could be
gradually emerging from its decade-long
slump. Wine exports were on the rise,
free trade agreements with South Korea,
Japan and China had stimulated market
interest and a lower Australian dollar
had made us more competitive. Wineries
displayed more interest in securing
supply earlier than usual and prices for
most varieties increased slightly. Sadly,
the positive indicators were too late for
many growers, with the annual database
survey conducted by MVW revealing
more departures from the industry.

The 2016 vintage confirmed that our
industry was performing better, with
grape prices increasing marginally and
the uncontracted growers generally
finding it easier to sell their fruit. What
happens in 2017 will tell us whether the
early promising signs were an accurate
pointer to recovery.

Vintage wrap

price of Chardonnay, up from $223/tonne
to $283/tonne. Other white varieties also
recorded increases, including Colombard,
Sauvignon Blanc Semillon. However,
the average price of Pinot Gris, one of
the best-performing white varieties in
recent years, dropped slightly to $485/
tonne. Not unexpectedly, the price of
Gordo tumbled to $231/tonne, and a few
thousand tonnes of Gordo failed to sell.

The season opened with some optimism.
Growers who for some years had
struggled to find buyers were presented
with more options, particularly in relation
to Chardonnay, Pinot Gris, Sauvignon
Blanc and the three major reds.

Each of the major red varieties improved
on last year’s prices, with Cabernet
Sauvignon, Merlot and Shiraz averaging
between $320/tonne and $330/tonne.
These varieties last year all came in under
$300/tonne.

The 2016 Wine Grape Crush Survey
report for the Murray-Darling and Swan
Hill regions, prepared for MVW by Wine
Australia following a vintage survey of
wineries across Australia, confirmed previntage expectations of improved prices
and reduced crop.

Overall, production dropped 4% to
368,000 tonnes – 238,000 tonnes
purchased from growers and 130,000
tonnes harvested by wineries from their
own vineyards. Fruit attributed to wineryowned vineyards increased by more
than 35%, leaping from 96,000 tonnes.
The dramatic increase can be explained
by new ownership arrangements of
two large corporate vineyards near
Euston/Robinvale and the former Littore
vineyards near Wentworth. Previously,

Data provided by wineries to Wine
Australia for the 2016 Murray-Darling
/ Swan Hill Wine Grape Crush Report
revealed a 27% increase in the average
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the Euston/Robinvale vineyards and
some of the Littore holdings produced
grapes for other wineries whereas now
the majority is processed into wine for
the new owners.
The increase in prices for Chardonnay
and the major reds have provided some
optimism that market conditions are
improving. But prices generally still need
to improve significantly to convince
growers that the wine industry is in full
recovery mode.

Wine Grapes for Sale
Register
Ahead of the 2016 harvest, MVW relaunched a service to assist growers in
the selling of their fruit. The Wine Grapes
for Sale Register called for growers to list
grapes that hadn’t yet been sold. MVW
then regularly updated wineries on the
availability of varieties throughout the
Murray-Darling and Swan Hill regions.
Total tonnes were not disclosed, nor
were growers’ contact details. Instead,
on receiving expressions of interest
from wineries, MVW advised registered
growers of the enquiry and suggested
that they follow-up with the winery.
Overall, 116 growers listed around 25,000
tonnes with the register. When harvest
finished, about 4000 tonnes remained,
mostly Gordo. A questionnaire was
sent to users of the register, asking for
feedback on the value of the service.
Thirty-six register users responded, all
positively, and all wanting the service
to be available again next year. Thirteen
wineries made contact as a result of
receiving information bulletins, with the
majority of those confirming purchase
arrangements.

Advocacy
Taxation:
The Federal Government released
a discussion paper on the Wine
Equalisation Tax (WET) in August, 2015,
and announced the formation of a ‘WET
rebate consultative group’. The MurrayDarling region was represented on
that committee by Anthony Murphy of
Trentham Estate.
The
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discussion

paper

confirmed

widespread misuse of WET rebate
arrangements and sought feedback.
MVW provided input to a joint Wine
Grape Growers Australia/Winemakers
Federation response. However, in
January, 2016, having not received any
word from the government on what
action it intended to take regarding
reform of the WET, MVW wrote to
Assistant Treasurer Kelly O’Dwyer.
We put a series of questions to her,
wanting answers on whether the
government would act on the findings
of the discussion paper. We got the
answer on budget night, May 3: the
WET rebate would be reduced from
$500,000 to $290,000 by July 1, 2018;
WET rebates would not apply to bulk
and unbranded wine from July 1, 2019;
tougher rebate eligibility provisions
would be introduced; and an additional
$50 million over four years would be
invested in marketing Australian wine
overseas and boosting wine tourism
within Australia.

Senate inquiry
hearing:
As part of an inquiry by the Senate
Rural and Regional Affairs and
Transport References Committee into
the Australian grape and wine industry,
a public hearings was held in Adelaide
in September. Executive Officer Mike
Stone and I attended and provided
evidence to the hearing, which was
followed by a thirty-minute Q & A. The
inquiry issued its report in February,
2016, nine months after the deadline
for submissions. (MVW lodged its
submission in May 2015).
Key recommendations of the inquiry
included:
• Removal of WET rebate arrangements
over five years,
• Wine labels to declare whether the
wine is produced by a major retailer,
• Improve the collection of wine
industry data, including funding the
ABS to resume its annual vineyard
census,
• Commit the Federal Government to

increasing its support for building
wine export demand,
• Review the voluntary Australian Wine
Industry Code of Conduct and move to
a mandatory code by the end of 2017
should targets for increasing sign-up
rates not be met.

Victorian Wine
Industry Ministerial
Advisory
Committee:
The Victorian government made an
election commitment to establish a Wine
Industry Ministerial Advisory Committee,
which it progressed throughout 2015.
MVW took the opportunity to promote
the importance of the Murray-Darling/
Swan Hill regions and provided comment
on the MACs draft terms of reference.
MVW was asked to nominate a
committee member and in October
board member and chair of the Swan Hill
Wine Region Grape Growers Association,
Chris Dent, was confirmed as one of 13.
The Agriculture Minister Jaala Pulford
appointed
Murray-Darling
grower
Kim Chalmers chair of the advisory
committee. One of its roles has been
to oversee the development of a new
wine industry strategy for the state. As
part of this, MVW hosted a workshop
to which growers and related industry
representatives were invited to give
their views and provide feedback to the
consultants responsible for developing
the strategy.

Australian
Competition
and Consumer
Commission:
Through the year, MVW liaised with the
ACCC on the introduction in November
2016 of the Unfair Contracts Act. The law
will apply to standard-form contracts;
those that provide little or no opportunity
for the other party to negotiate terms
and are offered on a “take it or leave it”
basis.
A grape purchase contract could be
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deemed “unfair” if it gave one party
the means to limit or avoid obligations,
enabled one party to terminate the
contract or to unilaterally vary the terms
of a contract.
MVW has sought answers from the
ACCC on the application of the new law,
informed growers through an article
in MVW News & Views, and included
a presentation from the ACCC in the
program for the growers’ Information
Forum on June 9.

Code of Conduct
Through its membership of the
Australian Wine Industry Code of
Conduct Management Committee, MVW
continued to campaign for changes to
the indicative price provisions. The code
currently calls for signatories to release
indicative prices in mid-December, just a
few weeks before harvest is due to start.
Non-signatories can please themselves
when they announce prices, and with
only 41 wineries signed-up to the code
across Australia most growers remain
ignorant of what they’ll be paid until just
before harvest, or even after it’s started.
MVW believes that growers deserve
to know far earlier the income they
can expect to receive from the sale of
their grapes. The earlier they get the
information, the more opportunity they
have to consider cost-saving measures,
or to invest in vineyard improvements.
The other downside to the release of
indicative prices virtually on the eve of
harvest is that other wineries simply
follow the lead set by code signatories.
And given that the largest and most
influential wine businesses in Australia
are among the 41 code signatories,
the prices announced later by other
wineries largely mirror those of the large
operators.
MVW will continue to campaign for
earlier price notification.

Funded projects
Grower levies from the 2015 vintage
funded projects delivered by MVW
during 2015-16. These included:
• Employment of Industry Development

Officer (IDO) and associated expenses
• Grower communications – MVW News
& Views, Easy Update service, SMS
alerts, Information Forum, MVW/IDC
website
• Information collection – wine export
data, supply/demand, industry issues
& trends, annual growers’ database
survey
• National biosecurity program –
involvement in the development of a
national vine biosecurity strategy
• Biosecurity
management
–
participation
in
the
Victorian
Viticulture Biosecurity Committee
• Weather station management –
maintain network of eight weather
stations, strategically located in the
Swan Hill and Murray-Darling wine
regions
• Representation of the Murray-Darling
and Swan Hill winegrape sector at
national state levels, including roles
with Wine Grape Growers Australia,
Wine Australia, Wine Victoria and Wine
Industry Code of Conduct
• Production of annual Murray-Darling/
Swan Hill Wine Grape Crush Survey
report
• Production of annual spray diaries for
growers
The administration of the Murray Valley
Wine Grape Industry Development
Committee (IDC), which is responsible
for supervising the collection of levies
and the activities they fund, was again
exemplary and I thank the IDC chair, John
Ward, and committee members for their
work and diligence.
Funding for several projects was also
sourced from Wine Australia. These
involved trials to demonstrate the
capabilities of thermal and drone
technologies in detecting signs of water
stress and areas of variability in vineyards,
and another to establish whether the
forced introduction of oxygen to drip
irrigation systems would improve vine

health and yield.
Funding also came from the Mallee
Catchment Management Authority to test
the use of sap flow meters in monitoring
water use. The long-term objective is to
establish whether the technology has a
role in improving water-use efficiency.

Keeping growers
informed
Grower communications is one of MVWs
most important functions. Through
the year, MVW News & Views has been
published quarterly, and information that
can’t wait has been delivered quickly via
the Easy Update email service, backedup by messages to mobiles. The website
www.mvwi.com.au is also loaded with
industry information, and the June
Information Forum has given growers the
opportunity to hear more views and news
on industry supply/demand, outlook and
water availability. Around 100 growers
attended this year’s Information Forum.

Helping after hail
Alongside the industry levies (IDC and
Wine Australia) that funded most of the
activities managed by MVW through
the year, the voluntary levies paid to
MVW have helped fund a project that
had its origins in the storm that wrecked
vineyards and orchards in late 2014,
mainly in NSW around Gol Gol, Dareton
and Mourquong. Two vineyards that
sustained serious damage have been
monitored and various treatments
applied to see which worked the best.
Voluntary levies also funded a portion of
staff, office and board costs. They also met
some of the cost of operating the Wine
Grapes for Sale Register, which helped
growers find buyers for their fruit in the
2016 vintage, and resources involved in
providing regional responses to a Senate
wine industry inquiry and proposed tax
reform measures.
Voluntary levies are just that – voluntary.
A refund can be organised for those
growers who don’t wish to pay, by
request to MVW. Ten growers elected to
do this in 2015-16, receiving a total of
$22,000 in refunds.
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Chairman’s report
Regional profile
Ongoing management throughout the
year of the growers’ database maintained
by MVW revealed a further decline in
grower numbers and area planted to
wine grapes. A comprehensive survey to
record changes from the previous year
was conducted in the first half of 201516. This process confirmed net vineyard
removals of another 736 hectares and
exit from the industry of a further
50 growers. In the previous year, net
vineyard removals totalled 770 hectares,
with 55 growers advising that they’d left
the industry.
MVW also continued its support for
SunRISE Mapping, which conducts aerial
mapping and imagery on behalf of
horticulture industries, government and
resource authorities.

Outlook
There are grounds for more optimism
– across Australia, the 2016 vintage
recorded increases in average prices for
most varieties, with the average purchase
value of $526/tonne being 14 per cent
higher than the 2015 result. Australia’s
wine export performance has also lifted,
reporting growth in value and volume for
the year to June 30. The export result was
the best in seven years.
Exceptional growth of 50 per cent in
mainland China drove the improvement
in export performance. The value of
Australian wine sold to mainland China
reached $419 million, while the Hong
Kong market was worth $124 million. In
terms of value, the United States kept
its position as the top destination for
Australian wine. The declining value of
the A$ against the US$ has reignited
Australia’s marketing efforts in the allimportant North American market, laying
the groundwork for increasing Australia’s
share of the wine market in that part of
the world.
Further evidence of an improving outlook
has emerged in the first few months’ of
the new financial year, with wineries
displaying more interest than in securing
fruit for the coming vintage. However, as
noted elsewhere in this report, growers
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need to see more than just an annual
improvement in demand and price
before confidence in the industry is fully
restored.

New IDC Order
Subsequent to the end of the financial
year, growers in the Murray-Darling and
Swan Hill regions had to vote on whether
they supported another four-year term
for the Murray Valley Wine Grape Industry
Development Order. We now know that
the vote was 89% in favour of the Order
continuing until December 2020. The
Order gives the Murray Valley Wine Grape
Industry Development Committee (IDC)
the statutory authority to collect a levy of
$1.25/tonne from winegrape production
in the Murray-Darling and Swan Hill
regions. This is very important to MVW,
because most of the funds that enable
MVW to function result from project
applications to the IDC.
Thank you to all those growers who saw
the value in continuing to contribute
levies, and in so doing supporting the
ongoing operations of both the IDC and
MVW.

Staff and board
changes
Industry Development Officer David
Coombes left in April to take up a position
with a fertiliser company. In the 12
months he was with us, David continued
a project that had been established to
determine the most effective remedial
treatments for vines severely damaged by
hail, and, in association with the Mallee
Catchment Management Authority, set
up a project that’s testing the use of sap
flow meters in irrigation management.
As well, he maintained management of
a number of projects that had received
funding either through the regional levy
process or Wine Australia.
David’s successor, Julian Connellan,
was appointed in May, joining MVW in
early July after moving from Townsville
where he worked as a researcher with
Sugar Research Australia. He is familiar
with the Murray-Darling and Swan Hill
regions having previously worked with
the Victorian and Murray Valley Vine

Improvement Association, Australian
Vine Improvement Association and the
NSW Department of Primary Industries.
On the board front, one of the Mildura
Region
representatives,
Lindsay
McClelland, resigned in May after serving
as a board member for 11 years. While
appreciating that after such a long
involvement he felt it was time to “pass on
the challenges to others”, his thoughtful
and constructive input will be missed. On
behalf of boards past and present, I thank
him for a much-valued contribution.
I’m appreciative of the efforts of all
board members and thank them for their
ongoing support and commitment to
representing the interests of growers.
The same applies to Executive Officer
Mike Stone, Office Manager Helen Hynes
and IDO Julian Connellan and I thank
them again for all they do to help the
growers of the Murray-Darling and Swan
Hill regions.
Brian Englefield
Chairman
October 6, 2016
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Commentary
The key highlights for the 12 months are:
• Double-digit growth in value
• 70 per cent of exporters contributed to value growth
• Record value for exports of $10 per litre and above free on board
(FOB)
• The average value of bottled exports hit a 13-year high
• Red wine is driving growth with strong performances in the top
five red varieties
• For the first time, mainland China is now the number one
destination by value.
In the twelve months to September 2016, the value of Australian
wine exports grew by 10 per cent to $2.17 billion and volume
increased by 0.2 per cent to 734 million litres. The average value of
exports grew by 10 per cent to $2.95 per litre, the highest level since
December 2009.
The growth in export value was driven by bottled exports, most
notably at higher price points. More than half the value growth was
in wines of $10 per litre and above FOB. This reflects the increasing
demand for premium Australian wines in most regions around the
world, particularly Northeast Asia.
Bottled exports grew by 14 per cent to $1.8 billion while bulk wine
exports declined by 3 per cent to $392 million. Soft-pack exports
declined 15 per cent to $13 million and exports in alternative
packaging such as PETs decreased by 12 per cent to $4 million.
The average value of bulk wine exports increased by 0.1 per cent to
$0.97 per litre FOB and has remained below $1 per litre for the past
two years. This reflects large vintages over the few years from the
big European producers, particularly Spain. In 2015–16, Spain
exported 1.3 billion litres of bulk wine at $0.56 per litre; to put this in
context, Australia’s total production in 2015 was 1.2 billion litres of
wine.

The average value of bottled exports increased by 9 per cent to $5.47 per
litre, the highest level since June 2003. There was growth in bottled
exports in all price points but growth was strongest at the higher end:
• exports at $10 per litre FOB and above increased by 28 per cent to a
record $547 million
• exports in the range $5.00–7.49 per litre FOB grew by 19 per cent to
$273 million, and
• exports in the range $7.50–9.99 per litre FOB grew by 4 per cent to
$143 million.
There was double-digit growth in all price segments of $10 per litre and
above FOB (see figure 1), with the strongest rates of growth between $20
and $99.99 per litre.
Figure 1: Exports of wine by price segment
Price segment (A$/litre)

Value Oct 2015-Sep
2016

Added value

Growth rate

$10.00‒$14.99

$163,029,725

$25,310,131

18%

$15.00‒$19.99

$82,646,203

$16,119,690

24%

$20.00‒$29.99

$77,963,814

$21,465,495

38%

$30.00‒$49.99

$49,670,038

$17,660,234

55%

$50.00‒$99.99

$129,853,552

$34,596,723

36%

$11,415,300

$1,826,012

19%

$32,729,287

$4,179,287

15%

$547,307,919

$121,157,572

28%

$100.00‒$199.99
$200.00 +
Total above A$10

Red wine continues to be the dominant Australian category with a 72 per cent
share of export value, ahead of white wine with 25 per cent, and other wines with
3 per cent. Red wine was the standout category, up 14 per cent to $1.6 billion.
Exports of white wine also grew but at a much lower rate, up 3 per cent to $535
million.
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Asia

• the United States (21 per cent)
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Commentary (continued)

• Canada (9 per cent) and

• Hong Kong (6 per cent).

Within the red category, the five most exported wines all recorded
outstanding growth:
• Shiraz grew by 20 per cent to $488 million
• Cabernet Sauvignon grew by 17 per cent to $276 million
• Shiraz/Cabernet Sauvignon grew by 7 per cent to $118 million
• Merlot grew by 5 per cent to $97 million, and
• Cabernet Sauvignon/Shiraz grew by 24 per cent to $94 million.

Destinations
Together, these markets accounted for three-quarters of the value
of Australian exports. The top five markets by volume were:
Exports to all regions recorded growth in the last year, except for those
to Europe, which declined by 3 per cent to $570 million (see figure 2).
• the United Kingdom (33 per cent share of export volume)
Exports to Northeast Asia continued to drive growth, with their value
increasing by $177 million (35 per cent) to $678 million. North America
• the
Unitedgrowing
States (21
per cent)
was the next
fastest
market;
it grew by $21 million (3 per cent)
to $639 million. Exports also grew to:
• mainland China (12 per cent)
• Southeast Asia by $15 million (11 per cent) to $152 million
• Canada (8 per cent) and
• the Middle East by 21 per cent to $20 million, and
• Germany
(5 per
• cruise ships
and airlines
bycent).
18 per cent to $7 million.
Figure
Value
growth
region
It’s important
to 2:
note
that
morebythan
80 per cent of wine exported
to the United Kingdom and Germany was shipped in bulk
containers and this has a significant impact on the reported FOB
values.

Within the white category, the results were mixed for the five most
exported wines:
• Chardonnay was down 1 per cent to $164 million

Exceptional growth to mainland China continued, with the value of
exports up 51 per cent to $474 million. Mainland China is now the
number one destination for Australian wine exports by value for the
first time. Exports to the United States also increased, by 4 per cent
to $448 million. The United States had been the top-ranked
destination by value for the previous seven years. The UK market
continues to be our largest in volume terms but, because 80 per
cent of wine is shipped in bulk, it ranks third in value and exports
were down 3 per cent to $361 million. The Canadian market was up
1 per cent to $190 million and the Hong Kong market was up 7 per
cent to $126 million.

• Sauvignon Blanc was up 5 per cent to $32 million
• Pinot Grigio was up 25 per cent to $29 million
• Riesling was up 27 per cent to $18 million, and
• Pinot Gris was up 9 per cent to $17 million.
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There were 1743 active exporters in the period – up from 1432 in the
same period in 2015 – with 1231 of them contributing to the increase in
value. Exports by the 1231 exporters who experienced growth grew by
24 per cent ($356 million) to $1.84 billion. The value growth in this
• mainland China (22 per cent share of export value)
group was partially offset by the exporters who either ceased
exporting, recorded a decline or had no change – this group declined
the United
(21million.
per cent)
by 32 per cent •($151
million)States
to $323

Destinations

Asiadestined for 122 countries and value increased to 81 of
Exports were
these, including four of the top five markets. The top five markets by
value were:Mainland China

• the United Kingdom (17 per cent)

• Canada
(9 pergrowth
cent) and
Exports to all regions
recorded
in the last year, except for those
to Europe, which declined by 3 per cent to $570 million (see figure 2).
• Hong Asia
Kongcontinued
(6 per cent).
Exports to Northeast
to drive growth, with their value
increasing by $177 million (35 per cent) to $678 million. North America
Together,
these
markets
accounted
three-quarters
was the next fastest
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market;
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million
(3 per cent)of the value
Australian
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grew to: The top five markets by volume were:
• Southeast Asia
by $15
million
(11 per(33
cent)
$152
million
• the
United
Kingdom
perto
cent
share
of export volume)
• the Middle East by 21 per cent to $20 million, and
• the United States (21 per cent)
• cruise ships and airlines by 18 per cent to $7 million.
• mainland China (12 per cent)
Figure 2: Value growth by region

Australia is ranked second after France in the value of wine exported to
mainland China. French wines have 45 per cent of the imported wine
market, Australian wines have 23 per cent of the market and Chilean
wines have 11 per cent of the market. Notably, among the top eight
importing countries, Australia has the highest average value per litre for
wine.
The outstanding growth in Australian wine exports continued in the last 12
months, aided by the introduction of the China–Australia Free Trade
Agreement (ChAFTA) in December 2015 and the growing interest of the
Chinese middle class in wine.
Exports to mainland China grew by 51 per cent to $474 million. To put this
in context, a decade ago Australian exports to the country were valued
at $27 million.

• Canada (8 per cent) and

Volume into mainland China also grew by 52 per cent to 90 million litres
and average value was down marginally to $5.26 per litre FOB.

• Germany (5 per cent).
It’s important to note that more than 80 per cent of wine exported
to the United Kingdom and Germany was shipped in bulk
containers and this has a significant impact on the reported FOB
values.
Exceptional growth to mainland China continued, with the value of
exports up 51 per cent to $474 million. Mainland China is now the
number one destination for Australian wine exports by value for the
first time. Exports to the United States also increased, by 4 per cent
to $448 million. The United States had been the top-ranked
destination by value for the previous seven years. The UK market
continues to be our largest in volume terms but, because 80 per
cent of wine
is shipped
bulk,value
it ranks
third intovalue
Exports were destined
for 122
countriesinand
increased
81 ofand exports
were
3 per
to $361 million.
The
Canadian
was up
these, including
fourdown
of the
top cent
five markets.
The top
five
markets market
by
1 per cent to $190 million and the Hong Kong market was up 7 per
value were:
cent to $126 million.
• mainland China (22 per cent share of export value)
Asia

Driving this growth are several factors, including the increasing appetite
for premium Australian wine at high prices. The average consumption
frequency of imported wine amongst the Chinese upper-middle class
continues to grow. Research from Wine Intelligence suggests there are
now 48 million upper-middle class imported-wine drinkers in mainland
China, up from 19 million in 2010. Wine Intelligence projects that this
figure will grow to 160 million people by 2025. Wine is becoming more of
an everyday premium drink for imported wine consumers rather than an
ultra-luxury product. The China Wine Barometer report prepared by the
University of South Australia and funded by Wine Australia supports this
trend. Furthermore, it suggests that consumption occasions are moving
more into the informal and ‘at home’ locations, which means that sales
are growing faster in the off-premise than on-premise channels.

Commentary (continued)
• the United States (21 per cent)

Mainland China

• the United Kingdom (17 per cent)

Australia is ranked second after France in the value of wine exported to
mainland China. French wines have 45 per cent of the imported wine
market, Australian wines have 23 per cent of the market and Chilean
wines have 11 per cent of the market. Notably, among the top eight
importing countries, Australia has the highest average value per litre for
wine.

• Canada (9 per cent) and
• Hong Kong (6 per cent).
Together, these markets accounted for three-quarters of the value
of Australian exports. The top five markets by volume were:
• the United Kingdom (33 per cent share of export volume)
• the United States (21 per cent)
• mainland China (12 per cent)
• Canada (8 per cent) and

The outstanding growth in Australian wine exports continued in the last 12
months, aided by the introduction of the China–Australia Free Trade
Agreement (ChAFTA) in December 2015 and the growing interest of the
Chinese middle class in wine.
Exports to mainland China grew by 51 per cent to $474 million. To put this
in context, a decade ago Australian exports to the country were valued
at $27 million.

• Germany (5 per cent).
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Volume into mainland China also grew by 52 per cent to 90 million litres
and average value was down marginally to $5.26 per litre FOB.
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Other red wine varieties in growth included Cabernet
Sauvignon/Merlot,
Shiraz/Cabernet
Sauvignon/Merlot,
and
Shiraz/Viognier blends and Pinot Noir.

Value increased across the price segment spectrum:

China’s thirst
for Australian
wines for
is showing
no signs
abating exported
as
There
were mixedredresults
the major
white ofvarieties
to
the value ofChina:
red wine exports grew by 53 per cent to $441 million. This
represents 93 per cent of Australian exports to mainland China.
• Chardonnay
33 per cent
$8 exports
million, with
growth across all
Furthermore,
28 per cent grew
of all by
Australian
red to
wine
are destined
price
points
except
under
$2.50
per litre
for mainland
China,
well
ahead
of the
United
States with 17 per cent of
red wine exports. There was also very solid growth in white wine exports
• Sauvignon Blanc grew by 40 per cent to $1.6 million, with growth
as Chinese consumers broaden their palates beyond red wines. White
across all price points except under $2.50 per litre
wine exports increased by 33 per cent to $23 million.
• Riesling grew by 27 per cent to $1.4 million, with growth in higher
The top fiveprice
red varieties
points exported are:

• $2.49 and under FOB increased by 62 per cent to $28 million
• $2.50–4.99 FOB increased by 42 per cent to $140 million
• $5.00–7.49 FOB increased by 48 per cent to $78 million
• $7.50–9.99 FOB increased by 37 per cent to $38 million, and
• $10.00 and over FOB increased by 63 per cent to $190 million.
Growth was particularly strong in the price segments where Australia’s
most expensive wines are shipped, with an additional $74 million in
export revenue generated above $10 per litre (see figure 3).
Figure 3: Exports of premium wine to mainland China by price segment
Price segment (A$/litre)

Value Oct 2015-Sep
2016

Added value

Growth rate

$10.00‒$14.99

$48,012,219

$12,805,516

36%

$15.00‒$19.99

$25,670,995

$4,243,794

20%

Semillon
by 46 per cent to $928,000, due mainly to a
• Shiraz – 40• per
cent ofwas
reddown
exports
decline in exports above $10 per litre, and
• Cabernet Sauvignon – 19 per cent
• Semillon/Sauvignon Blanc blends were up by 64 per cent to $830,000
driven by growth at $5.00-7.49 per litre.
• Cabernet Sauvignon/Shiraz blends – 8 per cent
The number of companies exporting to mainland China increased from
• Shiraz/Cabernet
Sauvignon
– 7 per
cent, andto value growth.
963 to 1275
and 971blends
exporters
contributed

Kong
• Merlot – 5Hong
per cent.

Hong Kong is the fifth largest export destination for Australian exports
All five had by
exceptional
value andgrowth:
the second largest in Asia. Exports increased in value by
$20.00‒$29.99
$38,147,013
$18,129,894
91%
7 per cent to $126 million and by 8 per cent in volume to 9 million litres.
• Shiraz grew
59top
per cent
to $178 million
$30.00‒$49.99
$21,804,189
$13,079,959
150%
Ofby
the
50 destinations
to which Australia exports, Hong Kong
$50.00‒$99.99
$45,184,806
$20,515,829
83%
recorded the highest average value for wine of $13.53 per litre. This
• Cabernet reflects
Sauvignon
grew
by 50toper
centKong
to $82atmillion
that
exports
Hong
$10 and above per litre FOB
$100.00‒$199.99
$2,528,699
($111,786)
-4%
account for 74 per cent of all exports to that market. This indicates the
$200.00 +
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141%
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market, where there is zero tax on wine. Australian fine wine exports to
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Hong Kong
have steadily
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last to
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and the country
Exports to mainland China contributed 60 per cent of the growth in the
and
is now the second largest destination for Australian wine exports at
value of all Australian exports at $10 and above per litre FOB. A third of
$10 and over per litre FOB, behind mainland China.
Australian wine exported in this price segment is now exported to
• Merlot grew by 10 per cent to $23 million.
mainland China.
Since the removal of all duty-related customs and administrative controls
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• Semillon was down by 46 per cent to $928,000, due mainly to a
decline in exports
• Cabernet Sauvignon
– 19 perabove
cent $10 per litre, and
• Semillon/Sauvignon Blanc blends were up by 64 per cent to $830,000
• Cabernet Sauvignon/Shiraz
blends
– 8 perper
cent
driven by growth at
$5.00-7.49
litre.

Red wine ma
wine exports
white wine ex

There was gr
• $2.50–4.99
• $5.00–7.49
• $10.00 and

The number o
395 and 268

Other Asian d

Apart from
exported to a
of Asia increa

Red wine makes up 93 per cent of exports to Hong Kong. The value of red
wine exports increased by 7 per cent to $117 million while the value of
white wine exports declined by 4 per cent to $7 million.
There was growth in most price points:
• $2.50–4.99 grew by 1 per cent to $10 million

The number
of companies
mainland China increased from
• Shiraz/Cabernet
Sauvignon
blends – exporting
7 per cent,toand
963 to 1275 and 971 exporters contributed to value growth.
• Merlot – 5 per cent.

• $5.00–7.49 grew by 17 per cent to $14 million, and

All five had exceptional
Hong Kong growth:
is the fifth largest export destination for Australian exports
by value and the second largest in Asia. Exports increased in value by
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per59
cent
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and by 8 per cent in volume to 9 million litres.
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The number of companies exporting to Hong Kong increased from 364 to
395 and 268 of them recorded value growth.
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• $10.00 and over grew by 7 per cent to $93 million.

Other Asian destinations
Apart from mainland China and Hong Kong, Australian wine was
exported to another 23 destinations in Asia. Combined exports to the rest
of Asia increased by 11 per cent to $237 million.
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All five varieties also recorded strong growth in exports of $10 and above
per litre FOB.

Other red wine varieties in growth included Cabernet
Sauvignon/Merlot,
Shiraz/Cabernet
Sauvignon/Merlot,
and
Shiraz/Viognier blends and Pinot Noir.
There were mixed results for the major white varieties exported to
China:
• Chardonnay grew by 33 per cent to $8 million, with growth across all
price points except under $2.50 per litre
• Sauvignon Blanc grew by 40 per cent to $1.6 million, with growth
across all price points except under $2.50 per litre
• Riesling grew by 27 per cent to $1.4 million, with growth in higher
price points
• Semillon was down by 46 per cent to $928,000, due mainly to a
decline in exports above $10 per litre, and

Since the removal of all duty-related customs and administrative controls
in February 2008, Hong Kong has further developed into a wine trading
and distribution centre for the region. Some imported wines are reexported to other Asian destinations, with 95 per cent of re-exports going
to mainland China and Macau. Hence not all Australian wine exported to
Hong Kong is consumed in the country. In recent years, the Hong Kong
SAR government has agreed with the Mainland Chinese government on
simplification of the requirements for customs clearance of wines
exported from Hong Kong into China, hence driving the growth of reexport of wine, which has positively impacted Australia’s performance in
export to Hong Kong.
Red wine makes up 93 per cent of exports to Hong Kong. The value of red
wine exports increased by 7 per cent to $117 million while the value of
white wine exports declined by 4 per cent to $7 million.
There was growth in most price points:

• Semillon/Sauvignon Blanc blends were up by 64 per cent to $830,000
driven by growth at $5.00-7.49 per litre.

• $2.50–4.99 grew by 1 per cent to $10 million

The number of companies exporting to mainland China increased from

• $5.00–7.49 grew by 17 per cent to $14 million, and
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The most significant in value terms were:
• Singapore, up 9 per cent to $62 million
• Malaysia, up 24 per cent to $55 million
• Japan, down 0.3 per cent to $45 million
• Taiwan, up 23 per cent to $19 million
• Thailand, down 6 per cent to $15 million
• South Korea, up 42 per cent to $14 million
• Philippines, up 6 per cent to $7 million, and
• Vietnam, down 12 per cent to $7 million.
Australia is generally well-placed in each of these markets. Australia is
the top-ranked imported wine category in Malaysia, second in
Singapore, Thailand and the Philippines, fourth in Vietnam, fifth in
Taiwan, and sixth in Japan and South Korea.
Numerous factors contribute to the growth in Australian exports to
Asia. Our geographic location helps – it’s easy to travel to and from
Asia. Australia has a high degree of inward investment from Asia and
connections formed through education and migration to Australia, as
well as the familiarity with Australia for the expatriates and those
educated internationally. Australia has also benefited from a rise in
consumption across Asia with nascent consumer awareness and
interest in wine. We are well placed to benefit further from this as
consumers across Asia start to change their drinking preferences
should we continue to successfully engage with these emerging Asian
markets.
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exports grew by 12 per cent to $2.93 per litre, the highest average value
since October 2009. This growth in average value was driven by bottled
exports, which increased by 5 per cent to $393 million. The average value
of bottled exports grew by 15 per cent to $3.96 per litre.
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at $2.50–4.99 per litre FOB

• Shiraz/Cabernet Sauvignon blends declined by 3 per cent to $19
million, with $10 and above per litre FOB the only segment to grow, and
• Pinot Noir grew by 8 per cent to $14 million, with the strongest growth
rate coming at $7.50 and above per litre FOB.
Other red varieties in growth included Cabernet Sauvignon/Shiraz and
Shiraz/Grenache blends.

DECEMBER 2016

Commentary (contin
Commentary (continued)
Chardonnay was the leading white variety exported to the US with a
37 per cent share. The other top white wine varieties were Pinot Grigio
(12 per cent), Sauvignon Blanc (5 per cent), Riesling (4 per cent) and
Pinot Gris (3 per cent). All but Chardonnay recorded value growth:
• Chardonnay down by 2 per cent to $65 million with a decline at
$2.50–4.99 per litre FOB offsetting increases in all other price
segments, including at $10 and above
• Pinot Grigio up by 21 per cent to $22 million driven by growth at
$2.50-4.99 per litre FOB
• Sauvignon Blanc up by 32 per cent to $8 million, with growth centred
in the range $2.50–7.49 per litre FOB
• Riesling up by 17 per cent to $7 million, with the strongest growth rate
at above $7.50 per litre FOB, and
• Pinot Gris up by 8 per cent to $6 million, with solid growth across the
price spectrum.
Other white wine varieties in growth off much smaller bases included
Sauvignon Blanc/Semillon blends and Vermentino.

US state analysis
California is the leading destination for Australian wine exports
entering the US with a 29 per cent value share, ahead of New York
(13 per cent), Florida (10 per cent), Texas (6 per cent), Massachusetts
(5 per cent), Pennsylvania (4 per cent) and Georgia (4 per cent). It
should be noted that not all wine exported to a state will necessarily be
consumed in that state.
There was value growth to all but California:
• California down by 0.3 per cent to $130 million
• New York up by 31 per cent to $60 million
• Florida up by 13 per cent to $44 million
• Texas up by 7 per cent to $28 million

Red wine accounted for 66 per cent of the value of exports to Canada,
ahead of white wine with 32 per cent and other wines with 2 per cent.
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redlargest
wine exports
declined
by wine
2 perincent
to $125
million, white
Australia is the
third
source of
imported
Canada
behind
wine exports grew, up by 6 per cent to $60 million.
the US and Italy.

Canada

Shiraz is the dominant red variety with a 40 per cent share ahead of
In the past 12 months, Australian exports to Canada increased by 1 per
Cabernet Sauvignon (16 per cent) and Shiraz/Cabernet Sauvignon
cent in value to $190 million but declined by 3 per cent in volume to
blends (10 per cent). Both Shiraz and Cabernet Sauvignon experienced
63 million litres. The average value increased by 3 per cent to $3.13 per
growth:
litre, continuing an upward trend that has been evident over the last
2 years.
• Shiraz up by 2 per cent to $50 million, with growth strongest in
exports $7.50 and above per litre FOB
The number of exporters sending wine to Canada fell from 239 to 229,
• Cabernet
Sauvignon
upgrowth.
by 6 per cent to $21 million, with the
and 139 exporters
contributed
to value
strongest growth in exports at $5.00–7.49 and $10 and above per litre
FOB, and
There was slight
growth in both bottled and bulk exports to Canada.
Bottled exports increased by 0.7 per cent to $161 million and bulk exports
• Shiraz/Cabernet Sauvignon blends were down by 19 per cent to $12
increased by 0.8 per cent to $28 million. The average value of bottled
million, with a decline in exports below $5.00 offsetting growth in
exports grew by 5 per cent to $5.63 per litre FOB, continuing its steady
exports at $7.50 and above per litre FOB.
growth over several years. The average value of bottled exports is now at
its highest level
since June
The average
value of in
bulk exports
Other
red 2009.
wine
varieties
growthgrew included
by 2 per cent
to $0.87 per litre.
Shiraz/Grenache/Mourvedre,
Cabernet
Sauvignon/Shiraz
and
Grenache/Shiraz/Mourvedre blends.
There was growth in most price points:
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• Massachusetts by 51 per cent to $23 million

• Pennsylvania by 73 per cent to $19 million, and
• Georgia by 64 per cent to $18 million.
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In the $10 and over per litre FOB segment, growth came at $10.00–14.99,
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The wine market in Canada is controlled by provincial liquor boards with
two dominant provincial markets. Combined, Ontario and Quebec
account for 65 per cent of Canada’s wine market (30 and 35 per cent
respectively). Canada’s next biggest markets are British Columbia
(16 per cent) and Alberta (10 per cent).
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Canada prov

The four provinces also account for 92 per cent of Australia’s exports to
Canada. In the last 12 months, Australian exports declined to three of the
four provinces:

• Quebec by 5 per cent to $37 million, and
• Alberta by 7 per cent to $17 million.
Exports to British Columbia increased by 13 per cent to $49 million. Off
much smaller bases, there was also growth to Newfoundland and Prince
Edward Island.
Europe

United Kingdom
Australia’s number one market by volume, the United Kingdom (UK)
receives a third of all wine exported from Australia and half of all wine
shipped in bulk containers. Bulk shipments make up 83 per cent of
Australian exports to the UK. A decade ago, the appreciating Australian
dollar made packaging in-market more economical, however the dollar’s
recent reversal has somewhat reduced this economic advantage.
However, with key bottling facilities now established in the UK as well as
a post-Brexit vote appreciation of the AUD against the GBP, it is unlikely
that the majority of packaging will return to Australia.

• Sauvignon Blanc down by 0.3 per cent to $2 million with growth at
$5.00–9.99 per litre FOB offset by declines at $2.50–4.99 per litre FOB.
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In the past year, the total value of Australian exports to the UK declined
by 3 per cent to $361 million and volume decreased by 4 per cent to
239 million litres. An 8 per cent increase in the value of bottled wine
exports to $168 million was offset by a 10 per cent decline in bulk wine
exports to $193 million.
A decline in exports in the lowest price segment more than offset
growth in all other price segments:
• Under $2.50 per litre FOB declined by 11 per cent to $189 million
• $2.50–4.99 per litre FOB increased by 0.2 per cent to $105 million
• $5.00–7.49 per litre FOB increased by 38 per cent to $27 million
• $7.50–9.99 per litre FOB increased by 7 per cent to $12 million, and
• $10 and above per litre FOB increased by 20 per cent to $27 million.
Examining the market at $10 and above per litre FOB, the $10.00–19.99
segment grew by 38 per cent to $18 million, and moving to the upper
end, wine at an average value of above $200 increased by 82 per cent
to $2 million.
Red wine accounted for 60 per cent of the value of exports to the UK,
ahead of white wine with 39 per cent and other wines with 1 per cent.
Red and white wine exports each declined by 2 per cent; reds to $215
million and whites to $139 million.
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Sweden
Sweden’s wine market is small (5 million regular wine drinkers in a
population of 9.8 million) and highly regulated (the state-controlled
Systembolaget still dominates, despite encroachment from offshore
retailers), while consumption appears to have reached a stable peak
(total wine consumption has been more or less the same since 2010). The
Swedes happily consume 24 million cases of wine a year, all of which is
imported.
Systembolaget dominates sales, of which 55 per cent are bag-in-box and
20 per cent are organic. The monopoly aims to grow organic wines to 25
per cent over the next few years.
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Commentary (contin
Commentary (continued)
Importers now offer a wide range of exclusive wines and some
restaurateurs have their own importer businesses. It is common for
restaurants to have their own sommeliers and these sommeliers have
been remarkably successful in the international competitions.
The number of Australian exporters to Sweden increased from 57 to 71
in the last 12 months and 50 exporters contributed to value growth.
Australian wine ranks fifth in market share and the value of Australian
wines exported to Sweden increased by 28 per cent to $23 million in
the last 12 months. Exports of wines $10 and above per litre FOB grew
by 83 per cent to $1.6 million. Shiraz and Chardonnay are the top
varieties exported and both are growing. On a cautionary note, export
data does not tell the full story, as much Australian wine is exported to
the United Kingdom and elsewhere in Europe and later into Sweden.

Denmark
With a population of 5.6 million, the Danish market is small but
incredibly energetic. The economy is robust and the wine market is in
growth. Admittedly, some of this is due to the high level of promotion in
the off-trade, which is dominated by the discounters. However, more
encouragingly, the culinary scene has exploded and Noma
(Copenhagen’s two-Michelin-star restaurant) has influenced a whole
generation of restauranteurs and sommeliers.
Underlying the increase in premium sales in the on-trade is the
specialisation in natural wines. Now accounting for 0.6 per cent of the
market, it may still be tiny, but natural is the big city phenomenon that
everyone is talking about. The positive knock-on effect is that young
people are now going out to drink wine whereas ten years ago it was
considered an old man’s drink.
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Australian wine ranks fifth in market share and is in slight decline. Bulk
accounts for 75 per cent of Australian exports, reflecting the appetite
for bag-in-box formats, which is common across the northern countries
of Europe in the supermarkets and discounters.
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However, there was strong growth at the higher end of the market,
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exporters
to Norway fell by 1 to 26 and
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Australian exports to Finland in the last 12 months increased by 1 per cent
to $15 million. There has been a shift from lower priced and bulk wines to
premium bottled brands. The value of bulk shipments fell by 12 per cent
to $5 million, while the value of bottled wine increased by 9 per cent to
$10 million. Exports at $7.50–9.99 per litre FOB increased by 61 per cent
to $2 million, while exports at $10 and above per litre FOB increased by
19 per cent to $1.5 million.

Export data for Denmark is not as positive as that for Sweden. In the last
12 months, the value of Australian exports to Denmark declined by
8 per cent to $23 million. Exports in the price range of $5.00–9.99 per
litre FOB increased by 22 per cent to $7 million. Shiraz, Chardonnay,
Shiraz/Cabernet Sauvignon blends and Cabernet Sauvignon are the top
four wines exported but only Chardonnay recorded growth.
The number of Australian exporters to Denmark increased from 138 to 148
in the last 12 months and 86 exporters recorded value growth.

Finland
Finland has a population of 5.5 million and is a small market for wine. At
home consumption is becoming more important, to the detriment of the
on-trade, but interest in food and wine pairing and the growth of more
casual dining are driving light wine sales. Italian wines dominate,
particularly the bold ripasso styles, and Prosecco has also contributed to
the overall increase in wine sales.
Finland is increasingly enthusiastic about the Australian category and
consumers are keen to learn more about our wines. Wine Australia’s goal
is to grow market share in both the on-trade through engagement with
importers and sommeliers and the off-trade via the monopoly Alko.
Alko has indicated an increasing interest in lower alcohol wines as
consumers are becoming more health conscious. Organic wines are not
a target here and Australia, in sixth position, is in growth.
Australian exports to Finland in the last 12 months increased by 1 per cent
to $15 million. There has been a shift from lower priced and bulk wines to
premium bottled brands. The value of bulk shipments fell by 12 per cent
to $5 million, while the value of bottled wine increased by 9 per cent to
$10 million. Exports at $7.50–9.99 per litre FOB increased by 61 per cent
to $2 million, while exports at $10 and above per litre FOB increased by
19 per cent to $1.5 million.
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Exports
by top 15 destinations
Value (million AUD) for MAT September 2016
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