MVW News & Views
Representing the Murray-Darling and
Swan Hill wine regions NSW-VIC

We're Back
After a number of attempts over the
past few years, we are delighted to be
holding our Growers Forum on 26th
May 2022, at Willow & Ivie function
centre (256 Irymple Ave. Nichols
Point). Registrations are being taken
at the MVW office, so give us a call
or send through an email to confirm
your attendance.
It promises to be an interesting
afternoon, provided by an engaging
group of speakers. We’ll look at key
issues that affect the wine industry
that we all operate within and the
outlook from speakers that are best
positioned to guide us through the
diff icult and complex topics that
confront us.
We are absolutely thrilled the new
CEO of Wine Australia Dr Martin
Cole has accepted an invitation
to present to our grower base and
industry colleagues. He’ll inform us
of what he has identified in his first
six months in the role, reflect on
the many meetings he’s had with
people from all aspects and regions
and then give us some thoughts on
the future direction of our leading
wine industry body.
Other speakers include;
Lee McLean, General Manager,
Government Relations & External
Affairs (Australian Grape & Wine
Inc.)
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Warren Davies, The Unbreakable
Farmer

the thinking and behaviour of our
most precious resource, our people.

Persistence and Determination are
the words to describe Warren Davies.

This is the most significant gathering
of the wine industry in the Murray
Valley region for many years, and
this is a great opportunity to gain
valuable insights into the issues
that affect your ongoing business
operations.

As a Keynote speaker, Facilitator and
Mental Health advocate, Warren
imparts his life lessons and pays
forward his unique stories, their
moral relevance to all ages, from the
country to the city, a farmer or the
CEO of a large corporation.
His message is simple and so very
important at a time when stress is
seen as normal and depression is
commonplace. Warren will change

IMPORTANTLY, at the conclusion
of the Forum, you will have the
opportunity to socialise over a few
drinks and food with your fellow
growers, industry colleagues and
forum speakers.

Lee will give us some insight into
the domestic and global dynamics
that are affected by the push by
anti-alcohol lobbyists, the Code of
Conduct, domestic and geopolitical
factors that influence our wine sales
program and what we can do to
minimise the impact of the ever
increasing hurdles the wine industry
is challenged by.
Matthew Tydeman & Simone
George, Global Wine & Grape
Brokers, Ciatti Australia Pty Ltd
Ciatti will provide an overview of
the global wine scene, noting key
markets and issues, and the effect
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Notice Board
Scale & Mealy
Bug
Have you had any issues with Scale
and/or Mealy Bug?
We want to hear from you to assist
with our planning for workshops
and potentially building a database
of successful & failed management
practices.
Please contact the MVW office – ph.
03 5021 3911 or email mvw@mvwi.
com.au or scan the QR code

Grower Survey –
Win a $500 Fuel
Voucher
We will soon be conducting the
annual survey of MVW members to
check our database for accuracy. We
do this review annually to ensure the
statistics regarding the winegrape
industry in the Murray-Darling and
Swan Hill wine regions are as up
to date as possible and accurate.
Please note that your information
will remain Private & Confidential
and only aggregated information
for all growers will be will be utilised
within the Industry.
Information regarding winegrape
plantings, varieties and grower
numbers is essential to Industry
planning, and representing our
region to Wine Australia, government
agencies and the media.
Please keep an eye open for your
survey form and respond to MVW
at your earliest convenience –

We are here to
help!
The past twelve months has been
particularly diff icult for many
winegrape growers.
Need someone to talk to or bounce
your thoughts off?
As always, MVW is here to help and is
only a phone call away – we can talk
your issues through over the phone,
meet confidentially in our office and
at your property.
It all starts with a phone call, MVW
Chair Chris Dent is available on 0429
186 647 or Executive Officer, Paul
Derrico on 0419 331 733

REPONSES RECEIVED BY 10th
JUNE 2022 WILL GO INTO THE
DRAW TO WIN A $500 FUEL
VOUCHER

MVW Vine
Health
Workshops
We will be holding our regular Vine
Health Workshops in Mildura & Swan
Hill during July 2022; this will be an
excellent chance to catch up on
the latest vineyard management
techniques, particularly Scale
management & control, Soil health
and sustainable viticulture.
Keep an eye open for the registration
details when they come out.

Murray Valley
Winegrape Industry
Development Committee
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New dashboard
page
Check out the new Wine Australia
‘Region snapshot’ feature on the
Vintage Survey dashboard here:
https://marketexplorer.wineaustralia.
com/vintage-survey. It gives you an
overview of the vintage statistics by
year for a selected region, including
a pie chart of the varieties and a
historical chart showing crush over
time. It prints as a nice infographic
(example below)

New Wine Australia ‘Region snapshot’ feature on the Vintage Survey dashboard.
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A message from Wine Australia’s CEO
Martin Cole, CEO of Wine Australia
Since starting as CEO of Wine
Australia in November, I’ve spent
the past few months meeting
with as many people as possible
to get my head around the many
challenges impacting growers,
producers and exporters.
I had the pleasure of catching up
with Chris Dent and Paul Derrico
in Swan Hill in February as part of
a tour of the inland wine irrigated
regions – and I look forward to
catching up with those I haven’t
yet met at the upcoming Murray
Valley Winegrowers Forum on 26
May, if not before.
I’m very conscious of the difficult
operating environment currently
facing grapegrowers, with grape
prices under pressure after the
record 2021 vintage, reduced
demand from China and global
shipping disruptions, while costs
of production are increasing. To be
getting grassroots perspectives on
the future of the sector (from both
inland and coastal wine regions)
has been incredibly valuable.
The main focus for us currently is
diversifying and intensifying our
efforts to build export demand and
driving innovation and investment
across research, development and
adoption (RD&A) to maintain a
competitive and sustainable sector.
We had the positive news last year
that Australia and the UK signed a
free trade agreement (FTA), putting
Australian wines on an equal
footing with competing countries
like Chile and South Africa. The bad
news, by contrast, is a proposed
change to the way duty is paid on
the alcohol content of wine in the
UK, which could disproportionately
increase the price of naturally
higher alcohol Australian table
wines from warmer regions. Wine
Australia worked with the sector
to lodge a submission as part
of the UK Alcohol Duty Review

consultation process in January
2022. We’re currently awaiting the
outcome of this feedback.
In a major win for the sector, the
Australian Government has just
awarded us nearly $1 million to
build an online winegrape indicator
platform that will give growers
access to timely and accurate price
information. This will be developed
over the next two years, with the
support of an industry reference
group.
The key for Wine Australia going
forward is ensuring that our
‘customers’
(winegrowers
and
winemakers from across all wine
regions) are at the heart of our
decision-making and that we’re
being realistic about where we
can have the most impact as an
industry body.
Those I’ve met with already have
been quite clear about where they
see Wine Australia adding value.
And I agree that Wine Australia has
a strong role to play in being an
‘enabler’ across our core functions
of RD&A, marketing and regulatory.
We know that we add value by
aggregating information to help
business decision-making – from
research findings on viticultural
techniques to average grape prices
and market insights reports – but
ultimately, we want to ‘up the
ante’ and ensure all services and
investments remain aligned with
the needs and interests of our
customers and drive profitability
across the sector.

program
supports
regionally
specific extension and adoption
events and activities, like the
recent Sustainable Winegrowing
Australia induction workshops and
the planned trial to expand the
GrapeWatch app so that this useful
tool also covers the Murray Darling
and Swan Hill regions.
I look forward to joining you all at
the Murray Valley Winegrowers
Forum on 26 May 2022 to discuss
these matters and more.
In the meantime, if you have any
questions, comments or feedback,
I’d love to hear from you. You can
email me at ceo@wineaustralia.
com or phone (08) 8228 2000.

Dr. Martin Cole, CEO of Wine Australia

We will be working closely with the
sector on these efforts – from the
scientific research we invest in to
assist the sector, to our strategy for
opening and developing markets
and co-designing of projects in
critical areas such as sustainability
and consumer-driven innovation.
We’re pleased to be continuing
our Regional Program for a
sixth year into 2022–23. This
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UK alcohol tax concerns By Christine Webster
The benefits of the signing of the
Australia- United Kingdom Free
Trade agreement in February
has been clouded by the UK
government’s proposal to overhaul
its excise tax system for alcohol.

Under the UK’s proposed new
policy, the tax on alcohol beverages
increases with every .5 per cent
increase
in
alcohol
content,
starting at 8.5 per cent and ending
at 22.5 per cent.

The FTA is expected to be ratified
later this year.

Australian Grape & Wine in its
submission has expressed concern
that these proposed alcohol
tax changes in the UK would
disadvantage countries such as
Australia where grapes naturally
ripen at relatively high sugar levels.
The average alcohol content of
Australian wine exported to the UK
is about 13 per cent.

Wine Australia has estimated this
UK tariff elimination is expected to
generate a saving of $A43million
per year for the Australian wine
sector.
But the UK’s proposed duty
regime, announced in October last
year would mean an 11 per cent
increase in duties paid per annum
equating to an increase of almost
$A150million each year.
The UK government is consulting
the wine industry on its proposed
new alcohol tax system.
Australian Grape & Wine lodged a
submission to the UK government
on January 30, outlining its concerns
about the proposed tax regime.
The submission said the Australian
wine industry supported the intent
of the UK’s proposed policy changes
as they related to simplifying the
taxation system.
It also recognised the intent of
providing incentives to produce
reduced and lower alcohol products.

Australian Grape & Wine said
wine producers and the wine
trade would be significantly
disadvantaged in comparison to
other alcohol beverage product
categories.
The Australian wine and grape
industry is proposing two separate
bands to tax wine in the UK.
Australian Grape & Wine in its
submission suggested a first band
for wines with alcohol by volume
(ABV) between 8.5 per cent and
15 per cent and a second band for
wines with (ABV) between 15 per
cent and 22 per cent.

It said the rates applied within
each of these bands could be
determined according to an
approach decided by the UK
government, but a lower duty-rate
should be applied for wines in the
first band.
“Duty rates should be developed
in
consultation
with
the
stakeholders,” the Australian Grape
& Wine submission said.
The Australian wine industry has
also asked the UK government to
set a minimum of one per cent
increments to tax alcohol, as .5 per
cent increments are unworkable
for winemakers.
The submission said one per cent
or greater increments for wines
with (ABV) would improve the
efficiency of collection and reflect
the complexities of the grape
growing and wine making process.
Australian Grape & Wine said it
would continue to “evolve and
discuss” their sector’s priorities
with the Australian and UK
government to ensure an outcome
that meets the UK’s objectives
without adversely impacting on
wine.

But the submission also highlighted
the unintended consequences the
UK’s proposed tax system would
have on wine producers globally.
Australian Grape & Wine chief
executive, Tony Battaglene, in his
analysis of the UK Tax Reform in
February, said the UK’s proposed
new tax regime would see a duty
increase for 70 per cent of all wine,
80 per cent of still wine, over 95 per
cent of red wine and 100 per cent of
fortified wine.
“The disproportionate impact of the
proposed duty increases by the UK
on wine and the system proposed
causes us significant concerns,” he
said.
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Australian Grape & Wine chief executive, Tony Battaglene says the UK’s proposed
alcohol tax increases will unfairly disadvantage the wine industry.
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Wine grape price indicator to improve transparency
The Australian grape and wine
sector has secured $989,000 from
the Federal Government to develop
an online wine grape price indicator
platform.
The initiative will aim to improve
market transparency for wine grape
growers and winemakers and
inform business decision making.
Wine Australia, Australian Grape
& Wine and the Inland Wine
Regions Alliance, (IWRA), the
body representing Murray Valley,
Riverland and Riverina wine grape
growers formed a consortium to
secure the funding.
They will jointly oversee the project
with Wine Australia being the lead
agency.
The grant was provided through
the
Australian
Government’s
Improving Market Transparency
in Perishable Agricultural Goods
Industries initiative.
MVW chair, Chris Dent, welcomed
the allocation of a grant of this
magnitude.to help provide critical
and timely information to growers.
He said it was important to provide
them with this type of support and
information.

picture of supply and demand.”
“The sector is going through an
incredibly challenging period, hit
hard by COVID-19, labour shortages,
China tariffs, global shipping issues
and the annual challenges with a
changing climate,” he said.
“The three organisations all have the
same goal of improving efficiency,
sustainability
and
profitability
for the sector, and we’ve worked
together to develop the project
concept and ensure it meets the
needs of our various stakeholders.”
IWRA chairman, Jim Caddy, said
the organisation was pleased
the Federal Government had
invested in the development of a
mechanism to improve the sector’s
ability to collect and make use of
price-related information.
“The online price indicator platform
will give wine grape growers better
access to market information,
which will enable them to make
more informed business decisions,”
Mr Caddy said.

A third component of the Federally
funded project will be to facilitate
the use of the price indicator
data by the Australian Bureau
of Agricultural and Resource
Economics and Sciences (ABARES)
to publish independent wine grape
price forecasts for commercial
grapes.
“We will build a strategic partnership
that will enable the wine sector to
leverage ABARES’ considerable
resources and economic expertise in
the field of agricultural forecasting
and obtain a broader perspective
on grape pricing,” Dr Cole said.
“A
significant
value-add
for
the project will be the ongoing
preparation of commercial wine
grape price forecasts by ABARES as
part of their normal activities,” he
said.
The
project
is
expected
to
commence in July this year and be
completed within three years.

A dataset of domestic wholesale
sales figures based on collecting
transactional data from wineries
will also be established in addition
to the price indicator platform.

“Particularly as we chart our way
through the troubled waters the
industry is currently facing,” he
said.

This will align with the export dataset
maintained by Wine Australia and
allow a comprehensive picture to
be provided of total Australian wine
sales.

“MVW has played an important
role in identifying the void of
information that winegrowers face
in their business decisions and
this grant will go a long way to
providing a tool that will be greatly
beneficial to our member base.”

Australian Grape & Wine chief
executive, Tony Battaglene, said
the project would fill a crucial gap
in information currently available to
the sector, providing wineries and
growers with valuable insights into
how the market is performing.

Wine Australia Chief Executive
Officer, Dr Martin Cole, said
the grant was a huge win for
the Australian grape and wine
sector and a testament to the
collaboration
and
cooperation
between the members of the
consortium.

“The domestic market is by far the
largest single market for Australian
wine, accounting for over 40 per
cent of production,” he said.
Identifying trends and indicators
in this market is a very important
part of understanding the overall
5
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Warmer climates NOLO wine potential By Christine Webster
The Murray Valley and Swan Hill
regions are set to benefit from
a $4.8 million SA government
initiative to develop the Australian
wine
industry’s
capability
to
produce no-alcohol and low-alcohol
(NOLO) wine.
A pilot-scale NOLO wine production
facility will be established at the
University of Adelaide’s Waite
campus.
The Australian Wine Research
Institute, Wine Australia, and
Australian Grape & Wine will work
closely with the university on the
project.
Australian Wine Research Institute
research scientist, Wes Pearson, is
playing a lead role in the market
optimisation and process and
sensory optimisation stages of the
project.
He said Australia’s warm inland
wine regions of the Murray Valley,
Riverland in SA and Riverina in NSW
were well placed to produce NOLO
wines.

Mourquong based
winery leading the
way
Dr
Pearson
cited
Australian
Vintage’s Buronga Hill winery at
Mourquong as a market leader in
NOLO wines.

He said the machine was expected
to take about six months to build
and is expected to be installed in
the NOLO wine production facility
in Adelaide by winter.
“Our machine will be tiny in
comparison to what will be used in
the wine industry,” he said.

Dr Pearson said techniques being
used overseas were being studied
and the most suitable ones would
be tested in the NOLO wine pilotscale facilities.

Dr Pearson said researchers would
be assessing whether this was the
most effective way of taking the
alcohol out of wine.

He said wine producers in the
United States and Europe were
already successfully using spinning
cone column machines.

He said the NOLO winemaking
laboratory would also have to be
fitted out with additional electricity
and steam services.

Dr Pearson said Australian NOLO
wines had strong export potential
for the Australian wine industry.

“You can’t just plug the machine in,”
Dr Pearson said.
He said different varieties of wine
would be tested, to determine
which were the most suitable types
to turn into NOLO wine.
He said while white varieties of
NOLO wine have to date been more
successful, the research program
will work on improving the quality
of a wide range of wine styles,
including red, white, and sparkling
products.

Winemakers to be
supported in NOLO
production

“They are heavily invested in the
technology and are certainly on the
front foot of the production of low
alcohol wines, “he said.

The SA government funding is
also making it possible for wine
producers to access support in
developing NOLO wine products for
their own brands.

Griffith supplier of
equipment

“They will be able to come in and we
can work together using the pilotscale equipment to fine tune and
develop a product,” he said.

Dr Pearson also indicated a Riverina
company Flavourtech, based in
Griffith in NSW, is providing the
NOLO project team with a pilotscale
spinning
cone
column
machine, a technology which is
used around the world to remove
alcohol from wine.
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NOLO wines are already being
produced and are popular among
consumers in the United States and
Europe.

“They will be able to perfect their
recipe at the pilot scale and then
scale it up to a commercial scale
with other commercial businesses,”
Dr Pearson said.

This model of spinning cone column machine
built by Flavourtech in Griffith will be used in
the NOLO wine production pilot program at the
University of Adelaide.

Australian Wine Research Institute research
scientist Wes Pearson says Australian Vintage’s
Buronga Hill winery at Mourquong is already
leading the way in NOLO wine production.
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NOLO a potential revenue stream for growers
By Christine Webster

The research into the development
of NOLO wines at Adelaide University
by the AWRI is being watched closely
by MVW with hopes this product
could become a significant revenue
stream for growers.
MVW chair, Chris Dent, said NOLO
wines could enable wine grape
growers and winemakers to target
more consumers domestically and
overseas.
He said due to growing concerns
about domestic violence and mental
health issues, a social stigma has
started to become connected with
the consumption of alcohol.
“The wine industry has been
very diligent and proactive in the
responsible consumption of alcohol,
but it doesn’t take away from the
fact that we make alcohol,” Mr Dent
said.
He said fermenting wine to make
alcohol was not designed to make
people drunk.
“Alcohol contributes to wine texture,
lifting palate weight and lifting
flavours out of the wine and even
introducing flavours into the wine
depending on the yeast and what it
does in the fermentation process,”
Mr Dent said.

Murray Valley Winegrowers Chair, Chris Dent says niche markets
overseas could be found for Australian NOLO wine.

product made from our grapes that
doesn’t have alcohol in it,” Mr Dent
said.

alcoholic drinks made in Victoria
as an option on restaurant and bar
menus.

He said the ideal situation would
be to produce NOLO wines with
the same flavours and palate as
traditional wines.

The
Minister
for
Agriculture,
Mary-Anne Thomas released the
2020-21 Victorian Food and Fibre
Export Performance Report which
showcased the resilience of Victorian
exports.

Mr Dent said hopefully the AWRI’s
research would identify the best
varieties and growing techniques
for grapes suited to NOLO wine
production.

He said good quality NOLO wines
could fill a niche in a market where
less people are wanting to consume
alcohol.

He said developing a product to suit
consumers’ tastes would take time,
but grapes grown in warm climate
regions were ideal.

Mr Dent said this product could
provide growers in warmer inland
wine regions with the chance to
develop markets in places like
Southeast Asia and India where
many people, due to their religious
beliefs, did not drink alcohol.

“The wines that we produce are
fruit driven, fresh and made to be
consumed soon” Mr Dent said.

He said it could also help address
some of the oversupply issues the
wine grape growers were facing.
“There still lies a massive population
within the world who could enjoy a

He said more research, development
and market analysis would be
required to accurately determine
how NOLO wines would be received
by consumers.
New data unveiled by the Victorian
government
this
month
has
highlighted a rise in the number of
global consumers choosing non-

The 2020-21 value of non-alcoholic
beverage exports increased by 17 per
cent to $67 million from the previous
year with exports in this category
almost doubling in value over the
last four years.
The
Victorian
Government
is
supporting a $1.5 million Drink
Victorian program aimed at getting
more locally produced drinks into
100 Victorian hospitality venues and
retailers.
This program features 18 NOLO
producers
including
Banks
Botanicals in the Yarra Valley and
Melbourne based Brunswick Aces,
producers of non-alcoholic wine,
beer, and gin.
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An update on LMW’s pricing submission
In the last six months, Lower Murray
Water (LMW) has been consulting
with our customers and collecting
feedback to help shape our next
water plan. These broad range of
opinions from both urban and rural
customers will inform the pricing
directions, outcomes and projects
that will be included in our 20232028 Water Plan.
Our teams are again going out to
discuss and seek feedback on the
proposed outcomes to ensure they
align with what the community
values the most.
For rural customers, we will be
hosting meetings for each of
the irrigation districts including
Mildura, Red Cliffs, Merbein and
Robinvale. All customers in these
districts will be invited to join these
meetings, so please come along and
provide feedback on the proposed
outcomes.
For our urban customers, we will be
seeking feedback on the proposed
customer outcomes at the Swan Hill
Market and the Sunraysia Farmers

Market. Additionally, LMW will have
a stall at the Mildura Field Days if
you are interested in hearing about
proposed outcomes and projects
that will be included in our next
water plan.

For more information about the
pricing submission or to have your
say, please head to our website
www.lmw.vic.gov.au/price-submission

Step 1. Visit www.lmw.vic.gov.au and click on Manage your water/Water ordering.
Home / Log in

Log in / Log in
Home
Outlet
Log
in Number
Outlet
Outlet
PIN
Outlet
Number
PIN
Code
PIN
Log Me In
PIN Code
Log Me In

Step 2. An information box will appear, click continue.
Step 1. Visit www.lmw.vic.gov.au and click on Manage your water/Water ordering.
Step 3. To log in, you will need your outlet number and PIN code.
Step
2. An
box will
click
continue.
You can
ﬁndinformation
this information
onappear,
the back
of your
bill.
Step
log need
in, you
needyour
yourcontact
outletdetails
numbertoand
PIN code.
Step 3.
4. To
If you
to will
update
receive
SMS or email
You
can ﬁnd this
on the
back
of your
notiﬁcations,
clickinformation
on the update
info
on the
mainbill.
page.
Step
youAllocation
need to update
your(ABA)
contact
details
to receive
or email
Step 4.
5. If
Your
Account
must
always
have a SMS
positive
notiﬁcations,
on the update
infotop
onof
thethe
main
page.
balance. Clickclick
on assessment
at the
page
to check your ABA.
Step 5. Your Allocation Account (ABA) must always have a positive
balance.
on assessment
the topbalance.
of the page
to checkallow
yourfor
ABA.
Your ABAClick
summary
shows youratcurrent
You should
any
usage since your last meter reading. To calculate this usage, go to the
bottom of the page and enter your current meter reading.
Your ABA summary shows your current balance. You should allow for any
usage since your last meter reading. To calculate this usage, go to the
bottom of the page and enter your current meter reading.

For more information visit
www.lmw.vic.gov.au/manageyouraba
For more information visit
www.lmw.vic.gov.au/manageyouraba

www.lmw.vic.gov.au | 1800 808 830 | contactus@lmw.vic.gov.au
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Wet conditions fuel high flows in 2021-22
The 2021/22 water year has been an
unusually wet one in the Murray–
Darling Basin. System inflows above
the long-term average continued
into 2022, and saw total Basin
storage at 89% on 30 March 2022.
This compares to 55% at the same
time last year.

continued well into summer before
releases for downstream demands
saw the dam level fall to the current
level of 86%.

With higher inflows persisting,
Dartmouth Dam reached 93%, the
highest point since 2013.

The Murrumbidgee system has
seen continued high flows at
Balranald with a peak flow of about
8,000 ML/day in early April.

We have to go back to 2012 and 1993
to see similar levels in both dams at
this time of year.

Hume Dam remained near 99%
into January for the first time since
1994. This meant flood operations

EXCLUSIVE
OFFERS

In the Northern Basin, high inflows
through
the
Barwon-Darling

F
30% OFTIO
N

SUBSCRIP

system have continued to reach
the Menindee Lakes system. The
lakes are currently at 107% capacity,
compared to 17% at the same period
last year. WaterNSW expects higher
inflows to continue into the Lake
system into May, with releases down
the Lower Darling system and Great
Darling Anabranch to continue for
some time.
It is these high inflows from the
Murrumbidgee and Darling systems
that have led to the unusually high
flows through the broader Sunraysia
region this summer.

25%
OFF

THE AUSTRALIAN AND NEW ZEALA

10%
OFF
SELECTED
ND

WINE INDUSTRY

for
Murray Valley Winegrowers

USE CODE
%
MVWG2130
UT
KO
EC
H
C
AT

DIRECTORY

PUBLICATIONS

USE CODE
MVWG2125%
AT CHECKOUT

USE CODE
MVWG2110%
AT CHECKOUT

To redeem these offers visit winetitles.com.au and follow the prompts
*ONLY available to Murray Valley Winegrowers, offers expire 30 June 2022.
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G4S V2022
MVW conducted its annual Wine
Grapes for Sale Register for the
2022 harvest, a free service to assist
growers in selling their grapes.

Chardonnay, Colombard, Doradillo,
Fiano, Gordo, Moscato Giallo, Pinot
Gris/Grigio, Prosecco, Sauvignon
Blanc, Semillon, and Sultana

Overall,
68
growers
listed
approximately
28,000
tonnes
for vintage 2022 (compared 30
growers & 15,940t in V2021 and 20
growers & 10,500t in V2020).

Despite the perception that Whites
were generally in strong demand, it
took some time for all to be cleared
from the list, although a couple of
varieties were snapped up quickly.

Varieties registered for V2022 were:
Whites: (41% compared to 42% in
V2021 & 44% in V2020)

Reds: (59 % compared to 58% in
V2021 & 56% in V2020) Cabernet
Sauvignon, Mataro, Merlot, Petit

Verdot, Pinot Noir, Ruby Cabernet,
Saperavi and Shiraz
Reds were very difficult to sell, with
the exception of Pinot Noir which
was keenly sought after. Sadly, not
all Reds on the register sold & there
was approximately 9,500 tonnes
uncommitted at season’s end.
Twelve wineries/buyers responded
to MVW expressing interest in
fruit on the register, the smallest
number in several years.

Workshops are working
It’s great to be holding our regional
workshops again after a couple
years’ absence. These workshops are
funded through the Wine Australia
Regional Program.
In late April we held the Sustainable
Winegrowing
Australia
(SWA)
Certification
training
for
the
Murray Darling & Swan Hill regions.
Pleasingly, we had 45 participants
between the Mildura & Tooleybuc
venues.
We also held an Irrigation efficiency
workshop at the SuniTAFE Smart
Farm on 10th May, with another
solid turnout of attendees.
Our popular Vinehealth Workshops
are scheduled for July 2022, so keep
your eyes open through our regular
communication channels for dates
and details.

SWA Workshop presenter, Liz Pitcher

Irrigation Workshop at the SuniTAFE Smart Farm
10

MAY 2022

drumMUSTER
Developed with the environment in
mind, the drumMUSTER program
collects and recycles eligible,
empty and clean agricultural and
veterinary chemical containers.
drumMUSTER
is
Agsafe’s
national product stewardship
program that is supported by
agvet chemical manufacturers,
industr y stakeholders which
includes member and farming
associations, as well as state and
local governments.
Working hand-in-hand with local
councils and other collection
a gen cies, drumMUSTER has
established collection facilities all
over Australia and since its inception
in 1998 the program has recycled
over 37 million containers.
drumMUSTER Regional Consultants
work tirelessly across the nation
to build and maintain strong
re l a t i o n s h i p s w i t h p ro g ra m
stakeholders, while national staff
manage the day-to-day operations
and facilitate a range of projects
f rom the National Off ice in
Canberra.
Once the containers have been
collected, they are recycled into reusable products such as wheelie
bins, road signs, fence posts and
bollards.
The drumMUSTER service benefits
both the user, the environment,
industry and the wider community
by providing a reliable, cost effective

and sustainable option for the
recycling of empty eligible agvet
chemical containers.
Using the program is easy. Simply
triple rinse your eligible containers,
round them up, making sure the
lids have been removed as this is
a different type of plastic, and take
them to your local drumMUSTER
collections site. These are usually at
the local waste transfer station. You
can find the nearest collection site
to you at www.drummuster.org.au
For further information, call 02 6206
6888 or visit www.drummuster.org.
au

ChemClear
drumMUSTER’s sister program is
ChemClear. If you have unused or
obsolete agvet chemicals that you
would like to safely dispose of, you
can register them online at www.
chemclear.org.au and they will
be picked up when a collection is
scheduled in your area. Collections
are conducted once registrations
reach a level that can be supported.
On average, collections are
conducted in each state every two
years.
Agsafe’s General Manager,
Dominique Doyle, noted that
farmers’ committed engagement
in the ChemClear program always
impresses, but never surprises.
“Farmers understand that they are

Mildura Landfill drumMUSTER collection site

the custodians of the land, and they
are always mindful of sustainable
farm practices.
ChemClear
enables farmers to safely dispose of
chemicals off farms and out of rural
communities”
ChemClear and its partners are
delighted with the progress the
service has made since 2003 in
which the program has collected
and disposed of more than 770,000
litres of obsolete, inherited and
unknown agvet chemicals.
Chemicals that are part of the
drumMUSTER program, and are
within two years of deregistration,
are collected free of charge (Group
1). Group 2 chemicals will incur a fee
for service. An obligation free quote
will be provided once the agvet
chemials have been registered
through the ChemClear website.
ChemClear’s goal is to reduce
the quantity of unused Agvet
chemicals stored on properties
and in businesses across Australia,
thereby reducing negative impacts
on the environment, people and
trade in the future. By removing
these unwanted chemicals f rom
farms and businesses, a potentially
hazardous situation can be
eliminated in the event of a fire or
flood.
For further information, call 1800
008 182 or visit www.chemclear.
org.au

ChemClear
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IF YOU SPOT ME,
REPORT ME!
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We don’t have these pests and diseases in
Australian vineyards. Let’s keep it that way.

We have some
strains or
species of these
pests in
Australia. Let’s
keep them
contained within
current zones.

For more information on these
pests and diseases or if you
find anything unusual, contact
Vinehealth Australia on
(08) 8273 0550 or the Exotic Plant
Pest Hotline 0n 1800 084 881.

VINEHEALTH
AUSTRALIA

www.vinehealth.com.au
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OTLINE

EXOTIC PLANT PEST H

1800 084 881

© Vinehealth Australia 2017 Version 1.2
Disclaimer: While every effort has been made to ensure this poster is as
accurate as possible, Vinehealth Australia makes no claims, promises
or guarantees about the accuracy or completeness of this poster, and
expressly disclaims liability for errors and omissions in its content.
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Challenging market conditions continue to impact
Australian wine exports but value from diversification is
starting to flow in some markets
Australian wine exports decreased
by 26 per cent in value to $2.05
billion and 13 per cent in volume to
628 million litres in the year ended
March 2022, according to Wine
Australia’s latest Export Report
released today.
The year-on-year figures continue
to reflect the impact of the
imposition of high deposit tariffs on
bottled Australian wine imported
to mainland China in November
2020 and of the exceptionally tough
market conditions globally.
Exports excluding mainland China
declined by 3 per cent in volume
but increased by 7 per cent in value
to $2.03 billion – the highest value
since 2010.
Key drivers of the value growth were
in markets including Singapore,
Hong Kong, Thailand, South Korea,
Taiwan and Japan indicating
that market intensification and
diversification is having an impact.
In the 12 months ended March 2022,
Australian exporters shipped wine
to 112 markets and 71 experienced
value growth.
Wine Australia General Manager
Corporate Affairs and Regulation
Rachel Triggs said while the increase
in value excluding mainland China
was strong at $129 million, it did not
come close to offsetting the decline
in value to mainland China (a loss of
$844 million).
“Over the past 15 months, Australian
wine exporters have had to
navigate through an exceptionally
challenging operating environment,
largely led by the imposition of high
deposit tariffs on bottled Australian
wine imported to mainland China,

the continuing impact of the global
freight crisis, and a counter-swing
in some markets after COVID-19
related stockpiling in 2020.
“What the latest Export Report
shows is that efforts to diversify
and intensify markets is slowly
reaping rewards for Australian
wine exporters. With the easing of
COVID-19 restrictions, we’re seeing
the on-premise trade open up
in established markets and that
has had an impact as demand
stabilises,” Ms Triggs said.
The decline in total wine export
volume, excluding mainland China,
was most significant to Australia’s
two biggest markets of the United
Kingdom (UK) and the United
States of America (US). Exports to
these markets surged during 2020
due to COVID-19 stockpiling for
the off-premise trade, but demand
has since eased as pandemic
restrictions relaxed.
“Low inventory after three small
consecutive vintages and delays
in getting the record 2021 vintage
onto ships from the ongoing global
freight crisis also contributed to the
decline in volume of wine exports.
Shipping industry experts to do
not expect these issues to resolve
until the second half of 2022 at the
earliest,” Ms Triggs said.
Australian wine exports declined
in all price segments in the year
ended March 2022, driven largely by
the decline to mainland China and
exports valued under $10 FOB per
litre to the US and UK.
“However,
when
excluding
mainland China, exports within the
premium segment above $10 FOB
per litre grew by 47 per cent, with

58 out of 89 destinations receiving
exports in this price segment
reporting growth during the
year. These destinations included
Singapore, Hong Kong, Thailand,
the US, the UK, South Korea and
Taiwan,” Ms Triggs said.
In the 12 months to the end of
March 2022, the top five markets
by value were:
• • UK, down 2 per cent to $449
million,
• • US, down 4 per cent to $416
million,
• • Hong Kong, up 24 per cent to
$184 million,
• • Canada, down 13 per cent to
$171 million, and
• • Singapore, up 96 per cent to
$168 million.
The top five markets by volume
are:
• • UK, down 6 per cent to 246
million litres,
• • US, down 5 per cent to 127
million litres,
• • Canada, down 7 per cent to 51
million litres,
• • Germany, down 8 per cent to 34
million litres, and
• • New Zealand, up 6 per cent to
33 million litres.

Europe
The UK is the number one
destination for Australian wine
exports in value and volume. In
the 12 months ended March 2022,
exports to the UK decreased by 2
per cent in value to $449 million
and 6 per cent in volume to 246
million litres (27 million 9-litre case
equivalents).
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A decline of 9 per cent in export
value below $5 per litre FOB, to $357
million, outweighed growth within
the above $5 FOB per litre segment
of 36 per cent to $92 million. The
strongest rates of growth came
at $10 to $19.99 FOB per litre, up
51 per cent to $21 million. It is the
highest value in this segment in this
12-month period since 2009 and the
number of exporters in this price
point increased from 236 in 2021 to
248 in 2022.
Excluding the UK, exports to
Europe declined by 6 per cent in
value to $233 million and 7 per
cent in volume to 104 million litres.
European markets to record value
growth included Denmark, up 13
per cent to $40 million, Norway, up
2 per cent to $8 million, and Poland,
up 71 per cent to $7 million.

North America
The US is the second ranked
destination for Australian wine
exports by value and volume. In
the 12 months ended March 2022,
exports to the US declined 4 per cent
in value to $416 million and 5 per
cent in volume to 127 million litres
(14 million 9-litre case equivalents).
About three-quarters of the value
shipped to the US was at below $5
FOB per litre, which declined by 10
per cent to $325 million. There was
growth in the price points at $5
FOB or more per litre with a strong
increase recorded at $10 FOB or
more per litre, up 37 per cent to
$53 million – the highest value in
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this price point in a March Export
Report since 2009. There were 27
additional exporters in this price
segment compared to the previous
year, taking the number to 233, and
there are more than 100 additional
exporters to the US in this price
point compared to a decade ago.
Canada is the third biggest
destination for Australian wine
by volume and fourth by value. In
the 12 months ended March 2022,
Australian wine exports to Canada
decreased by 13 per cent in value
to $171 million and 7 per cent in
volume to 51 million litres (5.6 million
9-litre case equivalents). A decline
in exports below $10 FOB per litre
more than offset growth at $10 FOB
or more per litre. Exports at $10 FOB
or more per litre increased by 8 per
cent to $26 million, the highest for
this time period since 2011.

Asia
The most significant growth in
overall exports in the 12 months
ended March 2022 came from
Australian
wine
exports
to
Southeast Asia, which grew 63 per
cent to $281 million. Exports to
Northeast Asia declined 70 per cent
to $337 million, driven largely by the
decline to mainland China.
Hong Kong is the largest destination
in the region by value, and exports
increased by 24 per cent to $184
million. Australian wine exports to
Singapore almost doubled in value
to $168 million. The value of exports
to Japan rebounded strongly in

the 12 months to March 2022, up 15
per cent to $51 million with strong
growth at $2.50 to $4.99 FOB per
litre and at $10 FOB or more per
litre. Exports to South Korea and
Taiwan increased by similar rates
(almost 30 per cent to $45 million
and $28 million respectively) with
the $10 FOB or more per litre price
segment driving growth to each
destination. The price segment
accounts almost half the value of
exports to South Korea and almost
60 per cent to Taiwan. Other strong
performances were to India, up 134
per cent to $15 million, Thailand, up
85 per cent to a record $38 million,
Philippines, up 74 per cent to $12
million, and Vietnam, up 82 per cent
to $7 million.
FOB: ‘Free on board' value of the wine, where
the point of valuation is where goods are
placed on board the international carrier, at
the border of the exporting country. The FOB
value includes production and other costs up
until placement on the international carrier
but excludes international insurance and
transport costs.
About Wine Australia
Wine Australia supports a competitive wine
sector by investing in research, development
and adoption (RD&A), growing domestic and
international markets and protecting the
reputation of Australian wine.
Wine Australia is an Australian Commonwealth
Government statutory authority, established
under the Wine Australia Act 2013, and
funded by grape growers and winemakers
through levies and user-pays charges and
the Australian Government, which provides
matching funding for RD&A investments.
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