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Reds race ahead
WITH grape prices for this year all over
bar the shouting, it’s clear that the major
reds are again the strongest performers.
Analysis of the various price reports
received by MVW shows the reds ahead of
Chardonnay by almost 70 per cent.
Since the horror vintage of 2015 when
Cabernet, Merlot and Shiraz failed to
average more than $300/tonne, these
varieties are now attracting offers of
$600/tonne and more. On the other hand,
the main white varieties are achieving
relatively minor increases, although it
should be remembered that in 2015
Chardonnay, for example, averaged just
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It’s easy to check whether a winery
is code complaint by logging on to
www.wineindustrycode.org, or simply ask
MVW. Be aware that the grape purchase
agreements offered by some wineries infer
that they’re code signatories when they’re
not. In this day and age, all grape supply
agreements should include realistic and
affordable dispute resolution provisions.
Check yours, and take advantage of them
if you think that you’re not receiving a fair
market price. As always, MVW is available
to provide advice and assistance.
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Sauvignon Blanc

406

428
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Semillon

267

285

+7

Vine removals halted
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Shiraz

483

610

+ 26

* Average prices calculated from reports of wine company prices in
the Murray-Darling & Swan Hill regions. Average prices are not
weighted and should be regarded as a guide.
APP = Average Purchase Price
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Do’s and don’ts of vineyard operations
MVW has published a guide to help growers avoid disputes in
operating a vineyard near residential areas. It can be found
on the MVW website www.mvwi.com.au - go to Library, then
Publications to locate Growers’ Rights & Obligations.
Keeping up with rules and regulation can be frustrating because
of the differences between states and local governments.
Straddling NSW and Victoria, the designated wine regions of
Murray-Darling and Swan Hill contain six local governments:
Mildura, Swan Hill, Gannawarra, Wentworth, Balranald and
Wakool. Issues associated with noise, dust, spraying, planning
and the environment can result in costly compliance and the
Guide for Viticultural Operations near Residential Zones could
ease the stress of establishing a new vineyard or expanding.

Vine removals halted
The database survey conducted by MVW last year revealed
a turnaround in vine removals. In 2018, plantings exceeded
removals by 57 hectares. This was in contrast to results of the
previous two years - net removals in 2016 totalled 982 hectares
followed in 2017 with 374 hectares removed.
Of the 135 hectares of new plantings in 2018, Shiraz (39 ha)
topped the list, followed by Cabernet Sauvignon (34); Sauvignon
Blanc (19) and Pinot Gris (19). Chardonnay was the variety most
removed, losing 20 hectares.
Over the three-year period, the two varieties recording net
removals in each year were Chardonnay (421ha) and Gordo
(142ha).

Union creates
AGWI
THE Winemakers’ Federation of
Australia and Australian Vignerons
have amalgamated to create Australian
Grape and Wine Incorporated. On
November 13, the respective annual
general meetings of the Adelaidebased organisations voted to bring
the two together, in a move described
by WFA Chairman Sandy Clark as an
“historic agreement”.
AGWI comprises four membership
categories: commercial winegrape
growers;
large
winemakers
(categorised by the production of
more than 72,500,000 litres of wine or
crushing more than 100,000 tonnes
of grapes); medium winemakers
(producers of between 1,450,000 and
72,500,000 litres or crushing between
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2,000 and 100,000 tonnes); and small
winemakers, those producing up to
1,450,000 litres or crushing up to 2,000
tonnes of their own grapes.
The AGWI Board will be made up of 16
members, plus an independent Chair.
Each membership category will elect
four members.

Membership
Membership will be on an individual
voluntary basis, but growers may be able
to join if their regional association pays a
levy on their behalf. For example, under an
agreement with the Wine Grapes Industry
Council of South Australia, growers in that
state will become AGWI members if they
have paid contributions into the South
Australian Grape Growers Industry Fund.
Other growers will be able to join at a rate
of 50 cents per tonne crushed.

Publicity issued after the November
agreement on behalf of the merged
entities stressed that the new body
intended to “work closely” with other
grape grower groups to “ensure the
whole population of grape growers
are represented and to encourage
membership as the organisation
continues to grow”.
Australian Vignerons Chief Executive
Anna Hooper says AGWI will “work
towards providing greater unity and
representation of the wine sector as
a whole”.
“Our goal will be to focus on the big
issues that our industry faces including
health, safety and environmental
issues, biosecurity, government policy
and market access. As a single national
advocacy body, we will have a stronger
united voice on these critical issues,”
she said.
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Doing a deal for wine exports
IN OCTOBER, Australia ratified the
Trans-Pacific Partnership (TPP-11) trade
agreement, joining Canada, Japan,
Mexico, New Zealand and Singapore to
get the deal done. Australia was the sixth
country to sign-up. The agreement had
to be ratified by more than half of the
eleven signatories before it could take
effect. As a result, the deal delivered two
tariff reductions within three days - one on
December 30 and another on January 1.
The Australian government ranks TPP-11
as one of the most “comprehensive and
ambitious trade agreements in Australia’s
recent history”
Australian Grape and Wine Incorporated
Chief Executive Tony Battaglene says the
deal gives some significant concessions
in growth markets including Canada
and Mexico, but also over time will
deliver benefits throughout key Asian
developing markets.

“Importantly, tariffs into the Canadian
wine market, which already receives
$200 million worth of wine exports, will
be eliminated on entry into force. We will
also see elimination of tariffs in Mexico,
Malaysia and Vietnam over time,” he said.

Hong Kong too
Negotiations for a Free Trade Agreement
between Australia and Hong Kong were
concluded in November. When it comes
into force, Australia will have agreements
in place with seven of its top eight export
markets. Still under negotiation is a deal
with the European Union.
Hong Kong does not currently apply any
tariffs on Australian exports but, prior
to the FTA, it could have imposed tariffs
at any time. However, Trade Minister
Senator Simon Birmingham says the
FTA will make zero tariffs a “permanent
feature” of the trade relationship.

ACCC gets the message

"Australia now has an FTA with China and
Hong Kong, which reaffirms the value we
place on the principle of one country,
two systems," Senator Birmingham said.
From January 1, tariffs on Australian
bottled and bulk wine wine entering
China were eliminated entirely.

Trade Minister Senator Simon Birmingham

cont. from page 1

The forum came after the ACCC had
analysed responses to an online survey,
which it had conducted as part of an
investigation into commercial practices
across Australian wine regions. Twohundred-and-sixty-two responses were
received and of those, 58 came from
the Murray-Darling/Swan Hill regions.
In response to the survey results and
interaction with growers, and winemakers,
at various functions, Commissioner Mick
Keogh told the Mildura forum on November
27 that the ACCC decided to “take a serious
look at the winegrape growing industry”.

Murray Valley
Winegrape Industry
Development Committee
www.mvwi.com.au
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Key concerns
During the three-hour session, growers
brought up concerns regarding the lack of
transparency and subjectivity surrounding
the grading of grapes; their inability
to negotiate effectively on prices once
locked into a supply contract of several
years’ duration; the lack of realistic dispute
resolution provisions in contracts offered
by companies that were not signatories
to the Australian Wine Industry Code of
Conduct; the poor uptake of the code
across Australia; the need for improved
code provisions; unrealistic minimum
prices; and late notification of prices, which
often were not finalised until harvest eve or
even after its commencement.

Hong Kong is a special administrative
region of China but has a separate
economy.

Published by: Murray Valley Winegrowers Inc
Editor: Mike Stone
Email: mike@mvwi.com.au

ACCC Agriculture Commissioner Mick Keogh AO

The ACCC representatives asked many
questions, probing for clarification of the
issues being brought to their attention.
Similar forums have been held in the
Riverina and Riverland. A draft report of
the ACCCs investigation is expected to be
available in March and finalised mid-year.

Representing winegrape growers in the
Murray Valley region within the Shires of
Wentworth and Balranald, and Rural Cities
of Mildura and Swan Hill.

Murray Valley Winegrowers Inc
54 Lemon Avenue, Mildura 3500
PO Box 2745, Mildura, Victoria 3502
Phone: (03) 5021 3911
www.mvwi.com.au

3

Focus on emerging varieties
Wine Australia Market Bulletin

Focus
on emerging varieties
The Australian Alternative Varieties Wine Show (AAVWS) has both encouraged interest in different
Wine
Australia
Market Bulletin
varieties and showcased
new
gems. While the vast majority
of the wine
produced
Australia still
Murray
Valley
Winegrowers
MVW
News
&inViews

comes from a handful of varieties (two-thirds of the 2018 winegrape crush came from just four
The Australian
Varieties
Wine Showvarieties
(AAVWS)
has both
encouraged
interest
different
varieties)
thereAlternative
are more than
130 winegrape
grown
across
Australia, with
120inmaking
up
varieties
and
showcased
new(see
gems.
While
produced in Australia still
just
11 per
cent
of the crush
Figure
1).the vast majority of the wine
The
average
The
average
purchase
The
average
purchase
price
purchase
paid
price
forpaid
grapes
price
forpaid
grapes
is anfor
indicator
is
grapes
an indicator
is
ofan
theindicator
demand
of the demand
of
forthe
thedemand
for
grapes.
the for
gra
Fi
comes from a handful of varieties (two-thirds of the 2018 winegrape crush came from just four
shows
the
shows
average
the
shows
average
purchase
the
purchase
price
purchase
paid
price
in
paid
2018
price
in
for
2018
paid
the
in
for
Italian
2018
the
varieties
for
Italian
the
varieties
Italian
covered
varieties
covered
above
cover
and
abov
c
varieties) there are more than 130 winegrape varieties grown across
Australia,
with
120
making
up average
Figure 1: 2018 Australian wine grape crush by variety
just 11 per cent of the crush (see Figure 1).
them tothem
the average
tothem
the average
to
forthe
redaverage
for
andred
white
for
andgrapes
red
white
andgrapes
by
white
broad
by
grapes
winegrowing
broad
bywinegrowing
broadregion
winegrowing
and
region
in total.
and
region
in t

Focus on emerging varieties

Wine Australia Market Bulletin

Figure 1: 2018 Australian wine grape crush by variety

Figure 3:
Figure
Average
3:
Figure
Average
wine
3: grape
Average
winepurchase
grape
winepurchase
grape
pricepurchase
inprice
2018in($price
2018
per tonne)
in
($2018
per tonne)
($ per tonne)

Source: Wine Australia

WhileAustralian
accounting for
a small proportion
of theWine
crush, there are a growing number of Australian
The
Alternative
Varieties
In the cool/temperate regions, the Italian
impacts of climate change, and for some
Source: Wine Australia
vignerons and winemakers expanding beyond the traditional varieties.
This cool/temperate
includes
In the numerous
cool/temperate
In the cool/temperate
regions,
the red
Italian
the
red
Italian
varieties,
red varieties,
Lambrusco,
Lambrusco,
Montepulciano,
Montepu
In the
regions,regions,
the Italian
varieties,
Lambrusco,
Montepulciano,
Nebbio
Show
(AAVWS)
has
both
encouraged
red varieties, Lambrusco, Montepulciano,
winemakers
it
is
an
ancestral
connection
Italian varieties that are now emerging in Australia, such as Prosecco, Sangiovese, Fiano and
Nero
D’Avola
Nero
D’Avola
achieved
achieved
higher
average
higher
average
prices
than
prices
the
than
overall
the
overall
red
wine
red
grape
wine
averag
grape
Nero
D’Avola
achieved
higher
average
prices
than
the
overall
red
wine
grape
average
price
While accounting
for avarieties
small
of the crush, there to
are aother
growingwinegrowing
number of Australian
interest
in different
and showcased
regions around
Nebbiolo and Nero D’Avola achieved higher
Vermentino
(see Figure
2). proportion
vignerons
and
winemakers
expanding
beyond
the
traditional
varieties.
This
includes
numerous
warm
regions,
warm
regions,
only
Lambrusco
only
Lambrusco
and
Montepulciano
and
Montepulciano
achieved
achieved
higher
average
higher
average
prices
t
warm
regions,
only
Lambrusco
and
Montepulciano
achieved
higher
average
prices
than
the
Whilegems.
some emerging
varieties
planted to
consumer preferences, others
new
While the
vastare
majority
ofrespond
the to changing
average prices than the overall red wine
the
world.
Italian
varieties that
are nowsome
emerging
in predicted
Australia, future
such asimpacts
Prosecco,
Sangiovese,
Fiano
and
are
experimental
to
counter
of
the
of
climate
change,
and
for
some
average.
average.
Among
Among
the
white
the
Italian
white
varieties,
Italian
varieties,
in
the
cool/temperate
in
the
cool/temperate
regions,
regions,
only
Fian
o
average.
Among
the
white
Italian
varieties,
in
the
cool/temperate
regions,
only
Fiano
achie
wine
produced
in 2).
Australia still comes
grape average price. In the warm regions,
Vermentino
Figure
winemakers (see
it is an
ancestral
connection to other winegrowing regions
around
the world.
higher
average
higher
average
than
the
overall
theaverage
overall
white
white
average
priceinwhile
price
inwhile
theregions,
warm
in theregions,
warm
Fian
higher
average
than
the
overall
white
price
while
the
warm
Fiano,regio
Pros
from
asome
handful
of varieties
varieties
(two-thirds
of varieties,
While
emerging
arethe
planted
to respond
to changing
consumer
preferences,
others
only average
Lambrusco
and
Montepulciano
Prosecco
the
fastest
growing
ofthan
the
Prosecco
is the
fastest
growing
of
emerging
Italian
with
theiscrush
growing
from
2500
Vermentino
Vermentino
exceeded
exceeded
the
white
the
average
white
average
price.
price.
Vermentino
exceeded
the
white
average
price.
are
experimental
to
counter
some
of
the
predicted
future
impacts
of
climate
change,
and
for
some
the
2018
winegrape
crush
from
tonnes
in 2015
to just over
7000 came
tonnes in
2018.just
This reflects
the growthItalian
in popularity
of Australian
achieved higher average prices than the red
emerging
varieties,
with the crush
winemakers
it is an
ancestralwine
connection
toAccording
other winegrowing
regions the
around
the
Prosecco
among
Australian
drinkers.
to IRI Worldwide,
value
of world.
Australian
four
varieties)
there
are
more
than
130
growing
from
2500
tonnes
in
2015
to
just
average. Among the white Italian varieties,
Prosecco sales
is thein
fastest
growing off-trade
of the emerging
withthe
thepast
crush
growing
Prosecco
the domestic
market Italian
almostvarieties,
trebled over
three
years.from
In 2500
winegrape
varieties
grown
across
Australia,
in the cool/temperate regions, only Fiano
over
7000
tonnes
in
2018.
This
reflects
the
tonnes
in
2015
to
just
over
7000
tonnes
in
2018.
This
reflects
the
growth
in
popularity
of
Australian
comparison, sales of Australian Sangiovese over the same period increased by 2 per cent per annum.
Prosecco
Australian
value of Australian
with
120among
making
up justwine
11 drinkers.
per centAccording
of the to IRI Worldwide,
achieved a higher average than the overall
growth inthe
popularity
of Australian Prosecco
Prosecco
sales
in the1).
domestic off-trade market almost trebled over the past three years. In
crush
(see
Figure
white average price while in the warm
among Australian wine drinkers. According
comparison, sales of Australian Sangiovese over the same period increased by 2 per cent per annum.
regions, Fiano, Prosecco, and Vermentino
to IRI Worldwide, the value of Australian
While accounting for a small proportion
Prosecco sales in the domestic off-trade
exceeded the white average price.
of the crush, there are a growing number
market almost trebled over the past three
of Australian vignerons and winemakers
Emerging varieties are grown across
years. In comparison, sales of Australian
expanding beyond the traditional varieties.
Australia’s wine regions, and researchers
Sangiovese over the same period increased
This includes numerous Italian varieties
and grape growers are working together to
by 2 per cent per annum.
that are now emerging in Australia,
grow the pool of knowledge about where
such as Prosecco, Sangiovese, Fiano and
in the world to look for varieties that might
The average purchase price paid for grapes
Vermentino (see Figure 2).
suit the varying regional conditions across
is an indicator of the demand for the grapes.
the Australian continent from Western
Figure 3 shows the average purchase
While some emerging varieties are planted
Australia’s Margaret River to Queensland’s
price paid in 2018 for the Italian varieties
to respond to changing consumer
covered above and compares them to the
Granite Belt.
preferences, others are experimental to
average for red and white grapes by broad
counter some of the predicted future
winegrowing region and in total

Figure 2: Key Italian varieties crushed in Australia, 2018 (tonnes)

demandvarieties
for the grapes.
Figure
3 Australia’s wine regions, and researchers and grape grow
are grown
across
4The average purchase price paid for grapes is an indicator of theEmerging

shows the average purchase price paid in 2018 for the Italian varieties
andthe
compares
workingcovered
togetherabove
to grow
pool of knowledge about where in the world to look for varietie
them to the average for red and white grapes by broad winegrowing
in total.
might region
suit theand
varying
regional conditions across the Australian continent from Western Aust
Margaret River to Queensland’s Granite Belt.

FEBRUARY 2019

Max tax not the fix
CLAIMS that higher alcohol taxes will
reduce consumption and reduce obesity
rates have been rejected by Alcohol
Beverages Australia. Responding to a study
released in December by Deakin Health
Economics, ABA Executive Director Fergus
Taylor said Australians already pay among
the highest alcohol taxes in the world.
“Calls for increased taxes overlook the wealth
of evidence showing that such measures
don’t reduce consumption among heavy
drinkers, who are most likely to be at risk of
obesity,” he said.
“If you drink moderately, like 80 percent of
Australian drinkers, alcohol shouldn’t cause
you any weight problems and you don’t
deserve to be hit with big tax hikes. The

risk of obesity can increase for very heavy
drinkers, so this is where targeted solutions
ought to be directed. The study itself
acknowledged the strength of evidence was
low.”
Mr Taylor said that a recent study in the
European Journal of Health Economics
found when prices increased, heavy drinkers
were most likely to continue drinking at
the same levels they did previously, albeit
choosing a lesser quality product.
“Scotland introduced minimum pricing
in May and there have been reports
since its implementation showing overall
consumption has increased and some of the
largest increases have been at the cheaper
end of the market,” he said.

ABA Executive Director Fergus Taylor

Long lunch gong
THE Australian Alternative Varieties Wine
Show has come a long way since its
inception in 2001 and now attracts more
than 800 entries. Held in Mildura each
year, the November event featured wines
made from 101 varieties, growing in 62
regions around Australia.
Wine show judging was held in early
November and awards announced at the
traditional long lunch, attended by more
than 150 people on November 10.
With Sunraysia Cellar Door, MVW
sponsors the trophy for the best MurrayDarling region wine, which was awarded
to the Chalmers 2017 Appassimento.
(Appassimento is the process of making
wine from dried grapes. The variety used
in this instance was Lambrusco Maestri).

MVW Executive Officer Mike Stone and Sunraysia Cellar Door owner Greg Christensen presented
Bruce Chalmers with the award for the Best Murray-Darling Region Wine at the Australian Alternative Varieties Wine Show

The Merbein-based Chalmers Wines had
a day out, also collecting a gold medal for
Best Blend. Carrying the Mildura Rosso
label, the blend comprises Nero d’Avola
(52 per cent), Sangiovese (19 per cent),
Sagrantino (16 per cent), Montepulciano
(8 per cent) and Aglianico (5 per cent).
The gong for the Dr Rod Bonfiglioli Best
Wine of Show went to a Gruner Veltliner,
produced by the Adelaide Hills winery
Artwine. This wine also took out trophies
for Best White Wine and International
Judge's Wine to Watch. The full results
can be found at www.aavws.com

Inland regions on
show
MVW Deputy Chair Chris Dent presented the
award for Best Wine of Show at the Australian
Inland Wine Show to De Bortoli Wines State
Sales Manager David Seymour

The Riverina-based De Bortoli Family
Winemakers emerged with the top gong
at the Australian Inland Wine Show, held
in October in Swan Hill. The company
won Best Wine of Show for its 2016 Noble

One, sponsored by MVW, and Best Dry
White for a 2017 Chardonnay. The award
for Most Successful Exhibitor also went to
De Bortoli.
Other winners at the Swan Hill event
were McWilliams Wines, taking home a
trophy for its 2016 Alternis Petite Sirah
in the category Best Dry Red. Moscato
won Brown Brothers the trophy for Best
Sparkling Wine.
Judged best wine from the Swan Hill
region was Buller Wines non-vintage
Pedro Ximenez. From the Murray-Darling
region, Duxton Vineyards Pete’s Pure
Rose earned top points. Full results are
available at www.inlandwine.com
Medal-winning wines will be available at
the Swan Hill Food and Wine Festival on
March 9 at the Pioneer Settlement.

5

IDC projects approved
IDC
projects
approved
GROWERS
have approved
projects proposed by MVW for 2019-20. Voting was oversees by the

GROWERS
haveWine
approved
by MVW
for 2019-20.
Voting
oversees
by theat the
Murray Valley Winegrowers MVW
News
& Views
Murray
Valley
Grapeprojects
Industryproposed
Development
Committee
(IDC) and
thewas
results
announced

Murray
Valley
Wine Meeting
Grape Industry
Development
Committee (IDC) and the results announced at the
IDC Annual
General
on December
13.
IDC Annual
Meeting on
13. being delivered by MVW throughout 2018-19. The
The
projectsGeneral
are substantially
theDecember
same as those
The projects
arechanges
substantially
same asCommunications
those being delivered
by MVW
2018-19.
only
significant
were the
to Grower
(up $11,700
duethroughout
to additional
venue-The
only significant
changes
were toStation
GrowerNetwork
Communications
(up
to additional
venue-of the
associated
costs),
and Weather
(up $3,000
to$11,700
properlydue
cover
the involvement
associated
costs), and
Weather
Station
NetworkPeter
(up $3,000
to properly cover the involvement of the
GrowCare service
provided
by plant
pathologist
Magarey).
GrowCare service provided by plant pathologist Peter Magarey).
The table shows the differences between the current year and next:
The table shows the differences between the current year
and next:2019-20 Percentage
2018-19
2018-19
2019-20 difference
Percentage
Grower communications
$59,821
$71,610 +difference
20
Grower
communications
$59,821
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IDC projects approved
GROWERS have approved projects
proposed by MVW for 2019-20. Voting
was overseen by the Murray Valley Wine
Grape Industry Development Committee
(IDC) and the results announced at
the IDC Annual General Meeting on
December 13.
The projects are substantially the same
as those being delivered by MVW
throughout 2018-19. The only significant
changes were to Grower Communications
(up $11,700 due to additional venueassociated costs), and Weather Station
Network (up $3,000 to properly cover
the involvement of the GrowCare service
provided by plant pathologist Peter
Magarey).

TOTAL
TOTAL

257,821
257,821

269,225
269,225

+4
+4

Award for Ward
LONG-SERVING Murray Valley Wine Grape
Industry Development Committee Chair
John Ward has stood down as Chairman
after 14 years in the job. At the Annual
General Meeting in December, John
announced his decision to retire, saying it
was time for another candidate to take on
the role.
John has steered the IDC through some
difficult times, particularly during the long
period of drought and grape over-supply
when prices crashed to all-time lows. IDC
reserves were depleted during this time
and it was John’s leadership that steered
the organisation back to safe ground, with
reserves now in the region of $100,000.

John was presented with a Distinguished
Service award following his retirement from
the IDC
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Under his leadership, administration costs
were reduced and systems introduced to
ensure they stayed down.
MVW Executive Officer Mike Stone, who
worked with John for most of his 14
year stint as IDC chairman, says John
volunteered considerable time and
boundless energy to oversighting the
spending of growers’ levy funds.
John’s successor as IDC Chairman is
Pomona winegrape grower David Dawes.

John Ward and MVW Chairman Brian Englefield

Incoming IDC Chairman David Dawes thanked
John for his 14 years’ service
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Workshop turnout
THE final workshop for 2018 attracted
around 60 growers, keen to get the latest
word on irrigation, weed control, pest and
disease management, and pre-harvest
vineyard management.
In association with MVW, the Australian
Wine Research Institute (AWRI) put together
a program that drew on the combined
expertise of irrigation specialist Jeremy
Giddings, CSIRO research scientist Dr
Everard Edwards, SARDI research scientist

Mark Skewes, University of Adelaide
postdoctoral fellow Dr Peter Boutsalis, and
Mildura-based plant pathologist Dr Bob
Emmett.
Growers also heard from Andrew Peace
Wines GLO Rod Duffy and former TWE
National Grower Relations Manager
Richard Neagle, who provided a run-down
of winery requirements and expectations
before and during vintage.
Dr Bob Emmett provided an update on pest and
disease management, and demonstrated the
latest apps used for disease assessment

Around 60 growers attended the workshops, held at Andrew Peace Wines, Piangil, and
SuniTAFE Farm, Cardross

Letter to the Editor
Our wine industry is important. It is
regionally based, respected around the
world and supplies very good wine across
all price points. We have just had an
extended period of oversupply, resulting
in grape growers and winemakers
struggling to generate reasonable return
on assets. Recently, with the rise of China
as an important market, exports have
grown rapidly and winery profitability
has improved. Consequently, winery
inventories are now low, resulting in
upward pressure on wine and grape
prices. An enviable situation!
For those of us who have seen this type
of turn-around before, the cry would be:
“let's manage this better than the last
one". We encourage a strategic approach
that ensures that winemakers and
growers oversee the growth with a view
to producing wine that is fit- for-purpose
and not priced out of appropriate markets

- $500.00 per tonne for inland Shiraz with a
steady annual increase is better than $900
per tonne and a small market and therefore
limited future. We need to look to the
future.
Then, the horrifying announcement that
Treasury Wine Estates CEO Michael Clark
will take home more than $18.6 million
this year after meeting earnings targets
for 2017-18. (Australian Financial Review,
August 16, 2018.) Perspective:
• That is double what ALL the growers of
Cabernet in the Barossa are paid;
• That is 50 per cent of the return that ALL
the Barossa Shiraz growers get;

Dr Peter Boutsalis’ presentation covered weed
control and herbicide resistance

• It is 4X the number paid to ALL the
Clare Riesling growers;
• The total payment to ALL Sunraysia
Colombard, Gordo and Pinot Gris
growers is what TWE pay Clarke and
Chairman Rayner and his board.
I personally can point to long-term,
committed, senior industry people who
have built brands, opened markets,
pioneered wine styles and have actually
done the heavy lifting for the industry
over the last decade of downturn. $18M
is not what they receive ....or, I suggest,
expect.

• Just short of the grape cheque to ALL
the McLaren Vale Shiraz growers;

I call on all growers to be heard. Don't
be taken for fools. Demand that Michael
Clarke and his board attend the regions
and justify these packages.

• That is half the payment received by ALL
the Riverland Chardonnay growers;

Roy Briers (Nangkita SA)
November, 2018
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The measure of water allocations
Andrew Reynolds, Executive Director River
Management

MDBA Opinion

water at the Menindee Lakes on the Darling
River and at Lake Victoria in the midMurray. Combined with major weirs, canals
and pipelines built over the century, these
works allow governments to determine
how much, when, for how long and to
whom the Murray's water flows.

Managing the threeway split

In good years, water flowing down the
Murray River meets everyone's needs with
a bit in reserve. Either side of those years
are the floods when there's more than
enough water around or droughts when all
water users have to cope with less. That's
the nature of the Murray–Darling Basin—
extreme variability that is notoriously
difficult to predict.
A hundred years ago, Victoria, NSW and
South Australia negotiated a way to
manage the variability together, by giving
each state a share of water that would
support towns to grow and industries to
develop. Today the effect of a variable
climate has been smoothed with the
Hume and Dartmouth dams, which collect
and store water from both the NSW and
Victorian side of the high country. It has
been smoothed by modifications to store
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A key part of the MDBAs responsibility is to
determine and regularly update how much
of the total water in the system belongs to
each state. Working out the volume of water
that can be shared means calculating how
much has to be set aside first to meet the
future needs of the system, such as critical
human water needs, a reserve to cover
evaporation losses and flows to physically
deliver water throughout the system.
The water remaining can then be shared
between NSW and Victoria, which, in turn,
provide equally for South Australia's share
as agreed in the Murray–Darling Basin
Agreement. That doesn't mean the water in
the Murray system is split into three equal
shares.
Water resources in Hume and Dartmouth
dams are divided 50-50 between NSW and
Victoria, as are Menindee Lakes when they
hold more than 480 gigalitres (any less
and the water is controlled by NSW alone).
However, flows from the rivers that feed
the Murray downstream of Albury, such
as the Murrumbidgee and the Goulburn,
are owned by their respective state. This
means the volume of River Murray water

available to Victoria usually exceeds that
of NSW, by virtue of the states' different
rainfall and river networks. Over the longterm, Victorian tributaries (3317 gigalitres)
on average deliver to the Murray more
than double that of the NSW tributaries
(1543 gigalitres). Since 1 June this year, the
difference is fourfold. Victoria's tributaries
have delivered 700 gigalitres of water
compared with 176 gigalitres in NSW.
South Australia's total share is delivered
according to a monthly schedule that
adds up to 1850 gigalitres a year. As a
result, South Australia's share of water
is potentially less than that of the other
states, however it is a reliable quantum. In
effect South Australia's system prioritises
reliability of supply during times of low
water availability, as is the case now, over
receiving high volumes when water is
plentiful.

Allocating the
resource
Once a state knows how much water
it has, it can allocate the water among
those who have a licence to use it. The
volume of available water at the start of
the water year can and does change as the
year progresses, usually as a result of rain
boosting the storage levels.
Each state has developed its own set of
licences and rules around how to allocate
the state's share of water to their licence
holders. This means allocations in one state
will be different to those in another. In some

FEBRUARY 2019

The measure of water allocations

MDBA Opinion

Hume Dam

years that difference can be significant.
For example, in this season the licences of
many growers in NSW have not yet had
any water allocated by their government,
while Victorian licence holders for the large
part have received reasonable allocations
and the South Australian government has
allocated 100 per cent to entitlements.
The main difference in approach between
Victoria and NSW lies in the degree to
which they build a buffer against the risk
of low water availability from one year
to the next. In simple terms, NSW tries
to provide licence holders with access
to as much water as possible in a given
water year whereas Victoria keeps some
in reserve for the following year. In NSW, if
storages aren't replenished by winter and
spring rain, the state's reserve is allocated
against high-security licences, and holders
of low-security (general security) licences
risk a low to zero allocation. A low-security
allocation cannot be provided for the
current year until NSW has sufficient water
to meet a one per cent allocation for all
low-security licence holders. Low-security
licences in NSW outnumber those of high
security. This is partly a reflection of the
type of food and fibre that dominates, and
the variable climate that demands some
flexibility in farm management. Annual
crops such as rice, cotton, wheat and fodder
can be planted according to the availability
of water.

fruit. The Victorian system does not
maximise allocations, but keeps some
in reserve in order than an allocation,
however low, can be provided to licence
holders the following year. Permanent
plantings are less forgiving than annual
crops in the event of severe drought when
allocations are minimal.

Planning ahead for all
scenarios
Regardless of the state, licence holders also
have the facility of carrying allocated water
into the following year as their own buffer
against drought. A great deal of the water
in the dams and flowing in the river at the
moment has been carried over by licence
holders from last year. This is a choice

available to those with an allocation this
year.
There's no right or wrong about how
water is allocated. Each state's system
of distributing the resource has evolved
around the needs of its communities and
supported an incredible growth in diversity
and value in food and fibre production.
It is a challenge to manage in times of
drought—no matter how carefully the
system is managed we can never droughtproof a climate like ours. Rain is needed to
provide surety to all water users.
Everyone who uses water can be planning
ahead for all scenarios, including the
possibility that allocations do not improve
and conditions stay dry.

In contrast, in Victoria, rainfall is somewhat
more reliable and the predominance of
higher security licences favour permanent
planting such as grapes, citrus and stone
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Ageing population
The United Nations (UN) has predicted
the world’s population will grow by 12
per cent to reach 8.5 billion by 2030. But
much of this is coming from markets that
are not currently big consumers of wine,
such as India, Nigeria, Pakistan, Congo and
Ethiopia.

McKinsey & Company noted in a 2016
podcast Getting to know urban elderly
consumers that when it comes to urban
consumption in developed regions,
people aged 60 years and over are
predicted to account for more than half
ofAgeing
all growth
in the next 15 years. Data
population
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Gender equality

age groups. Therefore, individuals in this segment spend less on average in both the
Figure 1: Proportion of older wine drinkers in developed markets
premise occasion. For example, those aged 65 and over typically spend around $13.9
wine at a party/celebration at home whereas those aged 25 to 44 years will spend up
bottle. This trend is also the same in the USA, although there is a much larger propor
wine drinkers aged 65 years and over that have a household income above $70,000.
Figure 1: Proportion of older wine drinkers in developed markets

Source: Wine Intelligence
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Gender equality
One of the influences on reduced fertility rates around the world is that urbanisation and
globalisation have led to more women entering the workforce, getting married at older ages an
having fewer children. This change has resulted in women being considered the most powerful
consumers across the developed world with more disposable income, opportunities to socialise
greater influence on purchasing decisions. In Northern America, the UN has reported that arou
per cent of households are headed by women, followed by Europe at 37 per cent.
Many businesses in the alcoholic beverage sector acknowledge this new trend. Euromonitor
International highlighted in its Alcoholic Drinks in Japan 2018 report that attempts to attract fem
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greater influence on purchasing decisions. In Northern America, the UN has reported that around
wine compared to men (indexed at 49

Kingdom and Japan though are still

per cent of households are headed by women, followed by Europe at 37 per cent.
Proportion
of female
regular
wine drinkers
in developed
markets
Many businessesFigure
in the 2:
alcoholic
beverage
sector
acknowledge
this new
trend. Euromonitor
International highlighted in its Alcoholic Drinks in Japan 2018 report that attempts to attract fema
and younger consumers have led to innovation with health and wellness product offerings focusin
on sweeter, lower alcohol, a lack of artificial ingredients and reduced carbohydrate content. This h
led to higher awareness and purchase intent of female Japanese regular wine drinkers for several
niche types of wine compared to men, such as preservative-free and organic wine, based on data
from Wine Intelligence.
When it comes to wine consumption, the proportion consumed by women is relatively consistent
across most markets and these have not changed considerably over time (Figure 2).
Figure 2: Proportion of female regular wine drinkers in developed markets

Source: Wine Intelligence
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Canada is Australia’s fourth biggest export
destination by volume and value, and the
latest export figures show some positive
outcomes for the Australian grape and
wine community. In 2017–18, the volume
of Australian exports to Canada increased
by 11 per cent to 7.6 million cases and
value increased by 7 per cent to $199
million.
Exports grew by value to all ten provinces.
More than 80 per cent of Australian wine
by value is shipped to three provinces –
Québec, British Columbia and Ontario (see
Figure 1). British Columbia was the standout with volume up by 29 per cent and
value by 12 per cent.

Focus on Canada

predominantly by imported wines from
France, Italy, Spain and Australia.
Australia is the fourth ranked wine
category behind France, Canada, and Italy.
Australian exports to Québec increased
by 2 per cent in volume and 9 per cent in
value in 2017–18.
There was growth in both Australian
bottled and unpackaged exports, but
the growth was significantly stronger in
unpackaged exports. The average value
of bottled exports increased marginally
to $5.39 per litre while for unpackaged
exports increased by 16 per cent to $1.02.

Ontario

value in 2017–18. While bottled exports
accounted for 86 per cent of the value of
exports, unpackaged exports drove overall
export growth (see Figure 2). Bottled
exports declined by 1 per cent to $63 million
while unpackaged exports increased by 35
per cent to $9 million. The average value of
unpackaged exports increased by 11 per
cent to $1.07 per litre while bottled exports
declined by 5 per cent to $5.82.
For bottled exports, an increase at the
commercial/value end of the market was
more than offset by a decline in premium
exports. Exports below $45 per case
increased by 2 per cent to $17 million
while exports of $45 or more per case
declined by 2 per cent to $46 million.
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Figure 1: Australian exports to Canada by province, 2017–18
Volume
Value (A$M Volume
(thousand
Province
Value growth
FOB)
growth
cases[1])
Québec
2,408
43.8
2.3%
9.1%
British
2,245
48.6
29.0%
12.3%
Columbia
Ontario
2,199
73.4
10.5%
2.6%
Nova Scotia
360
9.7
-3.8%
0.3%
Alberta
294
18.2
-0.8%
4.6%
Saskatchewan 30
1.4
11.4%
12.9%
Newfoundland 29
1.7
41.1%
43.9%
Manitoba
17
1.1
-1.4%
0.1%
New
12
0.6
21.7%
16.0%
Brunswick
Prince Edward
6
0.3
72.2%
75.0%
Island
Total
7,601
198.7
11.2%
6.7%
Source: Wine Australia
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Volume share Value share
31.7%

22.0%

29.5%

24.4%

28.9%
4.7%
3.9%
0.4%
0.4%
0.2%

36.9%
4.9%
9.2%
0.7%
0.8%
0.5%

0.2%

0.3%

0.1%

0.2%

100.0%

100.0%

Québec
Québec is a Government monopoly market, with the sale and distribution of alcohol controlled by

In 2017–18, wine sales grew by 2 per cent with wines from Italy, the United States of America and
Canada the key growth categories. Australia is the fourth ranked category behind Canada, Italy and
the USA.
Australian exports to Ontario increased by 11 per cent in volume and 3 per cent in value in 2017–18.
While bottled exports accounted for 86 per cent of the value of exports, unpackaged exports drove
overall export growth (see Figure 2). Bottled exports declined by 1 per cent to $63 million while
unpackaged exports increased by 35 per cent to $9 million. The average value of unpackaged exports
Australia
Market
increased by 11 per cent to $1.07 per litreWine
while bottled
exports declined
by 5Bulletin
per cent to $5.82.
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Figure 2: Australian exports to Ontario by package type

offsetting declines from most other
suppliers such as the USA and Argentina.
Australia is the fourth ranked supplier
behind Canada, USA and Italy. Australian
exports to BC increased by 29 per cent in
volume and 12 per cent in value in 2017–
18.
Growth in unpackaged exports was the key
driver in the overall growth. Unpackaged
exports increased by 60 per cent to $13
million while bottled exports increased
by 2 per cent to $35 million. The average
value of unpackaged exports increased
by 6 per cent to $1.00 per litre while for
bottled exports decreased by 2 per cent to
$5.02.

Source: Wine Australia
For bottled exports, an increase at the commercial/value end of the market was more than offset by
Good
AGM
a decline innews
premium exports.
Exports below $45 per case increased by 2 per cent to $17 million
while exports of $45 or more per case declined by 2 per cent to $46 million.
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Chairman’s report to
the 2017-18 AGM:

levy of 0.70/cents per tonne, and IDC
and Wine Australia project funding of
$300,684.
The AGM was informed that long-serving
MVW board member Ian Roberts would
not be nominating for a position on the
new Committee of Management, being
established under the rules of a new
constitution. Chairman Brian Englefield
paid tribute to Ian’s 18 years’ of service to
growers.

Industry revival

Since the disastrous 2015 season when
the major red varieties all dipped below
$300/tonne and Chardonnay struggled to
get past $200/tonne, the Australian wine
industry has gradually moved into recovery
mode. Over the past three seasons, the
average price paid for Cabernet Sauvignon
and Shiraz in the Murray-Darling and Swan
Hill regions has climbed by more than 60
per cent, and Chardonnay has lifted by
almost 50 per cent.

A ballot was not necessary for the election
of committee members, as the number
of nominations didn’t exceed vacancies.
Apart from the retired Ian Roberts, all
members of the former MVW board
nominated to join the committee, as did
winegrape grower and small business
operator Simon Karatsas. The MVW
Committee of Management for 2018-20
comprises:

The 2018 Murray-Darling Wine Grape Crush
Survey Report, produced for MVW by
Wine Australia, confirmed the trend of red
varieties leading the comeback. Compared
with 2017, the average price of Cabernet
Sauvignon increased by 20 per cent, while
the price of Shiraz rose by 22 per cent in 12
months. Merlot came in 24 per cent higher
compared with 2017.

•

While demand for white varieties has
also picked up, prices generally remain
subdued. Of the top white varieties, the

Chris Dent (Deputy Chair)

• Brian Englefield (Chair)

average price of Chardonnay in 2018 rose
by 7 per cent, but Pinot Gris and Sauvignon
Blanc recorded only modest increases.
Across all varieties, the average price was
up 13 per cent.
All good news, but we haven’t forgotten
that the improvement in industry fortunes
comes after a decade of hardship for most
growers. During this period, the database
that’s maintained by MVW recorded a drop
in grower numbers from around 1,000 to
350.

Alliance of major wine regions
A very important development occurred
in the 2017-18 year, with the three major
inland wine regions signing an agreement
to establish the Inland Wine Regions
Alliance. Through the Alliance, MVW,
Riverland Wine Grape Growers Association
and Riverina Wine Grapes Marketing Board
will collaborate on issues of common
interest and importance.
Collectively, the Murray-Darling and
Swan Hill regions, Riverland and Riverina
are responsible for around 70 per cent
of Australia’s winegrape production and
about 80 per cent of wine exports. Our
alliance will present a single voice on
agreed matters of common concern and
interest, and expects to be influential at
regional, state and federal levels.

Outlook
In a couple of words: very promising! Prices
have increased gradually over the past few
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Good news AGM
years, corresponding with significantly
improved global market conditions. The
medium-term outlook for the Australian
wine industry is largely positive, driven by
booming sales in China and global wine
supply shortages due to historically low
vintages in Europe.
The revival of the Australian wine industry
is reflected in the export results for the year
to the end of June. The value of Australian
wine exports increased by 20 per cent to
$2.76 billion – the highest growth rate in
15 years.
Of the almost $2.8 billion in export sales
for 2017-18, the style of wine that comes
from the Murray-Darling and Swan Hill
regions, along with the product from
the other major inland production areas,
accounted for about $1.4 billion.

Staff and board changes
After more than 20 years’ service to
the Murray Valley Wine Grape Industry
Development Committee, and to the
board of MVW, Colin Free resigned in
October. Colin was a delegate of the
Swan Hill Wine Region Grape Growers
Association. He has worked tirelessly for
the Swan Hill region and wine industry
as whole and is more than deserving of
our thanks and gratitude. The Swan Hill
region continues to be well represented,
with Chris Dent maintaining his position
as deputy chair of MVW and serving as a
member of the Victorian Wine Industry
Ministerial Advisory Committee.
I’m appreciative of the efforts of all
board members and thank them for their
ongoing support and commitment to
representing the interests of growers. The
same applies to Executive Officer Mike
Stone and Office Manager Helen Hynes
and I thank them again for all they do to
help the growers of the Murray-Darling and
Swan Hill regions.
Brian Englefield, Chairman

Executive Officer
report to the 2017-18
AGM:
There was a lot happening behind the
scenes throughout the year that resulted
in better outcomes for growers, in the
short and longer term.
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MVW campaigned for growers to challenge
prices through the Australian Wine
Industry Code of Conduct, if the winery
they were dealing with had signed-up
to the code. If not, growers were advised
to check supply agreements for other
means of disputing prices. We took this
action because we felt that most price
offers did not reflect the stronger market
conditions.
Given last year’s (2017 vintage) success
in using the price dispute provisions of
the code to obtain higher prices, this
year (2018) more than 40 growers in our
region took advantage of the code to
argue for price improvements. Most were
connected to the one winery. However,
growers
supplying
“non-signatory”
wineries also benefited, as their wineries
moved to keep pace with price rises
occurring elsewhere.
For the code to be truly effective,
though, more wineries need to sign-up.
As one of the prime movers behind the
development of the code of conduct,
MVW intends to continue to campaign
for greater “buy-in” by other wineries,
as it’s clear that the code’s dispute
resolution provisions are working to
achieve improvements in prices and
other contract provisions.

Price pointers
MVW also issued four Price Watch bulletins
throughout January and February (2018).
These were based on the various price
reports that came to us through this
period. Information that comes to us
from various sources is extremely helpful
in compiling regional average prices.
Growers are encouraged to keep MVW
informed of price movements and other
harvest issues.

Wine Grapes for Sale Register
Reflecting the stronger demand for fruit
in 2017-18, growers didn’t use MVWs
Wine Grapes for Sale Register as much
as they have in the past. The register is
provided as a service to help growers
locate buyers for their fruit. It was utilised
by fewer growers this year; compared
with 2017 when around 60 growers’ listed
almost 10,000 tonnes with the register,
36 registered 7000 tonnes during the 2018
vintage. At the end of the season, only 150
tonnes remained listed.

Funded projects
MVW has two main sources of funding:
• Regional grower levies, administered by
the Murray Valley Wine Grape Industry
Development Committee (IDC), and
• Wine Australia’s Regional Program
IDC funding in 2017-18 was 30 per cent
lower than in 2016-17. This was as a result
of the IDC needing to rebuild reserves
following several years’ of reduced levy
income. Projects worth $170,000 were
delivered by MVW through the year.
These included: Grower Communications;
Information Collection & Database
Management; Wine Grape Crush Report,
Weather Station Network, and Production
Support, which incorporates biosecurity
management, spray diaries and wine
grapes for sale register.
Wine Australia’s Regional Program enabled
the delivery of three projects worth
$79,000 in 2017-18. MVW collaborated
with the Australian Wine Research Institute
(AWRI) to deliver workshops in Swan
Hill and Irymple in August and October.
These dealt with the management of
powdery mildew. Wine Australia funding
also enabled the completion of a trial that
compared pruning methods following hail
events, and a seminar in November which
focused on alternative varieties that were
best suited to our area.

Keeping growers informed
The communications program this year
included quarterly editions of MVW News
& Views, 56 updates provided through the
Easy Update email service, numerous SMS
messages reminding growers of workshops
and other forums, and news releases issued
to general and industry media. Industryrelated reports and fact sheets were also
posted regularly to the MVW website. The
Information Forum, held in association
with the AWRI on May 10, 2018, attracted
an audience of more than 100, the largest
since the annual event started in 2015.

Tax submission
Wine taxes were back on the agenda
during 2017-18. A report prepared for
the Federal Government recommended
the introduction of a volumetric tax to
replace the current system of taxing wine
according to its value. On top of this, the
report also suggested that a ‘floor price’ of
up to $1.50/standard drink apply to wine.
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Good news AGM
These recommendations were included in
the ‘Consultation Draft National Alcohol
Strategy 2018-26’ published by the
Commonwealth Department of Health.
The majority of people who drink wine
regularly choose the lower-priced brands
produced in the large inland regions, and
this is where change is likely to inflict the
most damage. A volumetric tax would likely
double the cost of cask wine; coupled with
a floor price at the rate of $1.50/standard
drink, the cost of a four-litre cask of red
wine would rocket to more than $60.
In February, MVW filed a submission arguing
against the introduction of a volumetric tax
and imposition of a floor price, arguing that
the majority of Australians consumed wine
in moderation, and that the livelihoods of
many hundreds of winegrape growers and
processors would be under threat.

Wine Equalisation Tax - WET
Staying for a moment with tax, MVW
joined with the Winemakers Federation in
November (2017) to present a seminar in
Mildura to explain changes to WET rebate
arrangements. While the WET is of more
direct concern to winemakers, growers
can be implicated. This is because if the
winery that’s buying grapes is claiming a
WET rebate, it’s now required to prove at
least 85 per cent ownership of the grapes.
Therefore, the grape purchase contract
must be clear on ownership. Retention
of title clauses need to stipulate at which
point the buyer takes ownership of the
grapes, for example, on acceptance of the
fruit at the weighbridge. Other changes to
WET rebate arrangements included:
• Limiting the WET rebate to $350,000
p.a., down from $500,000, and
• Limiting the rebate to packaged,
branded wine in a container not
exceeding five litres (putting an end
to WET rebate claims on bulk and
unbranded wine, which had been
associated with allegations of misuse
and rorting).

ACCC activity
In February (2018), I was invited to
submit an application to join the
Australian Competition and Consumer
Commission’s Agriculture Consultative
Committee (AgCC), which led to my
appointment. MVW was pleased to be
invited to participate, particularly given

our involvement in many of the issues in
the wine industry that have attracted the
ACCCs attention.
Members of the AgCC were consulted in
April (2018) on a proposal by the ACCC to
grant exemptions for collective bargaining.
Currently, collective bargaining requires
authorisation from the ACCC, which can
be a time-consuming, cumbersome and
expensive process. However, the ACCC is
proposing to develop a “class exemption”
for small business collective bargaining for
certain types of conduct that pose little risk
to competition.
Subsequent to the end of 2017-18, MVW
lodged two submissions with the ACCC;
one in response to a Discussion Paper on
the issue of collective bargaining, and
the other in response to an Issues Paper,
published by the ACCC as part of a ‘market
study’ of the Australian wine industry.

MVW move
MVW changed address through the year,
moving in with Dried Fruits Australia at 54
Lemon Avenue. The move in December
(2017) ended a 13-year occupancy of 62
Madden Avenue.
In moving to offices owned by Dried Fruits
Australia, MVW has come full circle. For
a number of years until 2004, MVW was a
tenant in the Deakin Avenue office block
owned by the Australian Dried Fruits
Association (now DFA).

New constitution
Another issue that was forced on MVW
during 2017-18 was the need for a new
Constitution. The former Constitution
was drawn-up when the membership of
MVW comprised the grower associations
established many years ago in Swan Hill,
Robinvale and Mildura.
However, change became necessary when
it was clear that two associations were
shutting down. The decision was taken
by the Robinvale and Mildura Region
associations to wind-up because all
services and information for growers was
now coming direct from MVW.
Grower involvement at the local level had
declined significantly and it was no longer
viable or necessary to maintain these small
groups.

MVW had been established by the
three associations as the over-arching
representative body for winegrape growers
in the Murray-Darling and Swan Hill regions
of Victoria and New South Wales. Instead
of associations individually providing
services to growers, they were delivered
by MVW, which also took on the regional
representative role when liaising with
government and wine industry generally.
Whereas membership of MVW was once
confined to three associations, members
now are drawn from the entire grower
base of MVW. All winegrape growers in the
Murray-Darling and Swan Hill wine regions
pay regional levies to the Murray Valley Wine
Grape Industry Development Committee,
so they’re now all automatically members
of MVW. This change in membership rules
is recognised in the new Constitution, and
is the reason why all growers have been
invited to this AGM.
It is also the reason why every grower was
given the opportunity to nominate for
membership of the MVW Management
Committee.

2019 vintage
Finally, I’ll wrap-up with a comment
regarding the 2019 vintage. As you
probably know, intense buyer activity
has been evident for much of this year as
wineries gear up for next year’s harvest.
Most of the activity is “behind the scenes”
as wineries don’t wish to publicise their
strong interest in securing fruit to meet
their market demands. However, it’s widely
known that wineries are concerned that
supply may fall short of their needs.
MVW reminds growers that they’re in a
relatively strong position to negotiate for
continuing improvement in prices. Growers
should consider offers carefully to ensure
that prices for their fruit are known well
in advance of harvesting; that the formula
used for establishing price is explained
fully; that prices and other supply issues
are subject to easy-to-use, independent
dispute provisions; and that payment
terms are fair. Above all, agreements must
be in writing and come from reputable
buyers with a proven track-record of fair
dealings and good payment record. MVW
is available to obtain independent advice
on grape supply contracts and related
background information.
Mike Stone, Executive Officer
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