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Yes Success
Winegrape growers in the Murray Darling
and Swan Hill regions have comprehensively
supported the remake of the Murray Valley
Wine Grape Industry Development Order
following a Poll conducted by the Victorian
Electoral Commission in recent weeks,
which concluded on 21 September.
The Order will continue for another fouryear term following expiry of the current
Order in early December 2020, allowing for
the statutory provision that underpins the
collection of grower levies.
66 per cent of growers (179) voted in the
poll, the highest participation rate since the
Order was established. 97 per cent (171)
voted yes while 5 opposed, and there were
3 votes rejected (unsigned).
Murray Valley Winegrowers (MVW) Chair,
Chris Dent, was particularly pleased with
the outcome saying ”the result of the Poll
is an overwhelming endorsement of the
good work the IDC and MVW are doing
to support all winegrape growers in the
region. We are very grateful to all growers
who participated in the Poll and for the
kind words of encouragement from many
growers acknowledging the work done
by both organisations. We look forward to
continuing and growing our partnership
with our grower members for another four
years”.
The Order applies to the Murray-Darling
and Swan Hill wine regions on both sides
of the border, after Victorian and NSW
governments agreed many years ago that
responsibility for regulation of the Order
resides with Victoria.
The vote means that a new Murray Valley
Wine Grape Industry Development
Committee (IDC), which oversees the
collection and spending of levies, will be

Murray Valley Wine Grape Industry Development Order
Result of Poll
The result of the Murray Valley Wine Grape Industry Development Order Poll 2020 on the
following question is as follows:
“Do you agree to make the Murray Valley Wine Grape Industry Development
(Extra-Territorial) Order 2020 with extra-territorial jurisdiction in the Murray Valley region
of New South Wales?”
Votes in favour of the order
Votes against the order
Informal
Total votes counted

VIC
130
4
0
134

NSW
41
1
0
42

The majority of voters in both Victoria and NSW voted in favour of the Order.
Mary Facci
Returning Officer
28 September 2020

vec.vic.gov.au | 131 832
Authorised by W. Gately, AM, Electoral Commissioner, 530 Collins Street, Melbourne, Victoria.

appointed with the approval of Victorian
Agriculture Minister, Jaclyn Symes.
MVW is responsible for nominating five
growers and two industry representatives
to serve as IDC members, but appointments
are required to be approved by the Minister.
Nominations will be finalised soon, giving the
Minister time to authorise them in time for
beginning of the new Order - appointments
carry through until December 2024.
The vote for the new Order is significant
for MVW given that most of its funding is
derived from grower levies.
As a consequence of the successful Poll,
the IDC will meet soon to consider project
funding for the 2021/22 financial year, which
will subsequently be put to winegrape
growers for their approval. Growers are
encouraged to actively participate in this
process - have your say on how your funds
are spent.
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Notice Board
MVW 2020 Forum
Due to government constraints on public
gatherings and availability of speakers
due interstate travel restrictions as a
result of COVID 19, it’s likely the 2020
MVW Forum will be cancelled. If possible,
MVW will look to hold some smaller shed
meetings to update growers on what is
happing in the wine industry and re-unite
with industry colleagues in an informal
environment.
We are still planning on holding a forum
in 2021 during the months of May or
June.

Dog Book –
available now or
download the app
The 2020-21 edition of the Agrochemicals
registered for use in Australian viticulture
(“the Dog Book”) is now available – it can
be viewed online at awri.com.au or via
the Agrochemical App. A hard copy is
also available at the MVW office.

Spray Diary

The 2020-21 Wine Grape Spray Diary is
now available; pick one up at the MVW
office (54 Lemon Ave.) or phone the office
03 5021 3911 or email mvw@mvwi.com.
au to arrange a copy to be mailed to you.

Winegrape
Spray Diary
2020/21
This spray diary is reproduced from the Australian Wine Research Institute Universal Spray Diary, and also contains the
“Agrochemicals registered for use in Australian viticulture 20/21” compiled by the Australian Wine Research Institute. Both
can be found on the AWRI website www.awri.com.au.
This spray diary contains calibration sheets from the GrapeLink Spray Diary.
It is critical that you maintain a copy of the information recorded in this Spray Diary for delivering fruit to your winery. Your
winery will want to inspect this diary.
Remember to consult with your winery for any particular requirements it may have.
Murray Valley Winegrowers and/or Murray Valley Winegrape Industry Development Committee and/or GrapeLink take
no responsibility for issues that may arise from the use of this spray diary. The information contained within should be
treated as a guide only; it is critical that you check with your winery for specific information in every case.

Name
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Font cover / Spray Diary 2020-21
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We are still compiling a list of contractors
and suppliers for the MVW business
directory. If you want to recommend any
business please contact the MVW office
or get the business to contact us direct.
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Bon Voyage Helen

A familiar face at MVW for nearly two
decades, Helen Hynes has decided to
retire. Helen has been working remotely
for nearly two years, but has been in
regular contact with our many members
over this period to keep the ship on
course.
Helen will be sadly missed and we wish
her well for the future.

SuniTAFE
“Which App for
Horticulture”

Farm No

www.mvwi.com.au

Business Directory
on the go for MVW

Keep an eye open for the notice of the
MVW AGM, which we hope to hold
in November or December pending
Government
approval
on
public
gatherings due to COVID 19. Stay tuned,
we will keep you informed.

Care has been taken to ensure the information contained within is accurate.

Murray Valley
Winegrape Industry
Development Committee

Dog Book

MVW Annual
General Meeting

Representing winegrape growers in the
Murray Valley region within the Shires
of Wentworth and Balranald, and Rural
Cities of Mildura and Swan Hill.

Murray Valley Winegrowers Inc
54 Lemon Avenue, Mildura 3500
PO Box 2745, Mildura, Victoria
3502
Phone: (03) 5021 3911
www.mvwi.com.au

A new 'Which app for Horticulture' ebook
is being launched by SuniTAFE's SMART
Farm . It showcases over 60 apps available
for producers. With an increasing number
of producers adopting smart device
technology, finding apps can prove very
difficult. We live in a world where its
common place to be connected to people,
and now being connected to our farms and
properties is no different. To that end, there’s
an app(lication) for everything today, and
for many horticultural operations this is no
different.
Apps for horticulture have been evolving
over the past few years in line with the
emergence of agtech start-ups with a
common goal to assist growers with their
daily operations. Apps allow growers (and
advisors) the ease of being able to make
management decisions or to collect data
using their smart devices (phone or tablet).
To help navigate this digital book,
subsections have been created under
the following themes; production, pest
and disease, irrigation, weather and crop
specific apps and more.
The brochure can be downloaded at;
www.sunitafe.edu.au/Sunitafe/media/
B r o c h u r e s / S u n i TA F E - S M A R T- Fa r m Horticulture-App-brochure
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China anti-dumping and countervailing duties investigation
The China Alcoholic Drinks Association
(CADA) requested the Chinese Ministry
of Commerce (MOFCOM) to launch an
anti-dumping investigation and institute
countervailing duties on Australian wine in
China. The request relates to bottled wine
under 2 litre packages. The anti-dumping
(AD) investigation was initiated on 18
August and an investigation into subsidies
(countervailing duties) was launched on 31
August.
The response to these investigations will be
primarily handled by Australian Grape and
Wine Inc. (AGWI), who are working in close
collaboration with the Federal Government
and the Department of Foreign Affairs and
Trade (DFAT) to monitor and support the
sectors’ interests in this investigation.
AGWI advise they are still in the early stages
of the response to China's investigations
into AD and countervailing duties (CVD);
they are coordinating responses to
these investigations and will assist those
companies that are participating, as well as
making their own submissions as required.
It is important to note that although a
number of companies were named at
the investigation, the whole Australian
wine industry is under investigation.
31 companies have registered for the
AD investigation. In a positive, but
unexpected move, MOFCOM has asked
these companies to complete a Sampling
Questionnaire by 25 September. While
the issuance of this questionnaire was
unexpected, it indicates that MOFCOM
understand that there are a wide range of
product types and business models that
Australian producers use in their trade
with China. The Sampling Questionnaire
will be used by China to select which
companies will be asked to fill in the full
AD Questionnaire. AGWI will continue to
publish English translations of the publicly
available documents on their website,
including the Sampling Questionnaire,
once they become available.
Registrants will now have to await further
instruction from MOFCOM to confirm
which companies will be selected for
sampling. Therefore, the full anti-dumping
questionnaire isn’t expected to be issued
until after 25 September 2020. The
timeline to complete the full anti-dumping
questionnaire, will be around 30 days from
notification.

The deadline for CVD written submissions
in response to initiation (20 days from
initiation) was 20 September, and AGWI
expect all 31 companies who registered
for the anti-dumping investigation
have registered for the countervailing
investigation.
AGWI have created a dual AD and CVD
timeline to illustrate the process for these
investigations, and the requirements from
the selected companies and the Australian
wine sector.
AGWI understands the AD and CVD
investigations may be merged to become
one single investigation, and they will
notify the sector if this occurs.

If MOFCOM find that Australia subsidises
its exports, injuring domestic producers in
China, it can impose Countervailing Duties.
Government programs being investigated
include the Wine Equalisation Tax Rebate;
Export Market Development Grants; the
$50 million Export and Regional Wine
Support Package; Wine Tourism Cellar Door
Grant and many other general agricultural
programs.
programs being investigated include the Wine Equa
Development Grants; the $50 million Export and Re
If MOFCOM finds that dumping has
Tourism Cellar Door Grant and many other general
occurred, that is when a product is sold
in finds
an imported
market
than
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If cheaper
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price ofmarket
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price
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it can impose anti-dumping
duties.

There is a long way to go with these
investigations and while AGWI is confident
that the Australian industry has no case to
answer, it requires considerable effort to
supply the information required for the case.
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megalitre.
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ACCC calls for water trading transparency
The ACCC says major changes are needed
to ensure the trading of Murray-Darling
Basin water is more open, fair, and
efficient.
The consumer watchdog released its
interim report for its Murray-Darling
Basin Water Markets Inquiry on July 30.
The ACCC said the $1.5 billion-a-year
Basin water markets have outgrown
the frameworks that govern them, and
change is required for a market of this
scale to operate efficiently.
On August 8, 2019, the Federal Treasurer,
Josh Frydenberg directed the ACCC
to conduct the public inquiry into the
Murray-Darling Basin water markets.
Public forums were held in November last
year, in regional cities and towns across
the Murray-Darling Basin, including in
Mildura, Renmark, and Griffith.
The ACCC also sought submissions from
those involved in the use and trade of
Basin water.
Murray Valley Winegrowers in its
submission to the inquiry last year
stressed the importance of ensuring
irrigators have access to Basin water at a
fair and reasonable price.
Due to the drought conditions, some
growers in the Murray Valley in November
last year, were paying up to $1000 a
megalitre for their water, when the longterm average is $135 a megalitre.

Water trading
complex
The ACCC’s interim report said water
trading in the Basin had its origins
in informal arrangements between
neighbouring farmers, where one farmer’s
surplus water could be transferred to a
neighbour who needed extra water.
But it said over the past two decades, it
has evolved into a complex, Basin wide
market.
The ACCC’s analysis of Bureau of
Meteorology and ABS data found that in
the Southern Basin alone, from mid-2012
to near the end of last year, parties traded
about $10.1 billion in permanent water
access entitlements and $2.2 billion of
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By Christine Webster

annual water allocations.
ACCC Deputy Chair Mick Keogh said
water trading has brought substantial
benefits to water users across the MurrayDarling Basin.
He said these included allowing irrigators
to manage the amount of water they use,
to earn income by selling excess water, or
their water rights, and to release capital
to invest in their businesses.
But Mr Keogh said these markets have
significant problems.
“In basic terms, there is overly fragmented
or complex regulation in some areas,
not enough regulation in others, and a
concerning lack of regulatory oversight
and robust enforcement in important
areas,” he said.
Mr Keogh said this had led to a lack of
trust in the markets among many water
users.
“These problems exacerbate distrust
when water is scarce or when demand is
increasing,” he said.

The ACCC also said there were scant
rules to guard against the emergence
of conduct aimed at manipulating
market prices, and no particular body to
monitor the trading activities of market
participants.

Insufficient
informaton
The ACCC ‘s interim report has also
questioned the lack of transparency in
the Murray-Darling Basin’s Water Markets.
“Different record keeping by different
states and trade processes mean
participants cannot get a full, timely or
accurate picture of water trading,” the
ACCC said.
It also observed that the same information
was not available to all water market
participants.
The ACCC said information crucial to the
business-decision making of irrigators
and traders, such as allocation policies
and river operations policy, was not

“They make a difficult situation worse.”

Governance
concerns
The ACCC found there were problems with
the current governance arrangements for
the Basin’s water markets.
It said a significant issue is that there is
a range of different bodies overseeing
water markets in the Basin under different
legal frameworks.
The report said roles and responsibilities
overlap in some areas, while leaving
significant gaps in others.
The ACCC also found the integrity of
water markets needs to be improved with
insufficient regulatory oversight of some
market participants including brokers
and investors.
“Water market intermediaries such as
brokers and water-exchange platforms
operate in a mostly unregulated
environment, allowing conflicts of
interest to arise, and opportunities for
transactions to be reported improperly,”
the interim report said.

ACCC Deputy Chair Mick Keogh says many
water users distrust the Basin water markets’
fragmented system.
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ACCC calls for water trading transparency
always well communicated or easy for
users to access.

River system
overlooked
A disconnect between the rules of
the trading system and the physical
characteristics of the river system was

also identified by the ACCC.
The report highlighted that on-river
delivery capacity scarcity, conveyance
losses and adverse environmental
impacts are not considered in the
processing of trades that change the
location of water use, except through
some blunt and imprecise rules, such as

Introducing the MDBA Mildura Office
As some readers may be aware, the
Murray–Darling Basin Authority is in the
process of opening an office in Mildura.
The Mildura Regional Office will cover
the Lower Darling (including Menindee
Lakes, where we are ably assisted by our
Regional Engagement Officer, Richard
Unsworth), Sunraysia, Mallee and
Wimmera regions. While we have not yet
been able to have a formal opening, we
have been open informally since January
this year, with staff levels really ramping
up in the last couple of months.
The office has capacity for 20 – 25 staff,
and we are already over halfway towards
filling it, which is a great achievement
under the current circumstances.

cont
limits on inter-valley trade or transfers.
Submissions in response to the ACCC’s
interim Murray-Darling Basin Water
Market inquiry report are due by 30
October.
The final report is due to be delivered
to the Federal Treasurer by 26 February
2021.

By Tyson Milne

The staff here in Mildura cover the
full range of activities undertaken by
the MDBA, from river management
and
modelling,
to
compliance,
communications and media. We are
lucky to have recruited a number of locals
as well as bringing in staff from outside
the region. Some faces, such as Owen
Russell, will be familiar to a large number
of growers in this region, and hopefully
you will get an opportunity to meet the
rest of the team soon.
We are glad to have Di Mead as our
Regional Manager. Di moved here in
February (unfortunately just as the
COVID restrictions hit) from another of
our regional offices in Albury. With over

10 years of experience in the MDBA, she
is a great source of knowledge about the
organisation and the Basin in general.
While current circumstances are limiting
our ability to get out and about we are
doing our best to take part in industry
& community events which are held
virtually. When restrictions ease you are
welcome to call in to our office in Deakin
Avenue if you have any questions for us
or just want to say hello. In the meantime
feel free to contact me at tyson.milne@
mdba.gov.au or on (02) 6279 0645 and if
I can’t answer your question I will get you
in touch with somebody who can.

Key MDBA
Mildura Staff &
Responsibilities
Di Mead
Regional Manager / Compliance
				
Owen Russell
Groundwater
Richard Unsworth
Regional Engagement (Lower Darling)
Tyson Milne
River Management
Andrew Kremor
Sustainable Diversion Limit Adjustment
Mechanism

Mildura Weir
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Workplace manslaughter:
Some steps to reduce risk
of death from vehicles on farms
Workplace manslaughter is now a criminal offence under occupational health and safety laws.
Farm owners, managers and directors must ensure a safe and healthy workplace – if someone
dies on your farm, you could be prosecuted under the new law.

This new law doesn’t create additional responsibilities; it just introduces tougher penalties. If you’re
already complying with your work health and safety duties, and continue to, you’re doing the right thing.
If you’re not complying, and not thinking about workplace risk, the consequences can be much tougher.

Most deaths (about 75%) on farms involve vehicles. Common situations
involve tractors, trucks, quad bikes and other vehicles:

rolling over and crushing people, particularly if
a person has been thrown from the cabin

running over the driver while
they’re out of the vehicle

running over another person

and attachments, where people can become
entangled - particularly in power take-off
(PTO)-driven machinery.

Vehicles aren’t
the only dangers
on farms
6

Whatever job you and your workers are doing on the farm, always
think of safety first. Consider what could go wrong and how to
stop that happening, discuss with your workers and take action
to make sure you’re providing a safe workplace.
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Murray Darling & Swan Hill regions – Vintage Report 2020
The 2019-20 Growing season was full of
challenges for the Murray Darling & Swan
Hill regions. Winter was 30% drier than
average, resulting in drier soil profiles than
normal which prevented leaching of salts
and lowered the moisture reserves for the
season ahead. The dry conditions were also
experienced in the irrigation catchments,
so the warning signs appeared that water
availability was likely to be constrained,
therefore some growers were reluctant to
irrigate in the late winter to conserve what
little water they had, however this meant
soil moisture status was low going into bud
burst.
The dry conditions worsened through
spring, with 61% less rain than average, as
a result the vines were demanding more
irrigation water than normal for this time
of the season. At the end of November,
Victorian Murray water allocations were
only 42% and by now it was clear that
water was scarce. Growers were very
careful on their water use as the temporary
water price was nearing $900/ML. With
low water allocations, November was the
time for growers to decide on buying extra
water to continue growing their vines at
full capacity, alternatively to turn off blocks,
or only provide minimal water to keep the
vines alive. The summer months demand
approximately 60% of the season’s water
use requirements.
Maximum temperatures through spring
were 5% below average, however a
significant amount of windy days were
experienced, which increased the vines’
transpiration rates, again placing greater
demand for irrigation water, but also
impacting on fruit set through flowering.

Given the dry conditions leading up to this
event, there was low risk of disease. The
only issue this rain presented was a delay in
harvest – right at the peak of the ripening
for Shiraz and Cabernet. For some, it took
over a week for ripening to recover to the
same level before the rain.

• The price of temporary water
skyrocketing to $900+/ML against the
long term average of $135/ML, meaning
that some growers could not afford to
buy additional water or were reluctant
to irrigate lower value white varietals
which were unprofitable

The majority of harvest was complete by
Easter, but not without a few concerns
when the COVID-19 pandemic hit. South
Australia suddenly closed its borders
which made a few growers nervous who
deliver to SA wineries, however it was
later understood that this restriction didn’t
apply to produce freight and deliveries
could continue as normal. Some wineries
reduced their staffing levels to comply
with social-distancing measures, which
reduced daily winery capacity, but as
vintage was wrapping up, this didn’t have
any significant impact on intake.

• A decline in winegrape plantings of
557 hectares for the region (as reported
by Murray Valley Winegrowers 2019
annual vineyard survey), the result to
varying extents being removal of some
uneconomic varieties, growers exiting
the industry by selling their vineyard
to higher value crops and/or exiting
irrigated horticulture completely.

The 2020 regional Crush Report indicated
a crush of approximately 350,000 tonnes,
virtually the same as 2019’s crush; grower
owned vineyard production dropped by
13,000t (5%) compared to 2019, whilst
winery owned vineyards increased by
13,000t (12%) against those achieved for
the 2019
The decline in grower production can be
attributed to a number of reasons;
• Drought conditions and lower Victorian
Murray water allocations

• Seasonal year on year variances
There were some standout performers,
albeit at the expense of other regions that
suffered at the hands of the catastrophic
bush fires and/or subsequent smoke taint
issues; varieties that benefited most from
out of region buyers entering the local
market included Prosecco, Pinot Gris and
Pinot Noir.
Overall, growers must be congratulated
for growing a reasonable crop of such high
quality through a very demanding season.
Winemakers have indicated this year’s
wines will be outstanding quality, which is
a pleasing result for both winemakers and
growers alike.

The minimal rainfall persisted through
summer and daily maximums temperatures
were higher than average. December
saw 13 days above 35 degrees and 6 days
above 40 degrees with 46.9 recorded on
December 20th. There were 12 days above
35 and only 3 days above 40 through
January, with 45.4 the highest on January
31st. These relentless hot days made for
high water demand. Vines without good
vigour by now struggled to effectively cool
the plant which compromised yields.
The harvest period from February to April
was relatively mild, with only one decent
rain of 25mm experienced on March 5th.
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Reds Ramp It Up V2020 Wine Grape Crush Report
The MVW annual wine grape crush report
for the Murray-Darling and Swan Hill wine
regions shows the 2020 production from
both grower and winery-owned vineyards
was 350,000 tonnes, virtually the same
as the amount produced in 2019. Grower
tonnages were down by 5 per cent, being
235,000 tonnes whilst winery owned
vineyards were up by 12 per cent, yielding
115,000 tonnes.
This year growers were paid $125 million for
their 235,000 tonnes (up 7 per cent on 2019);
across all varieties the average price was up
13 per cent to $532/tonne, compared to
$471/t in 2019.
The report is produced by Wine Australia
based on data gathered in a national survey
of wineries.
The National crush report for 2020 estimated
production at 1.52 million tonnes, down by
12% on 2019 and well below the 10-year
average of 1.75 million tonnes.
Key red varieties continued to show the way
with Cabernet Sauvignon averaging $672/
tonne (up 11%), Shiraz $664/t (also up 11%)
and Merlot was $593/t an increase of 7 %.
Prices for the main white varieties recorded
more modest increases; Chardonnay
averaged $400/t, an improvement of 10%
on 2019 prices; Gordo was up by 16%,
coming in at $326/t; Prosecco again had
the biggest increase of the white varieties,
$709/t, an increase of 30%; Sauvignon Blanc
had a modest increase to realise $463/t (up
7%) and whilst Semillon achieved $349/t,
a 20% increase. Pinot Gris recorded a small
increase of 6% to realise $526 tonne.
By variety, Chardonnay is clinging to top
spot on the list producing 73,064 tonnes,
closely followed by Shiraz 72,255, Cabernet
Sauvignon 50,153t, Pinot Gris 27,335t,
Merlot 26,724t Sauvignon Blanc 23,378t and
Gordo 20,096t.
Overall white grapes accounted for 50.5 per
cent of production, with Reds slightly less at
49.5% (Whites were 53% and Reds 47% in
2019).
The continued improvement of prices
in recent years was welcomed by MVW
Executive Officer, Paul Derrico
“The 2020 crush of 350,000t was a real
surprise as most feedback from growers
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and some wineries was they expected to
be down by a minimum of ten percent
on the 2019 crush, particularly with the
drought conditions, lower Victorian water
allocations, the cost of water, the heat waves
in December and January and hot windy
conditions at fruit set
The improved prices are greatly valued
by growers, given that many would have
incurred significant additional expense to
produce the 2020 crop, particularly the cost
of temporary water which was estimated
to increase the cost of production by $120/
tonne and most other input costs are always
on the rise
I think growers are reasonably optimistic
the wine industry in the Murray Valley is

heading in the right direction after many
years of prices which were below the cost of
production
It also seems that uncontracted growers
benefited significantly from freedom of
choice to deal with a number of potential
buyers, with reports of mainstream reds
achieving $750/t and Chardonnay around
$450/t, despite the crush report averages
being well below these high end prices”
See the table below for key 2020 Vintage
information and the following pages for
Intake and Price summary data for Whites
and Reds from the Annual Wine Grape Crush
Report for the Murray Darling and Swan Hill
regions.

Murray Valley Winegrowers Inc. 2020
Murray Darling & Swan Hill
Major Varieties
Harvest Values - Ave. $/tonne VARIANCE Year on Year
2019

2020

Variance

$/t

$/t

$/t

Cab Sauv.

606

672

Merlot

552

593

Shiraz

599

Pinot Noir

451

Chardonnay
Colombard

Production Tonnes
% Change

2019

2020

66

11%

47,143

50,153

41

7%

29,936

26,724

664

65

11%

65,555

72,255

585

134

30%

5,427

5,933

365

400

35

10%

83,304

73,064

275

320

45

16%

10,694

11,375

Muscat - Gordo

282

326

44

16%

20,143

20,096

Pinot Gris/Grigio

496

526

30

6%

25,095

27,335

Prosecco

547

709

162

30%

3,385

3,561

Sauv. Blanc

433

463

30

7%

23,880

23,378

Semillon

292

349

57

20%

9,057

8,649

REDS - ALL (Ave.)

583

648

65

11%

164,217

173,472

WHITES - ALL (Ave.)

372

411

39

10%

186,350

176,971

ALL VARIETIES (Ave.)

471

532

61

13%

350,567

350,443

Grower tonnes

248,143

235,222

Winery tonnes

102,424

115,221

Total Tonnes

350,567

350,443

REDS

WHITES

2019

2020

Variance

% Change

$M

$M

$M

Value - GROWERS

117

125

8

7%

Value - ALL

165

186

21

13%

The complete version of the 2020 Murray-Darling/Swan Hill Wine Grape Crush Report is available on the
MVW website www.mvwi.com.au
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Intake and price summary data by variety
2020 – red varieties
Purchased Grape Summary
Variety
Red
Cabernet Sauvignon
Durif
Graciano
Grenache
Malbec
Mataro/Mourvedre
Merlot
Montepulciano
Muscat a petits grains rouges
Nebbiolo
Nero d'Avola
Petit Verdot
Pinot Noir
Ruby Cabernet
Sangiovese
Shiraz
Tempranillo
Other red
Red Total

Purchased
Tonnes

Value of Fruit
Purchased

Winery

Average
Purchase Price

36,114
849
2
327
412
175
20,188

$24,285,108
$634,618
$1,722
$223,311
$246,556
$109,498
$11,968,183

323

$171,582

$532

30
1,992
4,062
751
482
51,732
381
2,626

$32,732
$974,205
$2,375,748
$492,609
$299,804
$34,359,510
$249,471
$1,605,738

120,446

$78,030,395

Winery Grown
Tonnes

$672
$748

14,038
72
134
359
467

2020 Total
Total Tonnes

$489
$585
$656
$622
$664
$655
$611

30
265
893
1,871
2,487
429
20,523
897
3,774

50,153
921
137
686
879
175
26,724
250
323
30
295
2,885
5,933
3,238
911
72,255
1,278
6,400

$648

53,025

173,472

$683
$598
$593

6,536
250

2019 Summary

Tonnes as
Estimated Total % of Total
Average
Value
Reds
Purchase Price Total Tonnes
$33,725,218
$688,546
$95,690
$468,965
$525,657
$109,498
$15,842,871

$606
$660

$324,716
$1,410,860
$3,470,061
$2,124,217
$567,036
$47,990,688
$836,653
$3,913,163

29%
1%
0%
0%
1%
0%
15%
0%
0%
0%
0%
2%
3%
2%
1%
42%
1%
4%

$492

47,143
799
92
555
604
115
29,936
183
327
22
231
2,895
5,427
3,372
857
65,555
1,273
4,832

$112,382,480

100%

$583

164,217

$171,582

$578

$552
$624

$484
$451
$602
$536
$599

Intake and price summary data by variety
2020 – white varieties
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Winery

Purchased Grape Summary
Variety
White
Chardonnay
Chenin blanc
Colombard
Fiano
Gewurztraminer
Muscat a petits grains blancs
Muscat Gordo Blanco
Pinot Gris/Grigio
Prosecco
Riesling
Sauvignon Blanc
Semillon
Verdelho
Vermentino
Viognier
Other white

Purchased
Tonnes
49,146
128
7,300
128
121
1,864
15,711
11,416
2,306
193
20,100
3,584
155
309
2,314

Value of Fruit
Purchased
$19,667,668
$47,114
$2,332,652
$67,065
$51,221
$631,635
$5,117,823
$6,004,317
$1,635,407
$95,770
$9,302,940
$1,249,710
$0
$103,123
$116,983
$778,772

WINE AUSTRALIA JULY 2020

Average
Purchase Price

Winery Grown
Tonnes
Total Tonnes

$400

23,917

$320
$524

4,075
1,360

$339
$326
$526
$709

206
4,385
15,920
1,255
375
3,278
5,065
629
407
82
1,244

$463
$349
$664
$337

2020 Total

73,064
128
11,375
1,488
121
2,069
20,096
27,335
3,561
567
23,378
8,649
629
562
391
3,558

Total Value

2019 Summary

Tonnes as
% of Total
Average
Whites Purchase Price Total Tonnes

$0
$29,239,096
$47,114
$3,634,695
$780,115
$51,221
$701,345
$6,546,169
$14,377,481
$2,525,367
$282,079
$10,820,141
$3,015,864
$0
$373,155
$147,884
$1,197,254

41%
0%
6%
1%
0%
1%
11%
15%
2%
0%
13%
5%
0%
0%
0%
2%
100%

White Total

114,775

$47,202,199

$411

62,196

176,971

$73,962,220

Grand Total

235,221

$125,232,594

$532

115,221

350,443

$186,438,307

$365

$359
$288

83,304
300
10,694
2,346
154
1,907
20,143
25,095
3,385
614
23,880
9,057
395
459
553
4,064

$372

186,350

$471

350,567

$275
$497
$0
$332
$282
$496
$547
$433
$292
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Chalmers proudly promotes Murray Darling wine
Second generation Murray Valley wine
grape producer, Kim Chalmers says it is an
absolute honor to have been appointed to
the board of Wine Victoria.

She is hoping her appointment to the board
of Wine Victoria will also help promote
the importance of the Murray Valley wine
industry to the state.

Kim is a director of Chalmers wines,
working with her family who have been
instrumental in introducing alternative
wine grape varieties to the Australian
wine industry through their nursery and
vineyard operations over the last 30 years.
The Chalmers family are also leaders in
sustainable viticulture practices.

“Obviously in a lot of the boutique premium
regions close to Melbourne, there are small
family operated and owned businesses,
which may be an estate vineyard with a
small winery,” Kim says.

Kim was appointed to the Wine Victoria
board in March.
She says she will ensure the interests of
Murray Darling wine grape growers and
winemakers are strongly represented.
“I am always really keen to talk up the
quality, but also the reach of the wines that
are made from this region,” Kim says.
“Often there are a lot of wines that are
produced from this area, that don’t
necessarily have Victoria on the label, or our
region on the label, but they are in a lot of
cases, the go to wines on the dinner tables
of the world,” she says.
When visiting her husband’s family in
Belgium, Kim was proud to see Mildura
wines in pride of place, in many of the
shops there.
“We should be really proud of what we do,”
she says.

“You do have some of those businesses in
Mildura, Swan Hill and the Riverland,” she
says.
“But the majority of the businesses in these
areas are wine farmers who are growing the
grapes and wineries who are purchasing
the grapes and making the wines.”
Kim believes being different to other
wine producing regions does not mean
the Murray Darling wine region is less
important to Victoria.
She is also accustomed to being a strong
advocate for the Victorian Wine Industry.
From 2016-2019, Kim was Chair of the
Victorian Government’s Wine Ministerial
Advisory Committee and after it wrapped
up she was invited to join the Wine Victoria
Board.
The Wine Ministerial Advisory Committee’s
role was to advise the Victorian Minister
for Agriculture on opportunities for and
issues affecting the long-term performance

and sustainability of the Victorian Wine
Industry.
The Wine Victoria Board has also been
working on boosting the profile of the
state’s wine regions to tourists.
It has created Five Wine Tourism Pillars,
which are Pinot Coast, King Valley Prosecco
Road, Rutherglen Fortified Resurgence,
Yarra Valley Culinary Destination and The
Central Region.
“The aim is to get tourists out of Melbourne
to learn more about Victorian wine,” Kim
says.
“The idea is to try and draw wine tourists to
other regions further afield than the easily
accessible Yarra Valley and the Mornington
Peninsula, with exciting stories and
content,” she says.

Wine and music
A talented composer, Kim taught at the
Elder Conservatorium of Music in Adelaide,
but her love for viticulture led to her
returning to the industry and the Murray
Darling wine region in 2005.
“I grew up in the family nursery and
vineyards and I have always been part of
that business,” Kim says.
“When I was at university studying music
and when I was teaching music, I always
came home in the holidays and worked in
the nursery,” she says.

The Australian Alternative Varieties Wine Show in Mildura attracts more than 700 entries from across Australia each year.
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Chalmers proudly promotes Murray Darling wine cont
Kim also undertook research projects in
viticulture at the University of Adelaide’s
Waite Institute campus, while she was
involved in music composition and
teaching.
Her decision to return home to the vineyard
was influenced by the family business
branching into winemaking.

collection of imported varieties as well as a
100 tonne winery where experimental and
small batch winemaking from the nursery
source blocks is carried out and where the
majority of the Chalmers wines are now
made.

Varieties Wine Show, held every November
in Mildura.
The foundations for the highly regarded
wine show started in 1999, when Kim’s
parents and Celebrity Chef, Stefano De Pieri
and the late Dr. Rod Bonfiglioli, initiated the
Sangiovese Awards.

“That really piqued my interest, because
I found that quite creative in terms of
similarities between my music and the
crafting of wine,” Kim explains.

Viticulture and wine are central to the lives
of the Chalmers family, Kim’s husband is
their winemaker and her sister, Tennille
oversees sales and marketing of both the
wines and the small parcels of hand-picked
grapes sent from Merbein to adventurous
winemakers all over the east coast.

“Wine is a result of the time and the place
and the hand of the winemaker and the
season.

The Chalmers’ passion for alternative
varieties has influenced viticulturists across
Australia.

The show began with just 28 exhibits and
now attracts more than 700 entries from
across Australia each year.

Kim says her appointment to the board of
Wine Victoria and serving on the Victorian
Government’s Wine Ministerial Advisory
Committee has helped boost the profile of
alternative wines.

Entries are still being sought for Mildura’s
Australian Alternative Varieties Wine Show
this year, despite the COVID-19 restrictions.
A COVID-safe plan on how judging and the
awarding of trophies would occur was still
being developed in early September.

‘The interest in alternative varieties is just
growing all the time,” Kim says.

Climate change
advocacy

“It is like a statement, a snapshot in time
of something that happened then and
then each year, you can craft something
different again.”

Alternative varieties
Kim and her family are Australian viticulture
industry leaders focussing on importing
and experimenting with alternative
varieties, particularly southern Italian ones.
Her parents Bruce and Jenni Chalmers
began growing wine grapes in the mid1980s, at their former property in Euston,
NSW.
Their vineyard developed into one of the
most diverse and largest privately owned
vineyards in Australia.

“It is all the way from the bottle shop to the
vineyard and everything in between,” she
says.

Wine show
The Chalmers are also part of the driving
force behind the Australian Alternative

The Chalmers are at the forefront of
implementing and refining sustainable
viticulture techniques, which have been
taken up by other wine producers in
Australia’s warm climate irrigated regions.
After selling their original Euston vineyard
and nursery in 2008, they established a
vineyard in Heathcote, in Central Victoria
and another during 2010, in Merbein in
Sunraysia.

In 2006, Kim trained in Sydney with the
former Vice President, of the United States
and Nobel Prize winner, Al Gore as a Climate
Change presenter.
She says being involved with the Climate
Reality Project, taught her, the real
lessons about finding ways to protect the
environment begins at the grass roots level.
“It is sometimes off-putting to be lauded
down from above and to have some sort of
international politician or rock star tell you
how it is,” she says.
Kim believes working together with
neighbours and industry colleagues is
the best way of trying to address climate
change.
“By really getting our heads around what
the problem is, rather than just taking
mainstream media as your source of
information,” she says.

The Chalmers planted the first of their
newly imported Italian varieties of vines in
2001 making wines from them since 2004.
The Heathcote site was planted in 2009 and
from the 2011 vintage, the Chalmers and
Montevecchio wines have been produced
from this site.
Their property at Merbein holds a source
block containing the entire Chalmers

These continued in 2000, with the
Australian Italian Wine Show and the
success of these shows led to the first
Australian Alternative Varieties Wine Show
in Mildura during November 2001.

Kim Chalmers was appointed to the Board of
Wine Victoria in March.

“We need to actually understand what
climate change is, what causes it, and what
we can do about it in simple scientific
terms, as sometimes political angles can
cloud the science.”
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The Show Must Go On
Despite a burnt summer, quarantined
autumn and locked down winter, the
Australian Alternative Varieties Wine
Show is determined to live up to their
claim of being more than just a wine
show with plans to deliver their 21st
Show in November.

of Primary Industries, Movida, Blue H20
Filtration, Murray Valley Winegrowers, Zilzie
Wines, Shape Events, Pickerings Transport,
Telstra, Amsat, Mallee Foods, The Art
Vault, Stefanos, Morellofert, Five O’Clock
Somewhere, Best Bottlers and Quality
Mildura Grand Hotel.

According to Show Manager, Helen Healy,
“The committee and team have been
pivoting from Plan A to B to C and trying
to remain adaptable, resilient, innovative –
all the things that the AAVWS brand holds
dear – in an effort to pull out all stops to
make sure the Show goes on.”

Over the years the AAVWS has attracted
high profile national and international
judges, but always supported the local
industry by appointing local judges and
associates to provide important show
experience. This has resulted in an alumni
of local talents who now can be drawn
on to ensure wines are judged even if
pandemic related restrictions impact on
travel and crossing borders.

The Show management team have kept
sponsors engaged, even if they have been
hit hard and can’t afford the commitment,
by maintaining their trophy allocation and
in a sign of solidarity with the industry,
have reduced the cost of entries by 40%.
Entries opened on the 21 August and within
3 days over 130 entries had been received
with numbers growing daily demonstrating
that despite the challenging times and
numerous Wine Shows around the nation
being cancelled, the industry respects the
Mildura based Show and want their wines
benchmarked against the best.
“Since March 2020, and the disruption of
the Covid19 virus, the AAVWS committee
has been determined to find ways to
adapt, rework and ultimately preserve
the Australian Alternative Varieties Wine
Show, despite the immense difficulties the
organisation and its participants are facing
(particularly in Victoria). We were obviously
reluctant to break a tradition that has been
celebrated here in Mildura for over two
decades, and we believe that our response
is a positive one.
Most importantly, despite the obstacles
so many have faced, the AAVWS family of
vignerons, winemakers and proprietors have
undoubtedly made a great many impressive
wines from alternative varieties, and we
really want to taste and celebrate them!”
Sydney Bar Owner & Chief of Judges |
Sophie Otton
AAVWS sponsors include local and national
businesses and those on board for 2020
include Chalmers, Jamesprint, Yalumba,
Duxton Vineyards, Casella Family Brands,
Riedel Glassware, Mangan Group, Tasco
Petroleum, CHR Hansen, NSW Department
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Currently our judges include Jonathan
Creek, Zilzie Wines; Elizabeth Marwood,
L’enologa Wines/Treasury Wines, Stefano de
Pieri, Stefano’s Restaurant, Donna Stephens,
Cappa Stone Wines; Shane Kerr, Trentham
Estate and Tennille Chalmers, Chalmers.
Soon we will be selecting associate judges
from other regional wineries with the aim
to involve Duxton, Qualia and Australian
Vintage.
“We are 100% behind them and confident
that, with their years of experience,
international experience, mature palates and
some with one or two wine degrees, they will
deliver amazing results.”
AAVWS Management Team
Formerly stewards travelled from across
Australia to volunteer and if in November
they can’t get across borders, the Show will

draw upon the local wine industry who
have always supported the Show in the
past. Stewarding is a great way to check
out why the Show is so highly regarded
throughout Australia and taste over 100
unique varieties that have come up through
the ranks of the AAVWS and are now
redefining what consumers throughout
the world think about Australian wine.
“The massive impact the AAVWS has had
on wine production and consumption in
Australia over the last 20 years is now flowing
overseas as alternative varieties breathe
new life into the UK market and add colour
and excitement to the Australian offering.”
Ashley Ratcliff | Chair
The team are currently developing a
series of online events including sessions
focused on viticulture, winemaking and
marketing, including buying trends during
COVID, featuring high profile national and
international guest speakers. To ensure
the Mildura region is highlighted there
are plans in development to feature a
local food and wine session and beautiful
footage of the region to attract tourism
once the state opens up again.
“I can think of no better place to be than in
Mildura during the first week of November
to take part in and celebrate the Australian
Alternative Varieties Wine Show.”
Wine Writer and former Chief of Judges |
Jane Faulkner.
More Information, including how to get
involved: www.aavws.com
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From the Vine …
Name: Joe & Nicholas Alicastro
Age: Joe – nearing 60
Nicholas – 24
Location of property: Irymple
1. What do you like most about being
in the viticulture industry in the Murray
Valley?
Joe – It’s a great area to live & grow
grapes, the fresh air & being your own
boss. It also gives me the freedom to
work my business - Alicastro Mammone
Engineering. The network of people
in the grape industry has allowed me
to make some great friends, many of
whom drop into the shed for a coffee or
a quiet drink (when Covid restrictions
allow of course)
Nicholas – as dad says, the fresh air and
being your own boss. The lifestyle also
allows me to work my other business
interests at Mildura Trailers.
2. How long have you been a wine grape
grower for?
Joe – Since 1994 (& Nicholas all his life)
3. My favourite part of my job is …
Joe – watching my son, Nicholas,
gradually take over the property and
seeing him do a much better job than
me and feeling great about that.
Nicholas – taking over the property
from dad and doing a better job. Also
delivering a high quality crop to the
winery after nurturing it all year.

the local wine industry and enjoying
the odd bottle or two. Our local wines
are a really good product, great value
and enjoyable. We just hope that
the improved prices in recent times
continue well into the future so that we
have a viable industry for all.
Nicholas – absolutely, otherwise we
wouldn’t do it!
7. When you aren’t tending to your vines
what do you enjoy doing?
Joe – Sudoku and catching up with
family & friends for a coffee and a chat.
Nicholas – the gym, spending time with
my girlfriend, friends and watching AFL
football
8. What is your favourite or dream holiday
destination?
Joe – the mother country (Calabria,
Italy), I went there 2 years ago and
couldn’t believe our family was so big
and nearly every town we went to in
Calabria seemed to know of my family.
Nicholas – having spent a little time
holidaying in Spain, Belgium, Croatia
and Greece, I would really like to
explore Europe more broadly.
9. Do you barrack for any particular Team
/ Code?
Joe and Nicholas – AFL & the mighty
Richmond Tigers! Just keeping a lid on
it & not getting too excited yet.

10. What is your favourite song or music?
Joe – Rod Stewart, ABBA and many
songs that I can actually understand the
lyrics to, also really enjoy “Just Give Me a
Reason” by P!NK.
Nicholas – I don’t mind some of the old
school music and the 80’s stuff.
11. Favourite Movie(s)?
Joe – Mamma Mia! I watched it 6 times
& had tears in my eyes each time
(embarrassingly), also enjoyed Mamma
Mia 2
Nicholas – Step Brothers
12. What is your favourite Murray Valley
wine and food pairing?
Joe – I went to Oak Valley for a wine
tasting & they have some really nice red
wines, so a nice bottle of Oak Valley and
a home cooked roast pork belly with all
the trimmings.
Nicholas – Trentham Estate Frizzante
Maestri and home-made Italian sausage,
cheese and crackers
13. Which three people would you invite for
a dream dinner party?
Joe – with a tear in my eye I would dearly
love my brother (Vince) who has been
unable to eat for 7 years to be able to
enjoy a feast with the rest of our family
clan.
Nicholas – Donald Trump, the Pope and
Cristiano Ronaldo

4. What varieties do you grow?
Cabernet Sauvignon, Chardonnay &
Durif
5. Are there any special techniques you
use in viticulture, which are helping your
success?
Joe and Nicholas - well we’re not sure
about success but we’re here paying our
bills & keeping the family fed. One thing
we do different to most is hand pruning,
we feel it provides better quality fruit
and helps to minimise pest and disease
issues. We also use minimal tillage and
only do basic sprays to control any
outbreaks of disease.
6. Are you optimistic about the wine
industry’s future in the Murray Valley?
Joe - Because of the Covid restrictions,
we’ve been doing our bit to support

Joe & Nicholas Alicastro
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The revolution of vineyard robots By Christine Webster
Australian wine grape growers planning
new vineyard developments or expansions
should plan for infrastructure to support
autonomous robots and tractors.
“It is probably worthwhile considering
how autonomous robots might fit in,” The
Australian Wine Research Institute’s (AWRI)
Senior Engineer, Simon Nordestgaard, told
a webinar in August.
“It might be good to have some sort of
central charging, docking or loading
station and private paths between
vineyard blocks and the station as much
as possible,” he said.
Participants
of
Dr
Nordestgaard’s
AWRI webinar heard about the latest
international trends in the use of selfautomated technology.

France the leader
He said France was already well advanced
in the use of vineyard robots.
The international SITEVI trade show in
Montpellier, France in November last year,
showcased three vineyard robots, the
Vitibot Bakus, the Ted Naio, and the SITIA
Trektor.
The biennial trade show in France features
the latest industry equipment and
innovative information for the vine, wine,

olive, fruit, and vegetable sectors.
Dr Nordestgaard said the vineyard robots
in France were either close to, or in the
early stages of being introduced into the
viticulture industry.
He said these vineyard robots had the
potential to be used for under vine
cultivation for weed management instead
of herbicides.
Managing under vine weeds through
cultivation techniques can be costly for
wine grape growers if it is not better
automated, as more tractor passes are
needed.
Dr Nordestgaard told the webinar, a lot
of the equipment being developed for
the viticulture industry was focussed
on the need to improve the efficiency
of mechanical under vine weeding
techniques.
“A lot of the equipment being developed
is focussed on this in the first instance,” he
said.
“They have an over the row configuration
partly to facilitate under vine cultivation
around the vines.”
The Vitibot Bakus was released for purchase
in France this year and runs on an 80kWh
lithium battery.
It is available in two different sizes and its

The Vitibot Bakus is being used by some viticulturists in France.
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custom-made implements are all electric.
Dr Nordestgaard said more than ten
Vitibot Bakus robots were presently being
used in France by the viticulture industry.
He said some adjustments would likely
need to be made to some of the robots if
they were imported into Australia in the
future.
“You would probably need to make
sure they suit our vine sizes and canopy
types and you might need to make
some modifications to achieve that,” Dr
Nordestgaard said.

Adjustable width
The Trektor from SITIA is a diesel-electric
hybrid robot, which has an adjustable
width enabling it to fit in between
vineyard rows as well as over them.
It is presently available in France and
a demonstration model is expected to
become available in Australia later this
year.
The Trektor enables growers to use their
own implements and could be used in
other industries besides viticulture.
Dr Nordestgaard said there were benefits
and disadvantages in being able to use
one’s own implements and this was a
point of difference between some of the
machines.

A demonstration model of the SITIA Trektor will soon be available in Australia.
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The revolution of vineyard robots cont
“The ability to work with existing
implements could make the robots more
flexible and easier to adopt and take the
pressure off the companies doing the
robot development,” he said.

He said this was because in some cases
the vineyard robots might have to travel
on public roads to return to a central
charging station.

Safety benefits

“The counter argument is that specifically
designed implements may provide a more
seamless integration.

Dr Nordestgaard said the biggest safety
risks of using autonomous robots on
vineyards and farms, was they could leave
the fruit block or hurt someone in the fruit
block.

“This would prevent issues that may arise
from using simple implements that were
designed to have someone in a tractor in
front of them to stop it, if something goes
wrong.”
The Ted Naïo is not commercially
available, but is being used in research
and development trials on 19 properties
in France.
AWRI Senior Engineer, Simon Nordestgaard.

Dr Nordestgaard said this autonomous
vineyard robot like a lot of these machines
needed accurate GPS maps of the vineyard
that can then be used to set the path you
want it to take.
He said the autonomous robots also use
other sensors to help them with guidance
and obstacle detection.
The robots are placed in the vineyard and

He said safety frameworks needed to be
in place to prevent this from happening.
According to Safe Work Australia, in 20152016, 23 per cent of worker fatalities
occurred in the agriculture industry,
which only accounted for 2.3 per cent of
the nation’s workforce.

send notification messages to the growers,
to advise of events like stoppages and low
battery levels.

Its data also showed three quarter of
these fatalities involved vehicles.

Dr Nordestgaard said most of the vineyard
robots did not automatically return
to docking stations to automatically
charge like some autonomous domestic
lawnmowers, but this could occur in the
future.

Dr Nordestgaard said as the technology
matures autonomous robots and tractors
has the potential to make farm work safer.
His full presentation is available on the
AWRI YouTube channel: https://www.
youtube.com/watch?v=3C2K0XNpX-E

Step 1. Visit www.lmw.vic.gov.au and click on Manage your water/Water ordering.
Step 2. An information box will appear, click continue.
Step 3. To log in you will need your outlet number and PIN code. You can ﬁnd
this information on the back of your bill.
Step 4. If you need to update your contact details to receive SMS or email
notiﬁcations, click on the update info button on the main page.
Step 5. Your Allocation Account (ABA) must always have a positive
balance. Click on assessment at the top of the page to check your ABA.
Your ABA summary shows your current balance. You should allow for any
usage since your last meter reading. To calculate this usage, go to the bottom
of the page and enter your current meter reading.

For more information visit www.lmw.vic.gov.au/manageaba

www.lmw.vic.gov.au | 03 5051 3400 | contactus@lmw.vic.gov.au
15

Murray Valley Winegrowers MVW News & Views

Media Release
04 August 2020
Australian wine exports holding up well
In 2019–20, the average value of Australian wine exports grew to $3.89 per litre free on board
(FOB), the highest level since 2004–05.
However, the total value of exports decreased by 1 per cent in value to $2.84 billion, as a result of
measures to contain COVID-19.
Wine Australia Chief Executive Officer Andreas Clark said exports during the first two quarters of
the year were following the growth trajectory of previous years but, as illustrated in Figure 1, they
fell in the latter two quarters as the restrictions hit economies world-wide.
‘The advent of the COVID-19 pandemic has resulted in unprecedented disruption to wine markets
around the world with the closure of restaurants, cafes and bars’, Mr Clark said.
‘While the first two quarters of 2019–20 showed increases in exports, in the third quarter ending
March 2020, exports declined 7 per cent in value on the comparable quarter in the previous year,
while the fourth quarter was slightly stronger with a decline in exports of 4 per cent in value.’
Mr Clark said there remained considerable uncertainty surrounding the extent, duration and impact
of the COVID-19 pandemic in health and economic terms. However, there were some clear trends
emerging in key markets in relation to wine sales.
‘Overall, demand for wine and wine consumption has held up in most markets around the world’, he said.
‘The biggest impact has been on how consumers have purchased wine, with the shutdown of the
on-premise channel [cafés, restaurants and hotels] and a shift to purchasing more wine online. In
the off-trade channel [retail liquor sales], there has been growth across all price points, with the
trend to premium and fine wine continuing however, the trend for declining commercial/value sales
has reversed, with people gravitating to known brands and everyday rather than occasion wines.’
Figure 1: Value of exports by quarter (million AUD) – FY2019 v FY2020
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The growth in average value was driven by declines in export volumes, which decreased by
9 per cent to 730 million litres (81 million 9-litre case equivalents), the decline led by wine exports in
the lower price segments. The decline in volume is result of less wine being available for export
given the lower vintages of 2018, 2019 and 2020 as illustrated in Figure 2.
Mr Clark said that, as the 2020 vintage was the smallest Australia had experienced in a decade, the
decline in export volumes was principally driven by supply shortage rather than softening demand.
Figure 2: Australian winegrape crush v export volume over time

Packaged and unpackaged wine
Glass bottle exports declined by 0.4 per cent in value to $2.3 billion and decreased by 8 per cent in
volume to 325 million litres (36 million 9-litre case equivalents). This translated to an 8 per cent
increase in the average value of bottled exports to $7.08 per litre FOB. This rise in average value is
due to an increase in exports at the high end of the price spectrum (see price point section below).
Unpackaged wine exports decreased by 3 per cent in value to $518 million and 10 per cent in
volume to 397 million litres (44 million 9-litre case equivalents). Due to the volume decline outpacing
value decline, the average value of unpackaged wine exports increased by 8 per cent to $1.31 per
litre FOB. The average value of unpackaged exports has remained high and is at levels not seen
since late 2005 due to the relative short supply of Australian wine in an already constrained global
supply situation.
Price segments
In 2019–20, all price segments below $15 per litre FOB declined in value (see Figure 3). This
decline was partially offset by strong growth in exports at $50 or more per litre FOB.
Overall, exports $10 per litre FOB and above grew by 5 per cent to $1.04 billion.
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Figure 3 Total exports by price segment ($ million FOB)
Price segment (A$/litre)
$2.49 and under
$2.50 to $4.99
$5.00 to $7.49
$7.50 to $9.99
$10.00 to $14.99
$15.00 to $19.99
$20.00 to $29.99
$30.00 to $49.99
$50.00 to $99.99
$100.00 to $199.99
$200.00 and over
Total value

MAT June 2020
$484
$794
$376
$151
$227
$82
$194
$124
$292
$59
$58
$2,840

Value change
-$27
-$28
-$7
-$15
-$36
$3
-$50
$0
$109
$15
$10
-$25

Growth rate
-5%
-3%
-2%
-9%
-14%
4%
-20%
-0.2%
59%
35%
22%
-1%

Destinations
In the past year, Australian exporters shipped wine to 116 destinations. Exports increased in value
to Europe (by 3 per cent to $615 million) and South East Asia (by 0.3 per cent to $181 million).
The value shipped to Europe was the highest since 2011–12, while shipments to South East Asia
represent a financial-year record. The United Kingdom, Germany and Scandinavia drove growth to
Europe, while Singapore and Indonesia were the key drivers behind the growth to South East Asia.
The top five destinations by value were:
• mainland China, up 0.7 per cent to $1.1 billion
• United States of America (USA), down 0.4 per cent to $430 million
• United Kingdom (UK), up 3 per cent to $383 million
• Canada, down 6 per cent to $186 million, and
• Singapore, up 13 per cent to $98 million.
Mainland China
Exports to mainland China increased by 0.7 per cent in value to $1.1 billion and decreased by 17
per cent in volume to 121 million litres (13 million 9-litre case equivalents). Average value increased
by 22 per cent to $9.07 per litre FOB.
The growth in the average value was due to on-going growth in exports at higher price points as
well as a decline at the low-end. Exports at $10 or more per litre FOB increased by 11 per cent to
$670 million, while those at less than $5 per litre FOB declined by 18 per cent to $211 million.
Despite the recent decline in value, Australia remains the number one imported wine category in
mainland China and has performed better than its key competitors in the last year. Import data from
the Global Trade Atlas shows that Australia held a 37 per cent share of the value of wine imported
by mainland China in the 12 months ended May 2020, well ahead of France on 27 per cent, Chile
with 13 per cent and Italy with 6 per cent. While Australian exports increased, French imports fell by
36 per cent, Chile by 26 per cent and Italy by 12 per cent.
United States of America
In 2019–20, the value of exports to the United States of America declined by 0.4 per cent to $430
million and volume declined by 10 per cent to 137 million litres (15 million 9-litre case equivalents).
The average value increased by 11 per cent to $3.13 per litre FOB.
COVID-19 and restrictions on hospitality venues and the growth in retail sales appear to have
assisted Australian wine sales with the value of exports stabilising in the third quarter before
increasing by 14 per cent in the fourth quarter.
United Kingdom
In 2019–20, Australian wine exports to the UK increased by 3 per cent in value to $383 million,
despite a 2 per cent reduction in volume to 232 million litres (26 million 9-litre case equivalents).
Average value increased by 5 per cent to $1.65 per litre FOB.
There was growth at both low and higher price points.
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[Ends]
About Wine Australia
Wine Australia supports a competitive wine sector by investing in research, development and adoption (RD&A), growing
domestic and international markets, protecting the reputation of Australian wine and administering the Export and
Regional Wine Support Package.
Wine Australia is an Australian Commonwealth Government statutory authority, established under the Wine Australia Act
2013, and funded by grape growers and winemakers through levies and user-pays charges and the Australian
Government, which provides matching funding for RD&A investments.
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