MVW News & Views
Representing the Murray-Darling and
Swan Hill wine regions NSW-VIC

Bumper Harvest
Murray Valley Winegrowers (MVW)
has released its annual wine grape
crush report for the Murray-Darling
and Swan Hill wine regions. The
report is produced by Wine Australia
created from information gathered
in a national survey of wineries.
The 2021 report indicates that
production f rom independent
growers and winery-owned vineyards
in the Murray-Darling and Swan Hill
regions was collectively 402,000
tonnes. This is up significantly on
the 350,000 tonnes produced in each
of 2019 and 2020. The 2021 harvest
report shows that growers were
collectively paid $129 million for the
260,000 tonnes they produced, up 3
per cent on 2020.
In 2021, Grower tonnages increased
by 11 per cent, being 260,065 tonnes
(235,222t in 2020), whilst Winery
owned vineyards went up by 23
per cent, producing 141,495 tonnes
(115,221t in 2020).
The national winegrape crush was
an estimated 2.03 million tonnes
in 2021, the largest ever recorded –
an increase of 31 per cent on 2020
production and 17 per cent above
the ten-year average of 1.74 million
tonnes.

achieving $432/t (up 8%), Prosecco
a standout at $812/t (up 15%), Pinot
Gris at $543/t (up 3%) and Sauvignon
Blanc realising $495/t which was up
7 per cent.
Across all varieties in 2021, the average
price was $495/tonne, down 7 per
cent from $532/t recorded in 2020.
By volume, Chardonnay maintained
its’ hold at top of the list, with
production of 90,000 tonnes,
followed by Shiraz with 84,000t,
then Cabernet Sauvignon 53,000t,
Pinot Gris 33,000t, Merlot 31,000t,
Sauvignon Blanc 26,000t and Gordo
20,000t.
Improved water availability and
increased rainfall, lower cost of
temporary water (for those requiring
it), minimal disease pressure and the
mild summer allowed growers in the
region to produce excellent yields
and one of the highest quality crops
in many years - a pleasing result after
the challenges of the last few seasons.
Winemakers have lauded the quality
of grapes this year as “one of the best
in over a decade.”
The improved yields and slight growth
in farm income was welcomed by
MVW Executive Officer, Paul Derrico

Most red grape varieties prices
slipped back in 2021, recording a
decline for the first time since 2015.
Prices for mainstream reds were
- Cabernet Sauvignon averaging
$547/tonne (down 19%), Shiraz $557/t
(down 16%), Merlot $504/t (down
15%), whilst Pinot Noir was still keenly
sought after and this was reflected
with an average price of $648/t, an
increase of 11%.

“The 2021 crush of 402,000t was a
little higher than we expected but is
welcome under the circumstances,
with some red prices dropping off
- mainly due to the introduction of
tariffs in China. Pleasingly, white
prices continued to improve and
overall yields were up, which most
likely has resulted in growers
potentially having improved farm
returns this year”

The main white varietals all recorded
increases, with Chardonnay

“It seems that uncontracted growers
of red grapes who greatly benefited
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from increased demand and limited
supply in 2020, did not receive the
same opportunities in 2021. On the
other hand, some growers with
white grape varieties were known to
achieve prices in 2021 that were well
above the average figures recorded
in the region’s crush report.”
“Despite the softening of red prices,
I think many growers would be
reasonably happy with the outcome
of 2021 harvest. Growers are urged
to be mindful of what the year
ahead may bring with continued
uncertainty on red prices. Hopefully
we will see some leadership from
the major buyers in the region and
we trust they will come out early this
year with their thoughts on what
the future holds so that growers can
manage their costs accordingly”
The complete version of the 2021
Murray-Darling/Swan Hill Wine Grape
Crush Report is available from the
MVW office. Summary pages for all
varieties can be found on pages 6 to
9 in this month's News & Views.
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Notice Board
MVW Forum

After
many
attempts,
the
MVW
Grower
Forum
has
again
been
rescheduled
for
29th July 2021; lock this date into
your calendar and keep your eyes
open for further details closer to the
event (COVID pending…!).
It will be a great opportunity to hear
the latest wine industry updates that
affect you as a grower, together with
a look into the crystal ball to see what
the future might hold. It will also
be a great opportunity to catch up
with industry colleagues in a social
environment at the conclusion of
the forum.

Vinehealth &
SWA Workshops

After being deferred from 30 June
& 1st July due to COVID restrictions,
we will be holding our regular Vine
Health Workshops in Mildura &
Swan Hill on the 18th & 19th August
2021; this will be an excellent chance
to catch up on the latest vineyard
management techniques and an
introduction to the Sustainable
Winegrowing Australia program.
th

RFDS Fundraiser

The Englefield Royal Flying
Doctor Car Trek Team Battery
Fundraiser
by
Team
V8
The Englefield Car Trek Team
participate in the Annual Royal
Flying Doctor Outback Trek to raise
funds for the Royal Flying Doctor.
The Trek is a seven-day journey on
dirt roads around Outback Australia.
The RFDS Outback Trek is a major
fund raising event for the Flying
Doctor. In the last few years the
Trek has raised more than $1Million
for the RFDS. Old batteries can
contribute to these funds.

The trek requires the Englefield V8
car raise donations to be eligible
to participate in the event. Each
individual team member is required
to contribute funds from their own
pockets to cover food, fuel and other
running costs.
Your donation of old batteries
would be greatly appreciated by
the outback and rural patients
that require medical attention
and air ambulance evacuation, for
injured patients to a city hospital.
To arrange collection contact: Brian Englefield
Team Captain: Car V8
M:
E:

0448 137 552
brianeng@bigpond.com

MWV Makeover

As announced in the April edition of
MVW News & Views, we’re getting
a make-over! Our new brand has
slowly been introduced through
our various forms of interaction with
you and this will continue over the
coming months. Keep an eye open
for the new MVW website being
launched shortly, early designs look
great and we look forward to sharing
our bright and fresh channels of
communication with you.
While the way we look might
be changing, our dedication to
advocating and supporting the
growers in the Murray Valley
region hasn’t, we look forward to
continuing to provide you up to date
information and strengthening our
platforms to advocate further for
you, the growers.

The "Dog Book"
out now

The
2021/22
edition
of
Agrochemicals registered for use
in Australian viticulture (the “Dog
Book”) is now available online;
www. awri.com. au/industr y_
support/viticulture/agrochemicals/
agrochemical_booklet or via the
AWRI Agrochemical App - a hard
copy is also available from the
MVW office.

Murray Valley
Winegrape Industry
Development Committee
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Collective Bargaining approval easier for farmers
Farmers and other small businesses
can now form collective bargaining
groups to negotiate with suppliers,
processors and retailers, without
first having to apply to the ACCC.

(respectively) regardless of their
size
provided the group lodges the
standard one-page notice with the
ACCC and with each target business
it proposes to collectively bargain
with (when they first approach that
target).

This class exemption for collective
bargaining applies to businesses
and
independent
contractors
who form, or are members of, a
bargaining group, and who each
had turnover of less than $10 million
in the financial year before the
bargaining group was formed.

Examples of collective bargaining
include a group of farmers
negotiating a price for their produce
with a processor, or jointly buying
electricity.

Collective
bargaining
is
an
arrangement where two or more
competitors come together to
negotiate with a supplier or a
customer over terms, conditions
and prices. It can have the benefits
of allowing businesses to share
the time and cost of negotiating
contracts, and have more say when
negotiating. A group of businesses
may
sometimes
appoint
a
representative, such as an industry
association, to negotiate on its
behalf.

While collective bargaining by small
businesses does not generally harm
competition, when competitors act
together they require some form
of exemption to avoid the risk of
breaching competition laws. This
new class exemption removes the
need for most small businesses to
apply to the ACCC for exemption.
The class exemption process is
quicker and easier to use. It allows
eligible groups to obtain protection
from competition law for bargaining
free of charge, simply by providing
a one-page notice to the ACCC.

The class exemption is now ready
for eligible small businesses to use
from 4th June 2021. It allows:
•

businesses with an aggregated
turnover of less than $10 million
in the financial year prior to
them forming or joining a
bargaining group to collectively
bargain with customers or
suppliers (target business(es)),
and

The class exemption does not
require anyone to join a collective
bargaining group, or require the
other party to negotiate with the
group. It simply means that the
group can collectively bargain on a
voluntary basis without needing to
worry about a possible competition
law breach.

•

franchisees and fuel retailers to
collectively bargain with their
franchisor or fuel wholesaler

The class exemption does not oblige
target businesses to negotiate
with a bargaining group. Nor does

EXCLUSIVE
OFFERS

F
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SUBSCRIP

it override any existing legal or
contractual obligations between
the parties, such as confidentiality
clauses.
The class exemption operates
alongside the ACCC’s existing
‘authorisation’ and ‘notification’
processes. A business who falls
outside the class exemption can still
use these to seek legal protection.
Further information about the class
exemption can be found on the
ACCC’s website or by contacting
the MVW office.
According to MVW Executive Officer
Paul Derrico, "this is a great initiative
from the ACCC, and one that has
been slowly developed taking into
consideration the agricultural and
small business sectors. It will allow
groups of growers to negotiate
collectively with wineries and may
give some compromise to the
balance of power in these dealings.
Growers should consider collective
bargaining as one of their options
and I encourage any grower to
contact our office in the first
instance to gain further information
if required”.
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UK FTA announcement a major step in the right direction
for Australia’s wine sector and British consumers
Australian Grape & Wine welcomes
the announcement that Australia
and the United Kingdom have
reached an in-principle agreement
on a bilateral Free Trade Agreement
[FTA]. This announcement is a key
milestone on the path towards a
truly liberalising agreement that
will see more wine lovers in the UK
enjoying Australia’s finest drops.
“The United Kingdom is an
incredibly
important
market
for Australia’s grape and wine
businesses, and British consumers
are some of the most enthusiastic
Australian wine aficionados,” said
Tony Battaglene, Chief Executive of
Australian Grape & Wine.
“The value of Australia’s wine
exports to the UK grew by 33 per
cent to $461 million in the year to 31
March 2021, representing more than
17 per cent of the total value of our
exports over this period, and there
is plenty of room to grow in the
coming years.”
The agreement is positive news

for Australian grape growers and
winemakers looking to diversify
their export footprint and expand in
the years ahead.
“What we’ve seen is a commitment
by
the
Australian
and
UK
Governments to finalise a trade
agreement that will drive benefits
to the economies of both countries
and make exporting our world class
wines to the UK easier for Australian
wine businesses.”
“This deal means British consumers
will be provided with an even greater
choice of Australian wines when
they visit their local supermarket or
off-licence, or enjoy a meal at a pub
or restaurant in the months and
years ahead.”
“We’re hoping the final text of the
agreement will address a range of
costs and barriers Australian wine
exporters currently face in the UK.
We know there is more work to do
on the detail, but the elimination of
tariffs is critical for our sector. Other

areas we are hoping to see progress
on, include simpler certification
requirements, and improvements
in our ability to further process and
package Australian wines in the UK
market, which will drive innovation,
create jobs here and in the UK, and
reduce our carbon footprint”.
“We
congratulate
the
Prime
Minister on today’s announcement,
and thank Ministers Tehan and
Littleproud for all the work they
and their departments have done
to reach this milestone,” said Mr
Battaglene.
“We look forward to working closely
with the Australian Government
on the home stretch as they work
through the final technical details
of the agreement.”

Australian Grape & Wine welcomes the Australian
Government's decision to pursue case with the WTO
Australian Grape & Wine welcomes
the announcement by the Minister
for Trade, Tourism and Investment,
the Hon Dan Tehan MP, and the
Minister for Agriculture, Drought
and Emergency Management, the
Hon David Littleproud MP, that the
Australian Government will initiate
the dispute settlement process at
the World Trade Organization (WTO)
in response to the Chinese Ministry
of Commerce’s decision to impose
duties on Australian wine imports in
March 2021.
“We
believe
the
Australian
Government’s decision to initiate this
process is the right call for Australia’s
grape and wine businesses” said
Tony Battaglene, Chief Executive of
Australian Grape & Wine.
“As an export-focused industry,
Australia’s grape growers and
winemakers
have
benefited
enormously from the rules-based
4

international trading system, with
the WTO at its core. In taking this
decision, the Australian Government
is demonstrating its commitment
to Australia’s grape and wine
businesses and respecting the rulesbased international trading system.’’
“We have been consistent in our
position that Australian producers
have not dumped wine on the
Chinese market, nor received tradedistorting subsidies. We believe the
Australian Government’s decision
to ask the WTO to undertake an
independent assessment of the
facts is the right course to take.”
“While this process is underway,
we’ll keep working with grape
growers, winemakers and the
Australian Government, to diversify
our export markets and strengthen
relationships as much as possible
with all trading partners, including
China” said Mr Battaglene.

Tony Battaglene, CEO Australian Grape & Wine
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AgTech Update By Dave Gerner, Wine Australia
Grape harvesting mechanisation
in the 1960s was a game changer
for
Australian
growers
and
winemakers. But with the benefits
of faster, more efficient harvesting
came the downside of MOG (matter
other than grapes) – an issue that
continues to be a headache for the
sector more than half a century
later.
The
past
few
decades
has
seen significant innovation for
mechanical
harvesters.
Grape
growers now have a range of options
for on-board “selective” harvesting
capability. This technology allows
growers to remove most of the MOG
from their picks through a series
of sorting mechanisms, delivering
clean fruit to the winery.
There are three distinct advantages
in delivering MOG-free picks;
wine quality and stylistic uplift,
reduced costs in transporting
MOG to and from the winery, and
winery throughput optimisation.
The challenge for many producers,
including the larger vertically
integrated wine companies, is
understanding who in the supply
chain pays for this capability. Onboard selective harvesters are
expensive for anyone who can afford
them, although many contractors
and third-party harvesting services
now offer these units as part of their
fleet of capability.
Aussie Wine Group (AWG) are
an
Adelaide-based
company
who have developed alternative
selective harvesting technologies.
AWG’s MOG-removal units are
stand-alone systems that can be

Photographs courtesy of Aussie Wine Group (AWG)

deployed on harvest bin trailers, or
retrospectively installed onto the
boom arm of harvesters. Both types
of installation allow growers to
utilise existing harvesters, but can
gain the benefits of clean, MOG-free
picks. Importantly this technology
is an affordable alternative to onboard selective harvesters.
AWG have trialled these units
extensively across Australian wine
regions in the past two vintages,
working with brands such as
Treasury Wine Estates, Accolade,
Pernod Ricard and Casella, as well
as a number of smaller premium

producers including Hollick of
Coonawarra and Gemtree in
McLaren Vale. Producers have
been able to measure the tangible
benefits of MOG removal, such as
increased throughput through
the winery processing systems.
Wine makers have been especially
pleased with the delivery of
unmacerated
and
MOG
free
fruit
picks,
enabling
greater
wine quality outcomes.
To learn more about Aussie
Wine Group’s MOG Removal
capabilities visit their website at
https://aussiewinegroup.com.au
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292

497
990

Red Total

4,188

185

8,404

288

344
3,074

532
129

80,109

481
44
41,969
101
397

340

28,013

2,327

774
78
70
197
84
318

3,975
108
114
11,970
94
914

129
1,732

1
46
213

1

368
143
33

231
162

135
242
338
11,312

$700+

2,318
201

7,279
649

$600<$700

24,573
178

$500<$600

2,080
97

$400<$500
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9,891

504

1,121

217

3,786

$300<$400

92

<$300

Red
Cabernet Sauvignon
Durif
Graciano
Grenache
Malbec
Mataro/Mourvedre
Merlot
Muscat à petits grains rouges
Nero d'Avola
Petit Verdot
Pinot Noir
Ruby Cabernet
Sangiovese
Shiraz
Tempranillo
Other red

Varieties

Tonnes purchased in each price range

Price dispersion 2021 – reds

WINE AUSTRALIA July 2021

129,734

35,270
924
1
412
618
468
20,102
344
33
1,376
4,878
667
572
61,087
278
2,705

Total tonnes
purchased
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Red total

$220,724

$1,404,220
$592,516
$3,157,117
$412,529
$305,873
$34,049,952
$181,998

344

33
2,705
1,376
4,878
667
572
61,087
278
$71,269,141

$504

$10,140,828

129,734

$606
$647

$249,853
$399,358

$549

$519
$431
$648
$618
$535
$557
$655

$642

$547
$612

Average
Purchase Price

$19,303,622
$565,245

Value of Fruit
Purchased

35,270
924
1
412
618
468
20,102

Purchased
Tonnes

65,661

30
245
3,830
1,592
1,981
2,434
573
22,993
869

17,896
119
160
969
445
141
11,218
166

Winery Grown
Tonnes

Winery

195,396

53,166
1,043
162
1,381
1,062
609
31,320
166
344
30
278
6,535
2,968
6,859
3,101
1,144
84,080
1,147

Total
Tonnes
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$106,689,636

$29,084,361
$632,469
$113,215
$822,952
$682,976
$322,971
$15,730,076
$113,612
$220,724
$14,860
$259,084
$3,089,520
$1,202,373
$4,396,171
$1,779,293
$612,205
$46,854,061
$758,714

Estimated Total
Value

2021 Total

Note: value and average value are not displayed for varieties reported by fewer
than three different wineries but are included in the calculation of the totals

Red
Cabernet Sauvignon
Durif
Graciano
Grenache
Malbec
Mataro/Mourvedre
Merlot
Montepulciano
Muscat à petits grains rouges
Nebbiolo
Nero d'Av ola
Other red
Petit Verdot
Pinot Noir
Ruby Cabernet
Sangiovese
Shiraz
Tempranillo

Variety

Purchased Grape Summary

100%

27%
1%
0%
1%
1%
0%
15%
0%
0%
0%
0%
3%
1%
4%
2%
1%
44%
1%

Tonnes as %
of total reds

173,472

50,153
921
137
686
879
175
26,724
250
323
30
295
6,400
2,885
5,933
3,238
911
72,255
1,278

Total
Tonnes

WINE AUSTRALIA July 2021

$648

$611
$489
$585
$656
$622
$664
$655

$532

$593

$683
$598

$672
$748

Average
Purchase Price

2020 Summary

Intake and price summary data by
variety 2021 – red varieties
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White Total

Other white

Varieties
White
Chardonnay
Chenin Blanc
Colombard
Fiano
Gewürztraminer
Muscat à petits grains blancs
Muscat Gordo Blanco
Pinot Gris/Grigio
Prosecco
Riesling
Sauvignon Blanc
Semillon
Vermentino
Viognier

27,801

1,488

68,264

322

108
8,773
1,960
91
293

134
25
805
549

900
14,752
16
20
1,533
1,941

798

54,407

609
24
6,518

23,167

10,974
6
53
6,872
35

149
77

5,000

3,750

883

1,546

4,251

66

731
2,548

18

23

$700+

1,556
629
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3,097

514

315

881

1,387

<$300

Tonnes purchased in each price range
$300$400$500$600<$400
<$500
<$600
<$700

Price dispersion 2021 – whites

WINE AUSTRALIA July 2021

130,331

1,810

61,403
24
8,346
100
134
943
15,873
13,826
3,183
182
19,607
4,450
157
293

Total tonnes
purchased
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$128,633,942

$495

$440

141,495

75,834

1,079
4,110
1,792
19,454
1,554
342
6,548
5,758
229
395
48

28,675
229
3,885
1,735

Winery Grown
Tonnes

Winery

401,560

206,164

90,078
253
12,231
1,835
134
2,022
19,983
3,602
33,280
4,738
523
26,155
10,209
229
552
341

Total
Tonnes

$199,249,996

$92,560,360

$38,822,283
$88,526
$4,020,101
$1,119,605
$56,946
$705,938
$6,613,033
$2,010,528
$17,809,277
$3,882,937
$209,746
$12,896,595
$3,765,232
$82,367
$334,390
$142,858

Total Value

2021 Total

Murray Darling & Swan Hill - Wine Grape Crush Report 2021

Note: value and average value are not displayed for varieties reported by fewer
than three different wineries but are included in the calculation of the totals

260,065

Grand Total

$99,488
$122,852

157
293
$57,364,801

$351
$330
$338
$543
$812
$477
$495
$370

$330,966
$5,243,833
$611,797
$7,514,572
$2,584,768
$86,808
$9,698,377
$1,644,607

130,331

$332

$2,773,453

$636
$420

$432

Average Purchase
Price

$26,527,401

Value of Fruit
Purchased

61,403
24
8,346
100
134
943
15,873
1,810
13,826
3,183
182
19,607
4,450

Purchased
Tonnes

White total

White
Chardonnay
Chenin Blanc
Colombard
Fiano
Gewürztraminer
Muscat à petits grains blancs
Muscat Gordo Blanco
Other white
Pinot Gris/Grigio
Prosecco
Riesling
Sauvignon Blanc
Semillon
Verdelho
Vermentino
Viognier

Variety

Purchased Grape Summary

$532

$411

$664

$463
$349

$339
$326
$337
$526
$709

$320
$524

$400

Average
Purchase Price

350,443

176,971

73,064
128
11,375
1,488
121
2,069
20,096
3,558
27,335
3,561
567
23,378
8,649
629
562
391

Total
Tonnes

2020 Summary

WINE AUSTRALIA July 2021

100%

42%
0%
4%
1%
0%
1%
7%
2%
19%
4%
0%
14%
4%
0%
0%
0%

Tonnes as %
of Total
Whites

Intake and price summary data by
variety 2021 – white varieties
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The decline in the overall average value is due to a drop in the share of bottled exports in the export mix,
Figure 2: Australian winegrape crush and export volume over time
from 46 per cent share of volume in the 12 months ended March 2020 to 41 per cent in the same period in
2021.
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The decline in the overall average value is due to a drop in the share of bottled exports in the export mix,
from 46 per cent share of volume in the 12 months ended March 2020 to 41 per cent in the same period in
2021.
Figure 3 illustrates the steady growth in the average price per litre of both glass bottle and unpackaged
over the past ﬁve years. The drop in the bottled average price in the past ﬁve months has been due to the
decline in exports to mainland China where exports have been heavily weighted to wines priced at $10 or
more per litre. This has seen the overall bottled average value decline since December, although it is still
higher than it was 12 months ago.
Figure 3: Average price per litre of glass bottle and unpackaged exports over time (A$ per litre FOB)
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Figure 4: Change in value of exports by region (A$ million FOB)
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Destinations
In the 12 months ended March 2021, Australian exporters shipped wine to 111 destinations (down from 119
destinations in the same period in 2020).
The most signiﬁcant growth came in exports to Europe, up 23 per cent to $710 million, the highest value in a
decade. There was also growth to North America, up 5 per cent to $628 million, and Oceania, up 7 per cent
to $112 million. The growth to these destinations was oﬀset by a decline to Northeast Asia, down 16 per cent
to $1.1 billion, as well as to Southeast Asia, down 15 per cent to $172 million, and the Middle East, down 61
per cent to $12 million.
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Mainland China, down 24 per cent to $869 million
United Kingdom (UK), up 33 per cent to $461 million
United States of America (USA), up 4 per cent to $432 million
Canada, up 9 per cent to $195 million, and
Hong Kong, up 55 per cent to $148 million.
The top ﬁve destinations by volume were:
UK, up 21 per cent to 264 million litres
USA, down 1 per cent to 135 million litres
Mainland China, down 40 per cent to 78 million litres
Canada, up 4 per cent to 54 million litres, and
Germany, up 22 per cent to 36 million litres.
Excluding mainland China, exports increased by 10 per cent in value to $1.9 billion and 8 per cent in volume
to 646 million litres (71.8 million cases). Figure 5 illustrates while volume has stabilized, value is on a
consistent upward trend.
Figure 5: Value and volume of Australian exports (excluding mainland China) 2020–21
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[1] China’s Ministry of Commerce (MofCom)
https://www.wineaustralia.com/news/market-bulletin/issue-237

announced Anti-Dumping and Countervailing Duty

investigations in August 2020. It announced ﬁnal determinations on 26 March 2021 upholding the
preliminary ﬁndings for both investigations (dumping, subsidisation, injury to domestic industry announced
in November) and imposed countervailing duties of 6.3–6.4 per cent and anti-dumping tariﬀs of between
116.2 per cent and 218.4 per cent (varying by company). The tariﬀs are marginally higher than the
preliminary duties imposed on 28 November and apply for ﬁve years from 28 March 2021.

Australian wine sector levy payers can access the Export Report here.
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